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1. Aim of Report 

The following report presents an evaluation of DG ECFIN’s communication activities covering the 
period from 1 September 2021 to 31 August 2022. The analysis includes a social media performance 
assessment based on the Twitter account benchmarking results, a Twitter audience analysis of the 
users mentioning @ecfin or taking part in related conversations, and a sentiment analysis focused on 
the discussions around two predefined topics, the Economic Governance Review and the European 
Semester, considered as one topic and the Invest EU Programme. 

Taking into consideration the key findings uncovered in this assessment of DG ECFIN’s communication 
efforts can help draw conclusions and recommendations to further enhance the account’s 
performance.  
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2. Methodology 

This report analyses several aspects of DG ECFIN’s Twitter account performance and the sentiment 
around its communication activities from 1 September 2021 to 31 August 2022, focusing on three 
individual tasks that have been chosen based on DG ECFIN’s current needs, as described below. 

2.1 Twitter Account Benchmarking 

The Twitter account benchmarking relies on data from an external social media analytics tool, Rival IQ, 
which provides additional capabilities not offered natively by Twitter. 

The benchmarking analysis compares the qualitative performance of the DG ECFIN account against 
other similar-sized accounts that share overlapping target audiences and topics covered during the 
defined period. 

The result is a high-level comparison between other relevant Twitter accounts that provides insights 
on whether @ecfin is within market averages, is outperforming its ‘competition’ or leaves room for 
improvement. 

2.2 Twitter Audience Analysis 

The data for the Twitter audience analysis were gathered via the Brandwatch online listening tool. This 

report analyses the audience mentioning @ecfin or engaging with its content without distinguishing 

between followers and non-followers, while excluding any owned mention activity. This analysis 

provides an overview of all users who are relevant to DG ECFIN and its policies and aims to gain insights 

into @ecfin’s audience in terms of demographics, interests, professions and geolocation as well as help 

identify the most engaged users. 

2.3 Topic-based Sentiment Analysis  

The sentiment analysis was carried out via the Brandwatch tool on two predefined topics, the Invest 
EU Programme and the following two topics that were considered as one, Economic Governance 
Review and European Semester. This analysis utilises an AI-powered NLP-driven method to analyse 
text and assess the sentiment of the tracked mentions. This automated classification was further 
enhanced with human validation, through manual labelling of data. This analysis aims to measure the 
sentiment around the aforementioned topics and define the topics related to positive or negative 
conversations. 
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3. Disclaimer 

The activities described in the above section are subject to the following admissions, as agreed with 

DG ECFIN. 

• The social listening analysis covers public web pages (websites, blogs, forums, etc.) and social 

media posts. The total number of tracked mentions is calculated based on the match with the 

defined query and includes online sources that contain at least one mention of the designated 

hashtags, related keywords and phrases. As regards social media sources, access to Facebook, 

Instagram and LinkedIn posts/data is restricted due to privacy settings, so mentions from these 

three platforms are very limited. It should be noted that the mentions have been harvested 

globally and are language agnostic.  

• Location data are determined on the basis of multiple inputs, including self-reported location 

data such as profile info, geo-coordinates, geo-IPs, domain data and time zone. The numbers 

and insights provided by Brandwatch that address gender, geolocation, interests and 

professions represent only the part of the Twitter audience whose members chose to share 

this data. 

• As regards the manual sentiment analysis, please note that in some cases the mentions are 

open to multiple interpretations and thus were classified on an assumption-based approach. 

• The specific list of Twitter accounts to be used for benchmarking was provided by DG ECFIN. 

The benchmarking exercise examines two different monitoring periods for the Twitter 

followers’ analysis and the Twitter posts’ performance to align with the available data on the 

Rival IQ platform. 

• DG ECFIN also provided the focus topics for the sentiment analysis.  

 

4. Twitter Account Benchmarking 

The Twitter account benchmarking was conducted with the use of the Rival IQ platform. Covering the 
period from 1 September 2021 to 31 August 2022, the following aspects were analysed: the number 
of followers and the entailed evolution, tweets and their engagement level, and interactions per tweet. 
These KPIs were compared against a list of similar accounts provided by DG ECFIN, including 
@EU_Finance, @EU_Social, @EU_Taxud, @EIB and @EBRD. 

NB The Twitter followers’ comparison is limited to the period 11 June 2022 to 10 September 2022 so 
as to align with Rival IQ’s data availability on the DG ECFIN account. 

During the monitoring period, @ecfin’s Twitter following grew by 1,282 followers reaching 63.5 
thousand followers, marking a 2.06% rise. Compared to similar accounts, however, DG ECFIN’s 
recorded growth was just above the competitor average. It is worth mentioning that the number of 
tweets published by @ecfin were quite limited (1,014) compared to the other similar accounts. In 
terms of engagement, the total engagement of the @ecfin Twitter account according to Rival IQ data 
numbered 16,317 interactions, which was below the competitor average of 24.2 thousand, mainly 
attributed to the low tweet volume. However, the interactions per tweet for the analysed period were 
32.5, delivering the second-highest engagements per tweet score among its competitors.                                      
￼￼ 

https://twitter.com/Trade_EU
https://twitter.com/Trade_EU
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4.1 Number of Followers/Change in Followers 

The bar chart below (Chart 1) displays the number of Twitter followers @ecfin gained during the 
monitoring period, compared to the Twitter followers growth in the previous period for DG ECFIN and 
similar accounts.  

 

Chart 1. Comparison of Twitter Followers (11 June 2022 to 10 September 2022 vs 11 March 2022 to 10 June 2022) 

 

Between 11 June and 10 September 2022, @ecfin’s Twitter followers count rose by 2.06% to 63.5 
thousand followers. Compared to similar accounts, EU_Taxud registered the smallest growth (1.26%) 
in its Twitter following, followed by EU_Finance which registered a 1.49% increase in followers. 
Additionally, the EU_Social Twitter account, which holds the highest number of followers among its 
competitors, registered only a mere 1.7% growth in followers.  

Chart 2 provides the net change in Twitter followers for @ecfin and similar accounts. 

