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[bookmark: _Hlk48648188]Annex VI
Focus groups synthesis report

Methodology overview and focus groups composition
Methodology
Seven online focus groups with a total of 55 citizens with various backgrounds from our six sample countries[footnoteRef:2] were conducted to provide insights for some of the strategic questions to be addressed by this Review, namely the relevance of the Commission publications for these target groups, their effectiveness in engaging and informing citizens, the main ways citizens search for information about the EU and ways that the Commission publications could be improved to better meet their information needs.  [2:  Two smaller focus groups were conducted with Belgian citizens, to allow for respondents to share their views in either French or Dutch. ] 

To ensure that citizens from all walks of life were represented, Ecorys carefully selected participants from the 295 individuals expressing interest to partake in the focus groups. As a result, there was a balanced sample of participants based on gender, age, employment status and other socio-economic factors such as individuals living in rural urban areas, having a migration background or experience or with a mother tongue of a regional or minority language in the EU.
[bookmark: _Ref62817017][bookmark: _Ref62816872]Table 1 Focus groups participants characteristics 
	Characteristics
	Number of participants

	Female
	26

	Male
	29

	18-29 years old
	28

	30-45 years old
	17

	45-60 years old
	8

	Over 60 years old
	2

	I live in a city
	40

	I live in a rural area
	15

	I have a migration background and / or experience
	11

	I speak one of the 24 official languages of the EU
	41

	My mother tongue is a regional or minority language in the EU
	6



Participants’ perception and knowledge of the EU and of EU publications were also probed. 

About half of the participants have taken part in activities at the EU level or EU programme. Most of the participants had a positive (n=36) or neutral (n=10) view of the EU 
Table 2 Perception of the EU 
	Characteristic
	Number

	Participation in activities at the EU level or EU programme
	Yes
	26

	
	No
	29

	Image of the EU
	Negative (1-2)
	2

	
	Somewhat negative (3-4)
	7

	
	Neutral (5-6)
	10

	
	Somewhat positive (7-8)
	25

	
	Positive (9-10)
	11



About half of the participants (n=27) had already come across a publication from the EU.
Table 3 Knowledge of Commission publications 
	Have you ever come across any publications from the EU?

	Yes
	27

	Not sure
	17

	No
	11



The majority of the participants (n=37) did not know that the EU has an online library where it is possible to find and order publications.
Table 4 Knowledge of EU online library of publications (OP)
	Did you know that the EU has an online library where you can find and order publications?

	Yes, and I have used it
	9

	Yes, but I have never used it
	9

	No
	37



The large majority of the participants (n=45) never heard of the EU’s Learning Corner.

Table 5 Knowledge of the EU’s Learning corner 
	Have you ever heard of the EU’s Learning Corner, where there are specific publications for children and youth?

	Yes, and I have used it
	2

	Yes, but I have never used it
	8

	No
	45



Slightly more than half of the participants (n=32) visited the EU’s ‘Europa’ website.
Table 6 Knowledge of EU’s ‘Europa’ website
	Have you ever visited the EU’s ‘Europa’ website?

	Yes
	32

	Not sure
	12

	No
	11



The majority of the participants (n=36) were not familiar with the "Europe Direct Information Centres" or "European Commission Representations". 
Table 7 Knowledge of the "Europe Direct Information Centres" or "European Commission Representations"
	Are you familiar with the "Europe Direct Information Centres" or "European Commission Representations" in your county?

	Yes
	19

	No
	36



The majority of the participants (n=40) did not know of any other EU networks or information services. 
Table 8 Knowledge of the "Europe Direct Information Centres" or "European Commission Representations"
	Do you know of any other EU networks or information services?

