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HOW IMPORTANT IS TOURISM TRANSLATION
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CULTURAL COMPETENCE IN TRANSLATION DEL SALENTO

assume given: e.g. Kelly (2005)

1. Communicative and textual competence

2. Cultural competence

3. Subject Area competence

4. Instrumental and professional competence
5. Psycho-physiological/attitudinal competence
6. Interpersonal competence

7.Strategic competence
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CULTURAL COMPETENCE IN TRANSLATION

This competence encompasses all the general or language-
specific linguistic,

sociolinguistic,

cultural and

transcultural knowledge and skills

that constitute the basis for advanced
translation competence.

It is the driving force behind all the other .
competences described in this reference framework.
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TOURISM TEXTS PURPOSE ....

Type Function Reader Type of Focus Example
response language publications

Vouloir

Savoir

Pouvoir

faire
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Type

Vouloir

Savoir

Pouvoir
faire

Function

Stimulate
interest

Reader
response

“l want to
go there”

Type of Focus
language

Colourful, The

emotive, destination,

superlatives generalities;
values, push
factors

Example
publications

Posters,
coffee-table
books
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VOULOIR? DL SALENTO
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Ardachy House Hotel, Uisken, by Bunessan, Isle of Mull, Argyll, PAGY 6D5
Tel: 01681 700505 Fax: 01681 700797 Email: info@ardachy.co.uk
Ardachy House Hotel
Ardachy iz tirked awau in rianed farmlands nf a funiral cenft anme twn milss
We look forward to welcoming you to Ardachy House and hope that you will enjoy a tranquil interlude away from the roar
of traffic and stress of city life.
Well behaved children and/or dogs welcomel
.“‘.r'di:u::h*}.r House is a completely no-smaking hotel.
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TOURISM TEXTS: CULTURAL FACTOR....

Type Function Reader Type of Focus Example
response language publications
Vouloir Stimulate “lI want to Colourful, The Posters,
interest go there” emotive, destination, coffee-table

superlatives generalities; books
values, push

factors
Savoir Give “I now Lexically History, art, in-depth
knowledge know dense, architecture, guide books,
more factual ‘culture’, Michelin
about ...” background Green guides

Pouvoir
faire
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La Lecce barocca é
nota a tutti, ma
guesta rappresenta
solo la fase piu
recente di una
lunga storia, ....

Everyone knows about
Baroque Lecce, but this is
just the most recent part of
a long history, ....




PROCEDURES: STEALTH GLOSS

Everyone knows
about Baroque
Lecce, but this is
just the most
recent part of a
long history, ....

Baroque Lecce is well
known, but the 17th
century is just the most
recent part of a long history.




TOURISM TEXTS: CULTURAL FACTOR....

Type

Vouloir

Savoir

Pouvoir
faire

Function

Stimulate
interest

Give
knowledge

Empower

Reader
response

“l want to
go there”

“l1 now
know more
about ...”

“l can do
(visit, eat,
stay ...)”

Type of Focus
language
Colourful, The
emotive, destination,

superlatives generalities;
values, push

factors
Lexically History, art,
dense, architecture,
factual ‘culture’,

background
Readable, Practical,
clear 'how-to' for

Example
publications

Posters,
coffee-table
books

in-depth
guide books,
Michelin
Green
guides

Lonely
Planet,

instructional the DIY tourist Rough Guide

language



TRANSLATING FOR OUTSIDERS?

Vuoloir
Savoir
Pouvoir faire

(Howtodrink)  Coffee in Trieste

To each his own coffee

ina Trie'-'stm{: caua unf- can hf'.—]l 'Ul"LIE'I"?, Ilkt this “Give me
i

little foam.” This is the rule, nol an FxLLpl'lﬁl’l And while
cotlive is definitely still coflve, in this northernmost corner
of the Adriatic this tautology lakes on Lmu::-nal lurm*?.
Coffee is called a2 "noro™. .
it is ﬂwhg else, (here are sublle variations such as
“gocciato . and everyone is free (o choose the size and

€ g
shape ol Thelir cofiee-cup.

“Nero” and its variations

Yes. coflee is still colfee. but if yvou wish to enter into the
local spirit, (hen it is best (o ask {or a "nern”. Which

12



NARRATIVE?
FROM LISTS TO MEANING

Il visitatore entrera nelle vie dell’antica citta medievale, incontrando le genti
che la popolavano con le loro attivita quotidiane: Pugliesi, Veneziani,
Albanesi, Greci e soprattutto ebrei che abitavano nel quartiere

DEEP L: The visitor will enter the streets of the ancient
medieval city,

meeting the people who populated it with their daily
activities: Apulians, Venetians, Albanians, Greeks and
especially Jews who lived in the neighborhood




NARRATIVE

FROM LISTS TO MEANING

The visitor will enter the streets of the ancient medieval city, meeting the people
who populated it with their daily activities: Apulians, Venetians, Albanians,
Greeks and especially Jews who lived in the neighborhood

You are now about to start your journey through the
streets and alleys of ancient medieval Lecce. And on
these streets you will meet the people who were
living there at the time: local Puglians, Venetian
merchants, and from across the sea, Albanians and

Greeks, but above all the Jews.
—— e (r\r .}-—};‘
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Mockrat dékujeme!
Z0G EUXOPIOTOUME TTOAU!

MUltO Ob”gadol Go raibh maith agaibh!

Vielen Dank! Ealepsa -
Nuosirdziai dekojame! J v
BAar(J)AapH' :Thank you = UHattehlkdank,

Merci beaucoup ! 138 g Nirringrazzjawk hafna!
Dakujeme vam vel'mi pekne! "" LlelS a_ldleS . 5 |MUChOS grOC|OS|
= = Hvala I|Jepa

S < Dziekujemy za uwage!
E Mange tak!

ulgu mesc!
Készénjﬂk szépen!

razie mille!

Tack sa
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