Chart 2. Net Change in Twitter Followers (11 June 2022 to 10 September 2022 vs 11 March 2022 to 10 June 2022) 

By the end of the reporting period, DG ECFIN grew its followers’ base by 1,282 followers. It fell behind 
EU_Social which noted a net change of 1,608 Twitter followers and EIB which registered an increase of 
1,403 followers. On the other hand, DG TAXUD recorded the lowest growth in follower volume 
compared to other similar accounts. Overall, the net change in followers for @ecfin put the account 
just above the competitor average of 1.05 thousand.      
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4.2 Number of Tweets 

Chart 3 illustrates the volume of DG ECFIN’s Twitter original posts by month. 

Chart 3. Monthly Evolution of DG ECFIN’s Tweets 

The monitoring period (1 September 2021 to 31 August 2022) includes 12 full months of activity. The 
months of May and October contributed to the overall volume with 83 and 81 tweets, respectively. 
August, meanwhile, recorded the lowest number of tweets: 12. In October, the top three most 
engaging posts referred to the EU Sustainable Investment Summit 2021, which garnered a total of 598 
interactions by the engaged audiences. While in May, the tweets that gained the most traction were 
about the Brussels Economic Forum held on 17 May and quoting @GitaGopinath and @IMFnews on 
rise of commodity and food prices. 

Chart 4 illustrates the total number of @ecfin’s tweets from 1 September 2021 to 31 August 2022 
compared to the number of tweets posted by other institutions and organisations.       

Chart 4. Number of Tweets (1 September 2021 to 31 August 2022 vs previous period) 

During the reference period, DG ECFIN sent out 1,014 tweets. Out of these, 34% were retweets and 
16% replies. The total number of tweets by @ecfin was below the competitor average of 1,920, 
contributing to its low ranking compared to other similar accounts. On the other hand, @ecfin 
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displayed a 4.64% increase in tweets volume, while the remaining accounts in question all reported 
negative growth rates compared to the previous period.  

 

4.3 Number of Engagements/Interactions 

Chart 5 compares @ecfin’s total engagement to that of similar accounts during the reference period.      

 

Chart 5. Total Engagement (1 September 2021 to 31 August 2022 vs previous period) 

 

The total engagement of the @ecfin Twitter account according to Rival IQ data reached 16.3 thousand, 
which was below the competitor average of 24.2 thousand. This can be partly explained by the 
relatively low tweet volume compared to the other accounts.  

The most engaging tweet during the monitoring period was the ‘Euro 20th anniversary’ post published 
on 18 January, which featured a video of people from various Member States sharing their views on 
what the euro means to them. The post generated a total of 641 interactions, with an engagement 
rate of 1.05% per follower. This value represents the total number of interactions per follower on this 
tweet, expressed as a percentage. The average engagement rate per follower for @ecfin’s tweets 
during the reference period was 0.053%.  

The second tweet in terms of engagement was posted on 1 June 2022. The post garnered 478 
interactions with an engagement rate of 0.77%. The tweet announced Croatia’s candidacy for adoption 
of the euro on 1 January 2023. The post was accompanied by an infographics carousel featuring 
information on the euro adoption’s timeline and Croatia’s current stance towards the required 
economic criteria. 

The third most engaging tweet was an open call for registrations to the EU Sustainable Investment 
Summit. The EU Sustainable Investment Summit 2021 was the first annual event of the European 
Commission on sustainable investment, which set the objective for Europe to become the first climate-
neutral continent by 2050. The post accrued 380 interactions and registered twelve times higher 
engagement compared to the average of @ecfin’s other tweets. 
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4.4 Interactions per Tweet 

The following bar chart (Chart 6) presents the interactions per tweet accumulated by @ecfin over the 
monitored period. 

 

Chart 6. Total Engagement per Tweet (1 September 2021 to 31 August 2022 vs previous period) 

The @ecfin account’s interactions per tweet (defined as the average number of retweets, replies and 
likes per tweet) for the analysed period were 32.5, with the competitor average being at 29 interactions 
per tweet, which in turn shows that @ecfin scored the second-highest engagement per tweet, 
outpacing most of the competitors. At 78.9, EU_Social was the leader in terms of interactions, although 
registering the biggest negative change in terms of engagement per tweet (54.3%) compared to the 
previous period. EBRD recorded the lowest interactions per tweet (8), while DG TAXUD took the 
penultimate spot with 13 interactions per tweet, along with a 54.2% drop compared to the previous 
period.  
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5. Twitter Audience Analysis 

This section presents an overview of DG ECFIN’s Twitter audience covering the period from 
1 September 2021 to 31 August 2022. Τhis analysis focuses on the audience mentioning @ecfin or 
engaging with its content without distinguishing between followers and non-followers, while excluding 
any owned mention activity.  

The first section, Demographics Overview, introduces a breakdown of DG ECFIN’s Twitter audience in 
terms of gender, geolocation, interests and occupation. The next section, Top Authors and Top 
Hashtags, presents the accounts that interacted the most with the @ecfin Twitter account in the 
reference period, as well as the most frequently used hashtags. The last section, called Topics 
Overview, presents the most popular topics, discussed by DG ECFIN and its audience on Twitter during 
the monitoring period.  

5.1 Demographics Overview 

Twitter conversations involving @ecfin during the evaluation period produced 15,116 mentions by 
7,496 unique authors. The majority of these conversations were retweets by other accounts 
mentioning DG ECFIN.  
 

 
Chart 7. Mentions Breakdown per Mention Type 

 

 
Out of the 7,496 unique authors, only 3,979 authors could be classified by gender. 
 
 

 
Chart 8. Authors’ Gender Split and Volume of Mentions per Gender 

 

1,309 

9,581 

4,226 

Original Post Share/ Retweets Comment/ Replies
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The DG ECFIN’s Twitter audience comprised 38% women and 62% men, indicating that the male 
authors were more engaged in Twitter than female authors. The interest of the male audience peaked 
on 10 July 2022, mainly driven by retweets of the @euronews post on Europe’s plans to cut its reliance 
on Russian fossil fuels by 2027. 
 