	Yes
	15

	No
	40





Key findings
Ease of access
The first part of the focus groups aimed to assess how easy Commission’s publications for citizens are to be found and used on different platforms. 
Most of the participants to the focus groups did not manage to easily locate specific Commission’s publications. 
When using search engines (e.g. Google, Bing, etc), before actually landing on the right publication, participants managed to find sufficient information on a specific topic from other national or EU sources. This indicates that Commission’s publications for citizens need to compete with many other relevant sources of information and, unless specifically looking for them, hardly users would land on them by chance. Moreover, participants also indicated that they would normally look for national sources before EU publications. 
Some participants used the OP website to look for the publications. Some knew already the website, others found it through a general search. Also in this case however, participants found difficult to locate the exact publication mostly due to the presence of several publications on the same topic. 
Content, visual elements and usefulness/impacts 
Publication 1: The European Union: What it is and what it does.
Content
While many participants appreciated the publication for trying to provide a complete and detailed overview of the European Union, most of them felt that providing all this information in a single long publication is not effective and risks to be counterproductive. Participants indeed agreed that if a reader had an attitude that the EU is complex, this publication would reinforce that. Moreover, it was mentioned that the publication might be too technical and long for the average user, but too simplistic for a reader with prior knowledge of the EU. 
Participants also questioned the logic sequence of topics in the publication remarking that the flow is not necessarily clear or evident. In particular, it was noted as some major topics come at the end of the publication and some related topics do not appear next to each other. 
Finally, it was mentioned that integrating some country-specific content would make it more relatable and more captivating for the reader. 
Format
Participants felt that the publication was easy to navigate, there are key words that can be selected and hyperlinks to go to relevant sections. However, it was stressed that the small size of the text and the colour of the background make it hard to read. 
Given the size of the document and quantity of information, participants felt that the same content could be made available through other means than a static publication. In particular, it was felt that the content could be better organised and be more accessible if structured in an interactive website. 
As a publication, many participants would rather receive a flyer with more condensed information about the EU or even videos covering the different topics. Some participants also recommended the inclusion of more infographics / illustrations to make the document more accessible and readable. 
Dissemination
Most of the participants have not seen this publication before, even though, some of them were involved in the EU activities at some point in their lives. 
Participants mentioned that the publication could be disseminated via the local libraries, citizen information offices, schools, universities, ERASMUS+ centres, etc. It was also suggested that the publication could be linked to promotional videos on specific topics mentioned in the text. 
Publication 2: Shopping online within the EU. Know your rights
Content
This publication was generally well received. Participants indicated that the content was targeted, relevant to their needs, simple to read and informative. However, it was strongly felt that the publication was too much at EU level, providing little information on how to find more information about the national legal frameworks in case of need. In a way, the publication didn’t answer some questions raised by the publication itself (e.g. where do I turn if I am dissatisfied with a purchase? What is a faulty good? What other problems may I run into as an online consumer?). 
It was suggested to:
· mention the European Consumer Centres Network in the publication, as most EU citizens are unaware of its existence. 
· include a contact link towards relevant authorities which could answer further questions related to the issue of consumer rights. 
· provide localised information on what to do in practice if you are dissatisfied with a purchase online. 
Format
Overall, most participants agreed that the format was be user-friendly adequate and well adapted to the purpose of the publication. They appreciated the factsheet format that allowed them to easily find the information they needed. One participant commented that this was the best type of Commission publication given that it summarises important information in a legitimate and reader-friendly way. 
Participants also appreciated the use of bullet points and icons, although in terms of accessibility the font size and colours are not easily readable. 
Dissemination
None of the participants seemed to have seen this publication before but agreed that the one pager format is more accessible to a general public and easier to disseminate in a printed format than in a digital one. However, considering the many links in the publication, it is difficult for it to be as useful in a printed format.
It was suggested that this type of document could be disseminated through social media and it mentioned that it would be useful to reach people while they are shopping, so, maybe online shopping platforms operating in the EU could include a visible link to this publication on their website. Consumer associations or specialised websites at national level are also possible venues for distribution for this publication. 


