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	Data source
	Relevant data

	Eurostat data sets
	Population and social conditions – indicates the demographic and social make-up of the target group, specifically:
· Demography and migration
· Education and training
· Labour market (Labour Force Survey)
· Living conditions and welfare
· Youth (e.g. youth in the digital world)
· Culture
Science , technology, digital society – indicates ICT usage and level of digital skills:
· ICT usage in households and by individuals (e.g. connection to internet and computer use, internet use, etc.)
· Digital skills (e.g. level of digital competency)
https://ec.europa.eu/eurostat/data/database
Harmonised European Time Use Survey (HETUS) – indicates the time allocated to various daily activities, including: 
· Education (learning patterns)
· Health (physical activity patterns, feeding patterns, sleep patterns, etc.)
· Culture (involvement)
· Environment (access to water, sanitation and clean energy)
· Social behaviours 
· Involvement in civic activities
· Use of ICT.
https://ec.europa.eu/eurostat/web/time-use-surveys 

	Eurobarometer surveys
	Standard Eurobarometer surveys: findings of a survey on the relationship between the general public and Europe. 
https://ec.europa.eu/knowledge4policy/dataset/ds00005_en;
Also of interest are the reports on:
· Media use in the EU (2019)
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/survey/getsurveydetail/instruments/standard/surveyky/2255 
· European Citizenship (2019)
· Public Opinion in the EU (2019)
· Europeans’ views on the priorities of the European Union
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/survey/getsurveydetail/instruments/standard/surveyky/2253 
Special Eurobarometer surveys:
· Attitudes towards the impact of digitalisation on daily lives (2020) 
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/Survey/getSurveyDetail/instruments/SPECIAL/surveyKy/2228 
· Europeans’ attitudes towards Internet security (2019)
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/survey/getsurveydetail/instruments/special/surveyky/2207 
· Future of Europe (2018)
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/survey/getsurveydetail/instruments/special/surveyky/2217 
· Europeans’ perceptions of the Schengen Area (2018)
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/survey/getsurveydetail/instruments/special/surveyky/2218 

Flash Eurobarometer surveys:
· Citizens' awareness and perception of EU Regional policy (2019)
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/survey/getsurveydetail/instruments/flash/surveyky/2227 
· Public opinion in the EU regions (2018)
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/survey/getsurveydetail/instruments/flash/surveyky/2219 
· European Youth
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/survey/getsurveydetail/instruments/flash/surveyky/2163 

	Readership survey for printed publications (2017-2019)
	Nine readership surveys have been conducted by DG COMM, in collaboration with OP since 2017. The survey collects feedback from EDICs, Commission Representations and Delegations who recently ordered new editions of publications. 

	Permanent online survey on the html-versions of DG COMM publications (2017-2020)
	DG COMM and the OP created a short four-question survey, which is included in the html-versions of publications. OP has created smileys for to make the survey user-friendly.  
Data has been collected since September 2017 with those publications (mainly factsheets) which at the time were available in html format. Today, all publications are available in html, and include this permanent online survey. By January 2020, 3.665 citizens had participated in the surveys.

	Feedback surveys of Learning Corner
	As of May 2019, DG COMM has collected feedback on the Learning Corner for their own products.

	Statistics about DG COMM products (2018-19), infographic
	This infographic highlights some key figures on DG COMM products in the 2018-19 period. 

	Prospective synergies review of EU outreach networks (2019)
	28 networks were reviewed in this study, many of which provide information to the general public. This report offers insights into the dissemination of publications and a better understanding of citizens’ information needs.

	Minutes of the testing panel for EDIC’s (2018-2019)
	The minutes include information from two meetings held with the Testing Panel for EDICs. The Testing Panel is composed of one EDIC member per EU country and meets once a year to discuss publications produced by DG COMM for the general public (over 18 years old).  

	Minutes testing panel with primary and secondary teachers from all EU countries
	These minutes share information relating to the Testing Panel with primary and secondary teachers from all EU countries, conducted by DG COMM

	Mobile app ratings and comments on the OP portal
	Mobile apps are published in the public stores and their ratings and comments can be seen on the OP portal (https://op.europa.eu/en/applications). This thus shows citizens’ feedback on publications and the apps. 

	Report on the quality of publications released by selected DGs of the Commission

	The OP Editorial Support Services team ran ex-post editorial assessments on 28 publications released in 2018 / 2019 by eight Directorates General of the European Commission. The assessments were run between July and December 2019.
The process aimed at getting insight into the selected DGs’ publication practice and traditions and showing in how far OP’s new editorial support services can be useful for authoring services in the DGs.

	Europe Direct Contact Centre (EDCC) Annual Reports
	The EDCC annual reports provide insights into the citizen enquiries per year, including key subjects and issues, hot topics and trends over the years. Information on user satisfaction is also shared. (Annual report of 2019 not yet publicly available).

	Eurodesk annual overviews
	The annual overview of Eurodesk activities provides figures on the various segments of their work. The most recent annual overview publicly available is from 2017. 