 

 
Chart 9. Interests Breakdown per Gender 

 

The chart 9 displays the interests of authors broken down by gender. It appears that male authors are 
more active, compared to female authors, in the topics of business, environment, politics, science 
and technology. 
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Chart 10. Top 20 Countries in Mention Volume 

 
 

In terms of geolocation, @ecfin’s Twitter mentions originated primarily from European countries, such 
as Belgium (1,495), Spain (885), the United Kingdom (554) and Italy (392). Belgium’s top rank can be 
attributed to the various EU institution accounts and EU executives engaging with DG ECFIN-related 
content. The United States of America was found in the top five countries of origin, with 374 mentions 
coming from the country. The top 20 countries amounted to 89% of the total mentions, while as 
expected the EU-27 countries gathered a total of 70% of mentions. 
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Chart 11. Authors’ Top 10 Interests  

 
The top three interests of @ecfin’s Twitter audience were business, politics and environment. Business 
was the primary interest amounting to 19% of total authors, followed by politics with 16%. The results 
of the interest analysis align with DG ECFIN’s relevant topics that revolve mainly around EU economic 
policies that have a direct impact on the fields of business, politics, environment and technology. 
 
 
 

 
Chart 12. Main Topics Comparison by Author Interests 

 
A deeper analysis on the topics of discussions revealed that the authors interested in business engaged 

more with topics regarding the ‘Recovery and Resilience Facility’, the ‘EU Sustainable Investment 

Summit’, the ‘InvestGreenEU Summit’, ‘fiscal policy’, ‘green transition’, and ‘green and digital’. 

Additionally, the respective authors were more engaged with topics regarding Croatia and Germany. 

On the other hand, topics that involved ‘Russian fossil fuels’, ‘scale up renewable energy’, ‘Summer 

2022 #ECForecast’, ‘#Iran Rgm’ and ‘#Iran #Teachers’ were more popular among the authors interested 

in politics. Topics referring to the war in Ukraine and the European economy were discussed by authors 

interested in both business and politics. 
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Chart 13. Authors’ Top 10 Professions 

 
The top four occupations associated with @ecfin were scientist/researcher, executive, 

teacher/lecturer and journalist. The most popular profession was scientist/researcher with 20% of total 

authors, and next was executive amounting to 19% of authors. This suggests that academics, EU 

executives and journalists are the driving force in the dialogue in DG ECFIN’s sphere, reinforcing the 

idea that the discussions are steered by key political figures and professionals who are closely involved 

with DG ECFIN’s policies. 

 
Chart 14. Main Topics Comparison by Author Professions 

 
Executives appeared more involved around topics like ‘EU Sustainable Investment Summit’, ‘#InvestEU 
Portal’, ‘Recovery and Resilience Facility’, ‘Breaking news’, ‘euro coins’ and ‘single currency’. In 
addition, executives were more engaged with topics related to the countries of Croatia, Greece, Russia, 
Ukraine and Italy, while both scientists/researchers and executives were equally involved around 
topics regarding Spain and ‘climate change’. The most popular topics among the scientists/researchers 
were those around ‘Spring 2022 #ECForecast’, ‘GDP’, ‘EU’s economy’, ‘path of growth’, ‘fossil fuels’ 
and ‘Eurozone’. 
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5.2 Top Authors and Top Hashtags 

The table 1 features the top 20 accounts that were the most impactful in the discussions about @ecfin 
on Twitter during the reference period.  

 

 
Table 1. Top 20 Most Impactful Authors 

 
The majority of the authors engaged with DG ECFIN’s Twitter account belonged to EU institutions and 
organisational accounts related to economic policies. The organisational accounts comprise the 
European Commission, the European Council, the account for International Monetary Fund breaking 
news, Euronews (a European and multilingual television news channel), OECD Innovation (Organisation 
for Economic Co-operation and Development), and the Socialists and Democrats Group in the 
European Parliament. 
 
As regards individual accounts, among the most impactful accounts were Mike Bloomberg, an 
American politician, businessman and author, EU Commissioner Mariya Gabriel, and Klaas Knot, 
chairman of the Dutch central bank, De Nederlandsche Bank.  
 
The case of the European Commission’s account is indicative of its authority, achieving the highest 
impact score with a significant reach across engaged audiences. Mike Bloomberg is also a great 
example of the importance of a large following, by reaching the second place in terms of impact score 
with a single matching tweet. Mariya Gabriel, known for her involvement in various social and political 
issues, occupies the third place, even though her follower count is relatively low compared to other 
authors. Euronews’ contribution in relevant conversations with 25 tweets, concerning the Real 
Economy macroeconomic TV series,played an important role as far as impact ranking is concerned.  
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Out of the top five hashtags mentioning @ecfin, the most frequently used was the hashtag 
#realeconomy, featured in a total of 1,810 tweets. In second place, with a total of 1,038 mentions, was 
the hashtag #iran, related to various protests or the elimination of the official exchange rate. The 
hashtags #nextgenerationeu, #investgreeneu and #nextgeneu were used 848, 751 and 722 times, 
respectively. The hashtag #fijezaya, which stands for the demand for fixed-term contracts in public 
administration, was used 720 times in a predominantly negative sentiment. 
 

 

 

5.3 Topics Overview 

During the reference period, the @ecfin Twitter audience discussions focused on the following topics 
featured on Chart 15.  
 
 
 
 

 
 

Chart 15. Topics Wheel  
 
Relevant discussions or mentions of the European Commission (@EU_Commission) were found in 224 
mentions. ‘RealEconomy’ emerged as the second most popular topic amounting to 109 mentions, 
while the topic of Europe generated 95 mentions. Lastly, the topic about Russians that relates to 
Russian fossil fuels dependency attracted 81 mentions. 
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6. Sentiment Analysis - Economic Governance Review and 

European Semester 

The online social listening tool Brandwatch was used to conduct sentiment analysis on two predefined 
topics, Economic Governance Review and European Semester, which were considered as one topic. 
This analysis utilises an AI-powered (natural language processing) NLP-driven method to analyse text 
and detect positive or negative opinions in tracked mentions.  

6.1. Social Listening Overview 

This section presents an evaluation of the online discussions that revolved around the topics of the 

Economic Governance Review and European Semester and covers the period from 1 September 2021 

to 31 August 2022.  

 

  
                                   Chart 16. Mention Types                                    Chart 17. Content Sources 

 

 

Relevant online conversations produced a total of 7,411 mentions generated by 3,021 unique authors. 

Out of the tracked mentions, the majority were original posts (48%), from 766 unique authors, while 

the remaining mentions were shares/retweets (45%) and comments/replies (7%). As regards content 

sources, Twitter was the predominant source with 65% of mentions, followed by news (33%), and the 

remaining 2% of mentions was split among forums, blogs, Reddit, Tumblr, Facebook and YouTube.  