Publication 3: Eurostat. Your key to European statistics
Content
Participants expressed mixed opinions on this publication, some appreciated the content and the way it was presented, other found it inconsistent with some parts clearer than others. They also had difficulties in understanding who was the target audience. They found the publication very simple, containing clear information on what Eurostat offers, although less about what Eurostat is and how the database is organised. For those interested, the document offers little information on how to use Eurostat in practice. 
Format
The format was appreciated by most of the participants and the font was considered clear and key words well highlighted. Participants suggested to include hyperlinks for each topic in the bubble to redirect the reader to the relevant part of Eurostat website. In line with this comment, the QR code at the end was appreciated. 
Dissemination
Participants considered that the current format is well suited for printed dissemination including brochures or booklets available in public spaces such as libraries or waiting rooms. However, if the intention is the publication to be shared online then it should be compressed and catchier.  
Publication 4: Did you know? EU funded research is shaping your future
Content
This publication was appreciated by most participants to the focus groups. The content was deemed informative, interesting, concrete, entertaining and intellectually stimulating. In particular, participants appreciated the inclusion of concrete examples. 
Most participants appreciated the broad overview of different types of EU funded projects and EU programmes provided by the publication. Some participants, however, questioned whether the publication was too ambitious in this sense, presenting too varied information and risking appearing confusing to the user. 
Some participants also pointed out that the target group of the publication might not be so clear. The publication seems aimed to an audience with little knowledge about EU research programmes. However, such an audience would need more general information on EU funding and existing EU programmes. It was suggested to include one page, or a small box, to provide information on how EU research funding works, what are the broad procedures and who are the decision-makers. 
Format
Most of the participants highlighted that structure of this publications was too complex and lacked coherence. In particular, they suggested that the different projects could have been organised by specific topic (for example, all text related to ‘nature theme’ should be together under one chapter). 
Some participants mentioned that the publication covers random topics which means that everyone can find something interesting to read, but on the other hand, it lacks coherence and organised structure. 
In line with the previous observation on the target audience, participants noted the contrast between the use of childish visuals (as the speaking bubbles) and the more text somewhat complex and technical.  
Finally, while hyperlinks were appreciated, it was noted that they would be impractical in the printed version of the document. 
Dissemination
Participants felt that this type of publication would be well suited to be disseminated to high school students, although it should include complementary information on how the EU works and its decision-making processes. 
Publication 5: 52 steps towards greener cities 
Content
This publication was perceived as a good example of publication with a clear target audience. Participants, in fact, agreed that the target audience for this publication were children. However, it was also highlighted that a few elements of the publications were not clearly aligned to this target group choice, namely: 
· the foreword from a Commissioner was not appropriate for such a young target audience; 
· it included steps not meant for children like “Enrol your child on a nature course”.
It was suggested that the publication could include inspiring concrete examples of good practices. 
Format
Participants appreciated the structure of the publication remarking that the text is well organised in a user-friendly fashion. 
Participants enjoyed the colours and the drawings, remarking that this style made the publication aimed not at young people in general but specifically at children. 
Dissemination
Participants agreed that the document would work well in a printed format distributed at public places and in schools (for example in occasion of a green day). On the contrary, they expressed doubts about its usefulness in digital format, being potentially too long for scrolling on a display. Furthermore, participants wondered whether people would think to look for EU material when looking for this type of information.  
