



     
MEETING OF NATIONAL CONTACT POINTS ON THE APPLICATION OF REGULATION ON TRANSPARENCY AND TARGETING OF POLITICAL ADVERTISING
12 February 2026, 15:00 – 17:00
Online
MINUTES

Welcome by the Commission
COM welcomed (prospective) National Contact Points within the meaning of Regulation (EU) 2024/900 and presented the agenda. COM noted that the focus of the meeting was on addressing priority questions for a common reference document, aiming to establish a common approach amongst Member States and competent authorities. COM also provided updates on its work, including as regards the progress on the Repository for online political advertisements and the establishment of an expert group of providers of political advertising services.
COM presented the different priority questions and provided some elements based on the feedback received from some Member States, encouraging participants to proactively share their preliminary feedback.
BE inquired about more details on demand-side platform and, for the purposes of determining online political advertising, suggested to look into the definition of information society service under Directive (EU) 2015/1535.
[bookmark: _Hlk231391530][bookmark: _Hlk231391597]AT highlighted the importance of understanding which instances of political merchandise count as political advertising, pointing to the need for legal clarity. It also voiced concerns over clear interpretation of the examples given in the Guidelines adopted by the COM, in particular with regard to how to treat political merchandise which  is distributed not only by party members but, for instance, students when paid to do so. On covering Christmas cards, AT expressed its serious concerns over a possible extensive way of interpreting the Regulation and, also with regard to the principle of proportionality, noted that it is not convinced that sending out Christmas messages would necessarily have to be qualified as political advertising. 
RO underlined that in order to assess whether go-to-vote campaigns qualify as political advertising, it is necessary to consider the actual purpose and content of the message, as well as whether there is indication that the message aims to influence voters’ choices. The same principle would then apply to activity reports. On Christmas cards, RO underlined that these should be regarded as political advertising if there is a paid service and they are used during an active campaign (e.g. to raise the profile of the politician). In terms of calculating costs, RO noted that its national legislation foresees a 30% maximum threshold from the total amount that can be spent in the electoral campaign on online advertising.
FI supported AT as regards covering Christmas cards, noting that in FI, it is quite common that individuals who might also be involved in politics publish holiday meetings, sometimes on behalf of their whole family. 
LT shared its assessment of covering political activity reports, underlining the distinction between purely statistical information and, for instance, political slogans. Regarding Christmas cards, LT pointed to examples where the goal is not a holiday greeting, but rather a hidden message from the candidate, including through a party logo or phrases matching the election slogans. On calculating costs, LT noted that estimated costs could be indicated. In this sense, amounts should be indicated in the contract itself, including discounts.
COM noted that in order to assess whether the distribution of political merchandise triggers any labelling obligations, it would be important to consider whether there is a provision of service involved, as opposed to an employment framework, referring also to the anti-circumvention clause established by the Regulation. COM outlined that joint meetings with other networks are envisaged and invited Member States to share potential specific points that could be addressed during the meetings. COM also encouraged Member States to provide additional written input to the questions for the common reference document and highlighted that certain points (e.g. calculation of costs) would be discussed also with the Expert group of providers of political advertising services.
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