 

The line chart 18 below showcases the daily progression in the number of mentions during the 

monitoring period that included mentions of the relevant topics. As evident from the daily evolution 

graph, the release of the Spring and Fall packages attracted the attention of the engaged audiences, 

generating surge of mentions around November 2021 and May 2022. 
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Twitter, 
4,788 

News, 
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Chart 18. Daily Evolution of Mentions (1 September 2021 to 31 August 2022) 

 

 

 

Chart 19.  Most Trending Topics (1 September 2021 to 31 August 2022) 

 

As indicated in the word cloud above, the situation in Ukraine occupied the discussions and emerged 

as the trending topic of discussion. Mentions revolved around the economic consequences of the 

invasion of Ukraine by Russian military forces demonstrating the need to halt EU dependency on fossil 

fuels not only from Russia but overall. 
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6.2. Top 20 Stakeholders Analysis 

The top 20 most impactful Twitter authors involved in relevant discussions included stakeholders from 

EU institutions, politicians, journalists and non-profit organisations. The EU institution accounts 

included the European Commission and European Commission representation for countries (Spain, 

France), the European Council and Council press. A large number of authors were politicians, 

commissioners and ministers from Estonia, France, Latvia and Luxembourg, like Paolo Gentiloni, 

former Prime Minster of Italy and Commissioner for Economy. There were journalists from Germany, 

France and Italy and from Politico Europe, a news organisation covering EU political issues. Finally, two 

of the top authors included non-profit organisation Greenpeace and one of its initiatives for climate 

change ‘money for change’. 

 

6.3. Sentiment Analysis Overview  

AI-based sentiment analysis with cutting-edge methodologies, empowered by human validation, was 

conducted on the totality of the tracked mentions to identify the sentiment expressed in the relevant 

conversations. The analysis revealed that the majority of mentions registered an overall neutral 

sentiment (7,176, or 97% of the total), while 127 (2%) mentions were classified as positive, and 108 

mentions recorded a negative sentiment. 

 

 
Chart 20. Sentiment Breakdown 

 

 

As displayed in the pie chart 20, the most prominent underlying sentiment was neutral. Aligned with 

this fact, the majority of mentions were comprised of generic statements, updates, news or topics, and 

invitations to public events, like debates and presentations, related to the European Semester and 

Economic Governance Review. Furthermore, the dialogue was mainly driven by European institution 

accounts, such as the European Commission and European Council, as well as political figures, key 

decision-makers and EU Member State representatives. 
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Chart 21. Sentiment Word Cloud for Top Hashtags, Keywords and Phrases 

 

 

The word cloud above depicts the overall sentiment of the top hashtags, keywords and phrases related 

to European Semester and Economic Governance Review. Overall sentiment on the topics discussed 

was primarily neutral. The most popular topics of neutral sentiment related to the ‘Commission’, 

registering 2,735 mentions (77%) revolving around the invitation for the Economic Governance Review 

public debate, the publication of France’s 2022 report for ‘National Reform Programme’, and the 

presentation of reforms and fiscal recommendations for EU countries.  

 

The second most popular topic was ‘recovery’, found in 2,125 mentions (60%) referring to the recovery 

and resilience plans’ implementation in the European Semester and their interconnection, the 

economic recovery of the EU based on green and digital transformation and coordination of fiscal 

policies and the benefits that the Recovery and Resilience Facility brings together with the European 

Semester. Following the top two topics was ‘policy’, which was found in 2,043 mentions (57%), 

concerning social, economic, justice and fiscal policies, etc., in connection to the European Semester. 
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Chart 22. Bubble Chart of Popular Words Correlated with Sentiment 

 

Additionally, the above bubble chart 22 illustrates the most frequently used keywords related to the 

European Semester and Economic Governance Review and their interconnected relationships. The 

bubble size reflects the volume of mentions each keyword amassed and it’s coloured based on the 

underlying sentiment. The word ‘Commission’ presents once again the most widely used word and 

correlates with the terms Resilience, Reforme, National, States, Programme, and Package. 

 

 

6.4. Positive Sentiment 

Out of the total tracked 7,411 mentions, 127 were classified as positive, generated by 102 unique 

authors.  

 



 

23 
 

 
Chart 23. Positive Sentiment Mentions Breakdown per Mention Type 

 

6.4.1. Demographics 

The chart 24 below depicts the top 20 countries in terms of volume of positive sentiment mentions.  
 

 
Chart 24. Positive Sentiment Mentions per Country 

 

Belgium accrued the most positive mentions, as could be expected on account of the breadth of Twitter 

accounts of EU European institutions, political figures and EU Member State representatives. The 

second origin country was Croatia, with mentions by the Croatian European Commission’s Twitter 

69 44 

14 

Original Post Share/ Retweets Comment/ Replies
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account and Ognian Zlatev, head of European Commission representation in Croatia. Italy ranked third, 

owing to mentions from Antonio Parenti, head of European Commission representation in Italy and 

several Italian accounts from the general public. 

 

 

 
Chart 25. Authors’ Gender Split for Positive Sentiment Mentions 

 

Out of the total 102 unique authors, 56 could be classified based on their gender. Male authors were 

almost 20% more than female authors, showing that males were more involved in relevant topics. 
 

6.4.2. Authors 

 

 
Table 2. Top Positive Sentiment Twitter Authors 

 

The table 2 above displays the top authors per impact score out of positive sentiment mentions. Top 

individual authors of mentions with positive sentiment were Yuriko Backes, the Finance Minister of 

Luxembourg, Valdis Dombrovskis, politician from Latvia, former Prime Minister and European Trade 

Commissioner, Paschal Donohoe, Ireland’s Minister for Finance and President of Eurogroup, Helena 

Dalli, the European Commissioner for Equality, and Anni Marttinen, chief economist at SOSTE, a non-

profit umbrella organisation from Finland concerned with social affairs and health.  

 

Additionally, the top organisational authors of mentions with positive sentiment were the European 

Trade Union Confederation, the official accounts of permanent representation of Croatia in the EU and 

representation of the European Commission in Romania. Among the top authors was also the Centre 

for European Reform (an award-winning think tank in Belgium, Germany and the United Kingdom, 
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devoted to improving the quality of the debate on the EU, and finally the European Commission’s 

audiovisual service, offering EU news and audiovisual archives online and via Europe by Satellite. 