As remarked the publication seems targeting children and teacher among the participants stressed that she would not use this publication with older students as she would prefer a publication presenting different opinions and perspectives to stimulate their critical thinking. 
Participants also proposed that the document could be converted into 52 different posters and to be used, for example, in schools. 
Finally, participants questioned the group generally enjoyed this publication and thought that it shared valuable advice for citizens, mainly urban. However, the question was raised 
Publication 6: European Solidarity Corps 
Content
While the participants found easy to identify the target group, young people, the purpose of the publication was less clear to them. If the goal of the publication was to raise awareness about the programme and try to attract young people, then the content was felt as not adequate. It was, indeed, deeded too formal, impersonal and overall not able to catch the interest of the reader. If, on the other hand, the publication aimed to provide information for those who already decided to participate in this programme, then it was not enough. The publication did not include the necessary information to apply.  
Participants agree that it would be more interesting for young people to read about real stories of people who participated in the programme, possibly including photos of real volunteers.
 prefer if the publication would include. Examples from practice which would give them a real information about what is this experience about, they would then easily find more information about a specific project themselves. 
Format
The majority of participants found the format and design not attractive, in particular for young people. A shorter publication, using key words, shorter paragraphs and a more modern design, would be considered more effective. 
As most young people would use a smartphone to access this publication, having to download and visualise a PDF brochure on their phone would not be very convenient. 
Dissemination
Some participants thought that this publication could be distributed at career fairs or at youth organisation’s headquarters.
Publication 7: Work-life balance for all: what are the benefits? 
Content
This publication seems to be an example of miscommunication. The publication ‘Work-life balance for all: what are the benefits?’ aims to present a Commission initiative favouring work-life balance in Europe highlighting the different aspects impacted by the lack of thereof. However, none of participants to the focus groups noticed the mention of the Commission initiative and questioned the purpose of a publication on a topic where the EU cannot take any concrete action. Furthermore, some participants felt that work life balance is strongly influenced by the culture of each country, and therefore outside EU competence.
Participants also mentioned that presenting statistics from several Member States did not allow them to relate to the issues presented, felt distant from their national reality.  Some participants however liked the concrete examples and quotes presented in the publication. 
Participants were also not able to identify the target group of the publication, if both men and women or only women or a younger or older audience. 
Format
Participants had diverse views on the design of the publication. While some liked it describing it as sober and attractive, others felt did not find it visually appealing due low quality images and an overall unattractive layout. 
Some participants suggested that the ‘Do you know?’ section could be moved to the beginning of the publication as it was perceived as very catchy and relatable.  
Dissemination
Participants suggested that this publication could be disseminate in hospitals and maternity wards, but also in companies to raise awareness about paternity leave for instance.
Publication 8: The EU in Croatia
Content
Most participants appreciated that the publication had been originally written in Croatian and liked the overview of EU project across Croatian counties. 
Format
Participants thought that the colour palettes and graphs were not visually attractive, although they recognised that the publication was easy to scroll through. The use of boxes and concise information was indicated as useful to easily identify key information. 
Dissemination
No specific comments were made on this publication.