	Eurodesk Competence Framework (2018)
	Eurodesk has adopted a “Competence Framework of Eurodesk Mobility Advisors” that provides a common framework about the key competences involved in such as role. The term has been coined to give a common name and recognition to all different formats of delivering the ‘core business’ of Eurodesk – namely, providing information about mobility opportunities to young people all over Europe. 

	Eurodesk Survey (2019 ) report – Mobility and role of youth information
	The second edition of the Eurodesk survey shows trends and preferences of how young people find, engage with and perceive youth information about mobility opportunities. The report focuses on understanding young people’s preferences and identifying what stakeholders in the field of learning mobility can do to better reach out to youth.

	Eurodesk publication – Engage, Inform, Empower: the best practice publication on youth outreach
	Eurodesk, the European Youth Card Association (EYCA) and the European Youth Information and Counselling Agency (ERYICA) came together for the Erasmus+ project: 3 Network Project: Enhancing Youth Service Promotion and Outreach, with a new publication of best practices from all around Europe.

	The EU in 2019 – General report on the activities of the European Union
	This report illustrates the key activities and outcomes of these activities in 2019 across the EU. 
https://op.europa.eu/en/publication-detail/-/publication/66c4ad7e-6281-11ea-b735-01aa75ed71a1/language-en 

	Mid-term evaluation of the Europe for Citizens Programme (EfCP) (2014-2020)
	The roots of the EfCP lie in the perception of a need to be more proactive in bridging the gap
between the EU institutions and the citizens of the EU, in other words, to bring the EU closer to its
citizens, but also in an attempt to activate citizens’ participatory behaviour. This evaluation investigates the manner in which the EfCP has done so. 
https://ec.europa.eu/citizenship/pdf/dg_home_efcp_final_report_finalised_en.pdf 

	Communication to the Commission from President Junker and Commissioner Oettinger –
Corporate communication action in 2019-2020 under the Multiannual Financial Framework (2014-2020)
	The Communication, the first one of its kind, set out basic rules and made operational the corporate communication clauses in sectors specific regulations under the Multiannual Financial Framework. The specific regulations permit the pooling of resources from different MFF programmes to fund communication priorities based on the general objectives of the European Union. This document illustrates the political context of the communication narratives in the EU. 
https://ec.europa.eu/transparency/regdoc/rep/3/2018/EN/C-2018-4063-F1-EN-MAIN-PART-1.PDF 

	Synthesis Study of the Corporate Communication Campaigns (2018)
	This evaluation provides an assessment of the EC’s corporate communication actions since 2014. The assessment was intended to help the Commission and DG COMM Headquarters to strengthen the corporate approach in the future. It provides extensive insight into the main corporate communications campaigns carried out by the Commission since 2014, particularly in relation to #InvestEU, EU and ME and EU protects. 

	DG COMM Strategic Plan (2016-2020)
	This document outlines the key strategy, objectives and performance factors of DG COMM for the 2016-2020
https://ec.europa.eu/info/sites/info/files/strategic-plan-2016-2020-dg-comm_april2016_en.pdf 

	Communication to the Commission – Synergies and Efficiencies in the Commission – New Ways of Working (2016)
	This document outlines the manners in which internal and external communications can be strengthened, with increased coordination by DG COMM as central domain leader for external communication and information.
https://ec.europa.eu/transparency/regdoc/rep/2/2016/EN/SEC-2016-170-F1-EN-MAIN.PDF 

	Europe in May 2019: Preparing for a more united stronger and more democratic Union in an increasingly uncertain world.
The European Commission’s contribution to the informal EU27 leaders’ meeting in Sibiu (Romania) on 9 May 2019
	Communication campaign themes relate to Juncker’s 10 priorities, which, as described in the European Commission’s contribution to the informal EU27 leaders' meeting in Sibiu (Romania) on 9 May 201968, were defined drawing on public opinion data.
https://ec.europa.eu/commission/sites/beta-political/files/euco_sibiu_communication_en.pdf 

	DG AGRI Management Plan (2019)
	DG AGRI’s annual management plan outlines its key objectives and activities in relation to communications.
https://ec.europa.eu/info/sites/info/files/management-plan-agri-2019_en.pdf 

	Management Plan (2019) Directorate-General Education, Youth, Sport and Culture (EAC)
	DG EAC’s annual management plan outlines its key objectives and activities in relation to communications.
https://ec.europa.eu/info/sites/info/files/management-plan-eac-2019_en.pdf 

	Annual Work Programme (2019) Education, Audio-visual and Culture Executive Agency (EACEA)
	The Annual Work programme outlines its key external communications activities for the year. https://ec.europa.eu/info/sites/info/files/annual-work-programme-eacea-2019_en.pdf 

	Other DG or executive agency communications strategies or work programmes E.g. DG EMPL Communication Action Plan for (2018-2019), DG ENER 2019 Strategy & Action Plan, DG ENER 2019 Strategy & Action Plan (not publicly available)
	These work programmes will provide insight into the strategy and key proposed outputs in relation to external communications of EU DGs and executive agencies. 
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