 

6.4.3. Topics 

Chart 26. Positive Sentiment of Top Hashtags, Keywords and Phrases 

 

The most popular term used in mentions was the hashtag #europeansemester, found in 54 mentions 

covering a wide range of positive content like praising the European Semester as a prime example to 

be used for inspiration for the rest of the EU, characterising it as a way of ensuring fairness and 

addressing inequality, and referring to the EU emerging stronger, greener and more digital thanks to 

the autumn package of the European Semester. Other popular keywords were ‘package’ with 29 

mentions regarding the European Semester autumn package, with mentions referring to the EU 

rebounding stronger from crisis and becoming greener and more digital, ‘today’ found in 25 mentions 

regarding the participation of the authors in several events like debates on ‘fiscal matters’, the 2022 

launch of European Semester, and the Directorate-General for Economic and Financial Affairs’ (ECFIN) 

procedures for allowing Croatia to join the euro area. 
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Chart 27. Positive Sentiment Trending Topics 

 

Chart 27 depicts the trending topics identified in the positive sentiment topics wheel in Chart 28, based 

on volume of mentions and according to the timeline of the analysis. 

 

 
Chart 28. Positive Sentiment Topics 

 

Out of the total 127 mentions classified by positive sentiment, 59 mentions fall under these 10 main 

thematic categories. The ‘European Semester Autumn Package’ was the most popular positive 

sentiment topic with 18 positive mentions. Mentions referred to Europe rebounding stronger from 

crisis and becoming greener and more digital. Furthermore, they mentioned the new cycle of European 

economic policy coordination and its newly formed interconnection with the Recovery and Resilience 

Facility, which will help the European Semester with better guidance towards Member States in making 

a success of the green and digital transitions and building a more resilient EU economy. The second 

most popular topic referred to the ‘importance’ of European Semester in connection to terms, 

concepts, procedures or organisations affiliated with it. Following in third place was the ‘Economic 

Governance Review’ topic, where mentions expressed excitement and gratitude for participating in 

political meetings, events or panels associated with the ‘Economic Governance Review’, while the top 
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mention in terms of reach concerned a positive message regarding Europe’s optimistic economic 

recovery and growth based on forecasts and presented the ‘Economic Governance Review’ as a tool 

that can help the EU face challenges and tackle economic issues. 

 

 

6.4.4. Top 10 Positive Mentions by Reach 

This section displays the top 10 mentions with positive sentiment ranked by estimated reach.  

 
 

 



 

28 
 

 
 Table 3. Top Positive Sentiment Mentions 

 

The top mentions classified by positive sentiment covered a wide range of topics, expressing optimism 

and revealing good news. Most of the top posts included positive feelings and feedback on meetings 

between key political stakeholders, regarding the European Semester and Economic Governance 

Review, and EU and country-specific economic matters. Important positive topics were Europe’s 

economic recovery and beating growth forecasts and having the Economic Governance Review as a 

weapon to fight against potential challenges, the European Semester’s ‘beyond GDP’ agenda, as a step 

towards an economy that is putting people as priority versus profit, the European Semester ensuring 

fairness and addressing inequalities and the think-tank ‘Centre for European Reform’ being considered 

as a source of inspiration for freedom, security and justice. 

 

6.5. Negative Sentiment 

Out of the total tracked 7,411 mentions, 107 were classified as negative, generated by 91 unique 

authors.  
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Chart 29. Negative Sentiment Mentions Breakdown per Mention Type 

 

The majority of mentions were shares/ retweets (43), while original posts amounted to 37 and 

comments and replies amounted to 27.  The primary source of mentions was Twitter, accounting for 

96% of all negative mentions, while News and Reddit followed with 2% of mentions each. 

 

6.5.1. Demographics 

 

The chart 30 below depicts the top 20 countries in terms of volume of negative sentiment mentions.  
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Chart 30. Negative Sentiment Mentions per Country 

 

• The most negative sentiment mentions were recorded from Belgium, originating from EU 

stakeholders’ Twitter accounts such as EU policy analysts, journalists and people working in 

EU-affiliated organisations. The negative mentions raised concerns on a range of issues related 

to social inequalities, relative poverty, Luxembourg’s school system, EU housing market, Greek 

economy supervision developments, France pension system reformations and many more.  

 

• The second top country was Greece, with mentions mainly initiated by the general public, 

criticising the rationale behind some decisions of the Greek political party in power. 

 

• The third country was Netherlands, owing to Pieter Gerrit Kroeger’s mentions – a historian and 

former editor-in-chief of ScienceGuide – and individual accounts stating negative opinions for 

the country’s renewable energy, private rental market and macroeconomic imbalances. 
 

 

 
Chart 31. Authors’ Gender Split for Negative Sentiment Mentions 

 

Out of the total 91 unique authors whose mentions displayed negative sentiment, only 50 could be 

classified based on their gender. Male authors were 52% more than female authors, showing that 

males were far more involved in relevant topics. 

 

6.5.2. Authors 
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Table 4. Top 10 Negative Sentiment Twitter Authors 

 

The table 4 above shows the top 10 most impactful authors that published negative sentiment tweets. 

Top individual authors of mentions with negative sentiment were Pieter Gerrit Kroeger, a historian and 

former editor-in-chief of ScienceGuide, Martin Hofverberg, chief economist at the Tenant Association, 

journalists and general public accounts involved in economic and political commentary. Additionally, 

the top organisational authors of mentions with negative sentiment were Sinn Féin, Irish republican 

party dedicated to the reunification of Ireland, the information service for representation of the 

European Commission in the Czech Republic, and Social Platform the leading organisation working in 

the EU for social rights. 

 

6.5.3. Topics 

 

 
Chart 32. Negative Sentiment of Top Hashtags, Keywords and Phrases 

 

The most popular term used in negative mentions was the keyword ‘CSRs’ referring to country-specific 

recommendations, found in 17 mentions and specifically discussing the ending of lignite dependence 

for Greece. The sum of Greek hashtags and phrases around ‘CSRs’ originates from a single mention and 

related retweets, which entertains the possibility of Greece’s earlier-than-planned lignite phase-out 

taking place in order to be able to sell rights and generate revenue that reduces deficit, based on 

Greece’s 2022 national reform and stability programme report. The hashtag #νδ_συμμορια is calling 

the Greek political party in power a gang and #τψρμ is an acronym translating roughly to ‘why did you 

vote them‘ (anti-government political stances). In addition, engagement with the original mention 

included several comments, which gathered massive amounts of likes and retweets (compared to the 

post itself), accusing the Greek political party in power of political agendas and scandals. 
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Chart 33. Negative Sentiment Trending Topics 

 

Chart 34 depicts the trending topics discussed in the negative sentiment word cloud (Chart 33), based 

on volume of mentions and according to the timeline of the analysis.  