Publication 9: La valisette de MiniMip / Het koffertje van MiniMip
Content
Participants did not particularly appreciate this publication indicating a number of key issues:
· The content seemed not too adapted to the age group targeted by the publication;
· The link between the three topics was not clear;
· The scientific basis and validity of some of the content portrayed in the publications was questioned (particularly the food pyramid);
· The choice of the alien MiniMip to be the narrator of the story also raised some questions, in particular the link between the character and the EU;
· Finally, the choices of country symbols for the colouring exercises was felt either not stronlgy related to the country in question or leaning on certain stereotypes.
Format 
Although understanding that the publication was meant for children, participants agreed that it did not look attractive or appealing even for that target group. In particular, the drawing style, the format of the print and the general look of some activities (e.g. the Europe map) were not appreciated. 
Participants appreciated the publication was available in both French and Dutch reflecting the bilingual nature of Belgium but pointed out the presence of grammatical errors in the Dutch translation. 
Dissemination
As mentioned before, participants had never seen this publication before but after analysing it briefly they were not keen in using this publication with their children or with the children they work with. They feel that there are better materials from non-EU sources who handle better these topics.
Publication 10: 25 stories about Ireland and Europe 
This publication was discussed the focus group with participant from Ireland. 
Content
This publication was particularly appreciated by participants due to the inclusion of local examples they could relate to. Participants liked that it emphasises importance of people and local places and activities. 
However, participants mentioned that it would have been useful to include links on how to be involved in the activities described.
Format
Participants liked the length of the publication and each story having its own page made it compact and easy to scroll through (particularly as printed copy). 
One participant pointed out that the pins on google maps were wrong. 
Dissemination 
Participants agreed that the publication was a nice summary of existing projects, but wondered the what it tried to achieve and how it could be disseminated. Participants suggested that the individual stories could be shared separately as well. It was suggested local/regional news channels (newspaper or social media too) could also be potential dissemination channels to reach more people and increase exposure. 
Engaging citizens in improving publications and recommendations
[bookmark: _Toc47537836][bookmark: _Toc47537837]What do you think the EU could do to improve its publications?
Participants provided the following recommendations on how the EU could improve its publications.
Content
· Clearly identify the target group and tailor the publication accordingly;
· Ensure content is simple, streamlined and understandable by the specific target group;
· Provide the right amount of information to answer the needs of the target group. 
· Consider what is the goal of the publication and what the users would be expected to do with them.
· Include clear information on the purpose of the publication, why it has been written, and by whom. 
· Make content relatable to the target group, include a call for action, show how the information is relevant for them. If relevant, include EU initiatives conducted in the area.
· In order to counteract the distrust towards political institutions and decision-making process (often transferred from national to EU level), publications should promote good practices, positive and success stories and feature more individuals to showcase how average citizens enjoy the benefits of being part of the EU.
Format
· Consider whether a publication is the best format in function of the target audience and the type of content. In some cases, information can be provided on a website, some advantages are:
· It would not require users to download a document,;
· It would be easier to read on a smartphone;
· It would be easier to share on social media (than a PDF file).
· Average user will prefer short, interactive and visually attractive content to long, ‘traditional’ publications.
· Videos and infographics are more digestible and shareable on social media.
· Ensure that images and texts are coherent. For example, do not include images with children next to technical text.
Dissemination
· Rethink the way publications are organised in the OP to make it easier for citizens to access, compare and choose. Other websites could offer examples of functional visual layout (e.g. Kindle with publication covers side by side). 
· Make a clearer distinction between technical publications and general publications for citizens looking for information about Europe. 
· Design key messages that could be easily shareable through social media channels.
· Create customised material and content for teachers and students. Schools represent an important platform where citizens are actively searching for information.
What do you think are the most effective communication and distributions channels that the EU can use to reach out to citizens to make its publications more widely known?
Participants put forward the following suggestions:
· Develop an official EU Wikipedia or Wikipedia style page aimed to disseminate information and/or publications to citizens.
· Tailor communication channels to the target audience.
· Leverage on social media adapting publications to be social media ready (Facebook, YouTube, Instagram).
· Develop podcasts about the EU in an accessible and informative style, covering issues that are understandable to common citizens.
· Distribute publications in the public places where publications would be easily accessible as public transports and libraries. 
· Distribute publications targeting young people and children in universities, schools or school libraries.
· Collaborate with local agencies/NGOs/institutions involved in specific topics so to reach out to audiences not yet engaged with the EU.
· Build synergies with other EU programmes (e.g. Erasmus+ and European Solidarity Corps) reaching out to participants to those programmes. 
· Work with influencers to promote EU information and publications.
· Work with MEP to distribute publications.
What role do you think you, as EU citizens, should have in helping the EU to make its publications more widely known to other citizens?
Participants across the different focus groups seem to agree that if publications were interesting, of high quality and easy to share (e.g. through social media), users would naturally shared them among their network. As discussed above, ensuring that publications are relatable and include local stories and perspective is also key to encourage users to share them.
Many participants found this type of focus groups particularly useful and suggested that could be used more widely to test a publication concept before it is fully developed and disseminated. 
Some participants, however, felt that is not a responsibility of the average citizen to disseminate Commission publications. 
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