 

 

 
Chart 34. Negative Sentiment Topics 

 

Out of the total mentions classified by negative sentiment, 54 out of the 110 mentions fall under 10 

main thematic categories. The most popular negative sentiment topic was ‘European Semester’ 

mentioned 24 times through posts. Relevant mentions with the highest reach under that topic referred 

to European Semester giving negative assessment of government economic policies, housing market 

comments about underdevelopment in the private rental market and concerns about rising household 

debt.  

 

The second most popular topic discussed ‘Politician and teacher unions’ refers to the Luxembourgish 

school system as problematic, based on the 2022 stability programme country report. The third topic 

referred to ‘Share and the 2030 targets’, talking about the Netherlands being the fifth worst performing 

EU Member State in terms of share of renewable energy and gross final energy consumption, having 

one of the largest gaps between 2020 share and 2030 targets, based on the 2022 stability programme 

country report.  
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6.5.4. Top 10 Negative Mentions by Reach 

 

Top 10 Negative Mentions by Reach 
 This section displays the top 10 mentions with negative sentiment ranked by estimated reach. 
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Table 5. Top Negative Sentiment Mentions 

Based on table 5, the top 10 mentions characterised by negative sentiment covered a wide range of 
topics, expressing either dissatisfaction, sarcasm or concern. Discussions revolved around the negative 
assessment of government economic policies, the EU housing market prices growth, and worries for 
debt levels and country-specific issues. Another Twitter account referred to Belgium’s climate change 
and energy transition as slow and considers the Netherlands to be experiencing macroeconomic 
imbalances and its private rental market to be underdeveloped and afflicted by distortions. Sarcastic 
posts were made regarding France’s pension system, while Greece’s earlier-than-planned lignite 
phase-out was met with scepticism with people questioning the Greek political party in power for its 
motives. Finally, the EU’s recovery plan was considered to have a lack of binding social objectives. 

 

7. Sentiment Analysis – InvestEU Programme 

The online social listening tool Brandwatch was used to conduct sentiment analysis on the topic of 
InvestEU Programme. This analysis utilises an AI-powered (natural language processing) NLP-driven 
method to analyse text and detect positive or negative opinions in tracked mentions.  

7.1. Social Listening Overview 

This section presents an evaluation of the online discussions that revolved around the topic of the 

InvestEU Programme and covers the period from 1 September 2021 to 31 August 2022.  

  

                               Chart 35. Mention Types             Chart 36. Content Sources 

 

Relevant online conversations produced a total of 10,578 mentions generated by 2,794 unique 

authors. Out of the tracked mentions, the majority were original posts (75%), while the remaining 

mentions were shares/retweets (23%) and comments/replies (2%). As regards content sources, news 

were the predominant sources with 64% of mentions, followed by Twitter (33%), and the remaining 

2% of mentions was split among forums, blogs, Reddit, Tumblr, Facebook and QQ.  

 

The line chart 37 below showcases the daily progression in the number of mentions during the 

monitoring period that included mentions of the relevant topics. As evident from the daily evolution 
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graph, the InvestEU agreements and the Greece 2.0 Invest EU loans related discussions triggered the 

two highest surges of mentions throughout the evaluation period. 

 

 
Chart 37. Daily Evolution of Mentions (1 September 2021 to 31 August 2022) 

 

 

 
Chart 38. Trending Topics 

 

As indicated in the graph above, the most trending topics relate to #investeu and EIB (European 

Investment Bank), followed by ‘investment’ and numerical references like ‘million’ or the Greek word 

‘δισ’ which is short for billions. Mentions revolved around agreements, funding across the EU, and 

news regarding the InvestEU Programme and EIB-affiliated topics like innovation & investments, green 

and digital transformation, the economic impact of the war in Ukraine and the COVID-19 pandemic, 

and many more fragmented discussions. 
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7.2. Top 20 Stakeholders Analysis 

The top 20 most impactful Twitter authors involved in relevant discussions included stakeholders from 

EU institutions, politicians, journalists, and some organisations or public accounts. The European 

institution accounts included the European Commission, European Commission representation for 

Spain, Erasmus+ and the Directorate-General for Environment (DG ENV). 

 

Many authors were politicians, including Paolo Gentiloni, former Prime Minster of Italy and 

Commissioner for Economy, Margrethe Vestager, Executive Vice-President of the European 

Commission for a Europe Fit for the Digital Age, Bülent Özcan, Ministry of Foreign Affairs, Director-

General for Financial Cooperation and Project Implementation, Florika Fink-Hooijer, Director-General 

of DG ENV, and Sven Giegold, State Secretary in the Federal Ministry for Economic Affairs and Climate 

Action, Germany.  

There were many journalists and news companies from Greece, Italy, Poland, Portugal and even India. 

Finally, other top authors included the Twitter account for Swedish Ministry of Labour and Employment 

and Ministry of Economic Affairs and Employment, and Emre Alkin, a Turkish academic and a public 

user. 

 

7.3. Sentiment Analysis Overview  

AI-based sentiment analysis with cutting-edge methodologies, empowered by human validation, was 

conducted on the totality of the tracked mentions to identify the sentiment expressed in the relevant 

conversations. The analysis revealed that the majority of mentions registered an overall neutral 

sentiment (10,427, or 98.6% of the total), while 140 (1.3%) mentions were classified as positive, and 

only 9 (0.1%) mentions recorded a negative sentiment. 

 

 
Chart 39. Sentiment breakdown 
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As displayed in the pie chart above, the most prominent underlying sentiment was neutral. Aligned 

with this fact, the majority of mentions were comprised of generic statements, news, updates on 

agreements, communications regarding funding opportunities and investments for economic and 

social issues, and invitations to public events, related to the InvestEU Programme. Furthermore, the 

discussions were mainly driven by a large number of news companies, European institution accounts, 

such as the European Commission and EIB, as well as political figures, key decision-makers and EU 

Member State representatives. 
 

 
Chart 40 Sentiment Word Cloud for Top Hashtags, Keywords and Phrases 

 

The word cloud above depicts the overall sentiment of the top hashtags, keywords and phrases related 

to the InvestEU Programme. Overall sentiment on the topics discussed was primarily neutral. The most 

popular topics of neutral sentiment related to the hashtag #investeu, registering 2,831 mentions (27% 

of total mentions), and the words ‘Europe’, included in 24% of all mentions, or ‘European’, with 23%. 

The topics containing these words were of similar thematic content and were related to agreements 

between key stakeholders like the EIB and European Investment Fund, newly introduced products to 

support businesses financially, programmes boosting digitalisation, and sustainability and creation of 

jobs across the EU, having an impact on local, national and European levels.  
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Chart 41. Bubble Chart of Popular Words Correlated with Sentiment 

 

Additionally, the above bubble chart illustrates the most frequently used keywords related to the 

InvestEU Programme. The bubble size reflects the volume of mentions each keyword amassed and it’s 

coloured based on the underlying sentiment. The words ‘Investment’ and ‘Ευρώ’ (which means ‘euro’ 

in Greek) appear as the most popular words, indicating most neutral sentiment topics revolved around 

discussions for capital, loans, economic recovery, investments and organisations associated with 

endeavours of this nature; additionally, the large number of Greek mentions are derived from the 

Greece 2.0 plan providing loans to SMEs. 

 

 

7.4. Positive Sentiment 

Out of the total tracked 10,578 mentions, 140 were classified as positive, generated by 101 unique 

authors.  
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Chart 42. Positive Sentiment Mention Types 

 

7.4.1. Demographics 

The chart below depicts the top 20 countries in terms of volume of positive sentiment mentions.  
 

 
Chart 43. Positive Sentiment Mentions per Country 

 

Belgium accrued the most positive mentions (23), as could be expected on account of the breadth of 

Twitter accounts of EU institution accounts, political figures and EU Member State representatives. The 

56 

65 

19 

Original Post Share/ Retweets Comment/ Replies



 

40 
 

second origin country was Slovakia, with 16 mentions referring to the EU’s assistance towards the 

country through funding for constructing or renovating Slovakian schools or monuments, leisure 

centres and important environmental landscapes. Luxembourg ranked third, with mentions 

highlighting several investments and funding agreements connected with the EIB, regarding a greener 

and more digital Europe. Additionally, many people were congratulating the involved stakeholders in 

the aforementioned agreements and expressing delight, feeling proud and thankful. 

 

7.4.2. Authors 

 
Table 6. Top Positive Sentiment Twitter Authors 

 

The table 6 above displays the top authors per impact score out of positive sentiment mentions. Top 

individual authors of mentions with positive sentiment were Margrethe Vestager, Executive Vice-

President of the European Commission for a Europe Fit for the Digital Age, GianPaolo Gualaccini, 

President of the Regulations Council, and Sven Giegold, State Secretary in the Federal Ministry for 

Economic Affairs and Climate Action. Furthermore, there was José M. Fernandes, the EPP coordinator 

for the Budgets Committee, Mairead McGuinness, Commissioner for Financial Services, Financial 

Stability and Capital Markets Union, Lilyana Pavlova, Vice-President of the EIB. In addition, the 

organisational account of the EIB and the account of the Portuguese office of the Minister for the 

Environment and Climate Action were also among the top authors. 

 

7.4.3. Topics 

 



 

41 
 

 
Chart 44. Positive Mentions Topics Wheel 

 

 
Chart 45. Positive Sentiment of Top Hashtags, Keywords and Phrases 

 

The most popular term used in mentions was the hashtag #investeu, found in 122 mentions (87% of 

total positive mentions), where discussions regarded numerous activities related to the InvestEU 

Programme and institutions closely related to it. Examples of relevant discussions include investments 

that make a difference towards green and digital transition as well as climate-related issues like circular 

economy, and assisting SMEs with scalability and growth. The acronym ‘EIB’ was the second most 

popular term, being found in a lot of mentions hand in hand with the #investeu hashtag, as the EIB is 

one of the primary stakeholders for funding and lending capital. The hashtag #eufunds was popular 
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among positive sentiment mentions, as it was accompanying posts referring to the funding allocations 

towards infrastructural work supported by the EU through its investments. 

 

 
Chart 46. Positive Sentiment Trending Topics 

 

Chart 46 depicts the trending topics identified in the positive sentiment word cloud chart X, based on 

volume of mentions and according to the timeline of the analysis. 

 

 

7.4.4. Top 10 Positive Mentions by Reach 

This section displays the top 10 mentions with positive sentiment ranked by estimated reach.  
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 Table 7. Top Positive Sentiment Mentions 

 

7.5. Negative Sentiment 

Out of the total tracked 10,578 mentions, 9 were classified as negative, generated by 9 unique 

authors.  
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Chart 47. Negative Sentiment Mention Types 

 

7.5.1. Authors 

 
Table 8. Top Negative Sentiment Twitter Authors 

 

The table 8 above shows the most impactful authors that published negative sentiment tweets. Top 

individual authors included former president of the European Economic and Social Committee Luca 

Jahier, while the majority were public accounts; moreover, there was also the organisational account 

of Vita International, a non-profit Italian proactive media for information on the third sector. 
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7.5.2. Topics 

 
 

Chart 48. Negative Sentiment of Top Hashtags, Keywords and Phrases 

 

7.5.3. Top 10 Negative Mentions by Reach 
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Table 9. Top Negative Sentiment Mentions 

 

Negative sentiment mentions were quite limited and focused on several topics. Some authors 

expressed disapproval towards Eva Kaili, Vice-President of the European Parliament, questioning her 

qualifications on account of her lack of relevant work experience and career background. Luca Jahier 

considers the ‘partnership principle’ to be ignored and disregarded, despite his claim that it is the true 

ratio of the success of the InvestEU Programme. An interesting mention pointed out that information 

on subsidised policies around Europe’s climate tech is scattered and there are limits to research in 

second and third languages. Other discussions revolved around CO2 emissions from burning trees, 

austerity measures for Member States in the 2012 crisis connected to Economic and Monetary Union 

and the InvestEU Programme, while some individuals on Reddit expressed their dislike of socialism 

under a thread concerning the InvestEU Programme mobilising billions to boost slumping investment. 

 

 

 

8. Key Findings & Recommendations   

8.1. Twitter Benchmarking   

Between 11 June and 10 September 2022, @ecfin Twitter following grew to 63,538, recording a 2.06% 

rise compared to the previous period. During the 12-month period from 1 September 2021 to 31 

August 2022, the total number of @ecfin tweets was 1,014, which was below the competitor average 

of 1,920. The total engagement of DG ECFIN’s Twitter account was 16,317, which was also behind the 

competitor average of 24,200. 

 

Overall, @ecfin’s Twitter following puts it just above the competitor average and on an upward 

trajectory in follower growth rate.  As regards number of tweets, @ecfin is second-to-last compared 

to similar accounts, outranking only DG TAXUD’s Twitter account with 766 published tweets. The 

relatively low engagement (compared to other similar accounts) of the @ecfin’s Twitter account is in 

line with the significantly low volume of tweets. On the other hand, @ecfin’s total engagement per 
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tweet is considerably higher than most of its competitors. This suggests that @ecfin’s tweets are well 

received by the engaged audience. Therefore, we propose increasing the volume of published tweets 

to drive further engagement as well as follower growth. 

 

As regards content performance, based on the Rival IQ assessment of @ecfin’s top performing tweets, 

engagement among followers was mainly driven by several specific posts. These were posts related to 

the upcoming adoption of the euro currency by Croatia, as well as ‘Green Investment’ and ‘Transition 

towards climate neutrality’ related to the EU Sustainable Investment Summit. Also, the ‘Euro 20th 

anniversary’ post on 18 January generated the highest number of interactions with an engagement 

rate of 1.05%. This specific post represents a content topic easily consumed by broad audiences 

compared to more rigid, policy-specific or technical content pieces. 

 

8.2. Twitter Audience Analysis    

The key findings derived from the analysis of DG ECFIN’s Twitter audience are outlined below. 

Demographic analysis revealed that DG ECFIN’s Twitter audience comprised mostly men (62%). The 

male audience was more actively involved in the topics of business, environment, politics, science and 

technology. In terms of geolocation, most authors originated from European countries, with Belgium 

taking the lead. This aligns with the fact that various EU institutional accounts and EU executives 

engaging with ECFIN related content are based in Belgium.  

As regards authors’ interests, the most popular topics were business, politics and the environment 

which attests to the pillars of ECFIN’s produced content and relevant policies. Author profession 

analysis showed that the top four occupations associated with @ecfin were scientist/researcher, 

executive, teacher/lecturer and journalist. In addition, most of the top authors engaged with ECFIN’s 

Twitter account belonged to EU Institutions and organisational accounts related to economic policies, 

while the most influential individual authors were Mike Bloomberg, EU commissioner Mariya Gabriel 

and Klaas Knot, chairman of the Dutch central bank ‘De Nederlandsche Bank’. This suggests that 

currently the dialogue in the ECFIN’s sphere is mostly driven by key political figures and professionals 

who are closely involved with ECFIN’s policies. 

Based on the findings, DG ECFIN’s related discussions seem to be initiated mainly by key stakeholders 

at the European or national level, EU Institutions, related organisations as well as individuals with a 

strong social media presence. In order to gain more reach across social media audiences and to draw 

the general public’s interest in ECFIN policies, we would recommend a slightly different social media 

content approach. We propose simplifying @ecfins’s content by using more visuals (e.g., GIF, video or 

infographics). Another proposal is to build up existing popular content, sharing @ecfin’s views on key 

issues and topics that matter to followers. This will make it easier to move from a Brussels-oriented 

discussion to a two-way conversation between European, nationals, local stakeholders without 

alienating any of the existing followers.   

8.3. Sentiment Analysis    

The sentiment analysis covers the period from 1 September 2021 to 31 August 2022 and evaluates the 
online discussions that revolved around the topics of the European Semester and the Economic 
Governance Review (as one topic) and the InvestEU programme.  
 



 

48 
 

8.3.1. Economic Governance Review and European Semester 

Relevant online conversations produced a total of 7,411 mentions generated by 3,021 unique authors. 
Of these tracked mentions, almost half were original posts (48%), while Twitter was the primary source 
with 65% of total mentions. Daily evolution analysis revealed two major surges of mentions around the 
dates of the Autumn and spring Package publications. The 20 most impactful Twitter authors involved 
in relevant discussions included stakeholders from EU institutions, politicians, journalists and non-
profit organisations.  
 

The sentiment analysis revealed that almost all (97%) of the mentions displayed an overall neutral 
sentiment. This is in line with the fact that most neutral mentions were comprised of generic 
statements, updates, and news related to the European Semester and Economic Governance Review. 
Subsequently, the most popular topics of neutral sentiment related to the ‘Commission’, ‘National 
Reform Programme’ and ‘Recovery’.  
 

Positive sentiment mentions reached 127, generated by 102 unique authors. Belgium accrued the most 
positive mentions, as could be expected on account of the breadth of Twitter accounts of EU European 
institutions, political figures, and EU Member State representatives. Male authors were almost 20% 
more than female authors, showing that males were more involved in relevant topics. As regards the 
topics of discussion, the most popular term used in positive mentions was the hashtag 
#europeansemester used in posts of praise for the European Semester as an inspiration and a way to 
ensure fairness and address inequality, while the ‘European Semester Autumn Package’ emerged as 
the most popular topic. Overall, top mentions classified by positive sentiment covered a wide range of 
topics, expressing optimism, revealing good news, and sharing feedback on meetings between key 
political stakeholders.  
 

Out of the total tracked mentions, 107 were classified as negative, generated by 91 unique authors. 
The most negative sentiment mentions were recorded from Belgium, by EU stakeholders’ Twitter 
accounts expressing concern about a range of issues – from social inequality and relative poverty to 
the EU housing market, Greek economy supervision developments and France pension system 
reformations. Additionally, Greece accrued a significant number of negative mentions mainly initiated 
by the general public, criticising the rationale behind some decisions of the national government.  
 

Overall, the mentions around the topics of the European Semester and Economic Governance Review 
displayed an overall neutral sentiment. This is expected given the topics discussed and the authors 
involved. The positive mentions, on the other hand, indicate there are advocates among the engaged 
Twitter authors. Τhe @ecfin’s Twitter presence could benefit from collaboration with influential 
Twitter accounts that could work as amplifiers of the DG ECFIN’s policies and further disseminate its 
messages. In addition, the negative mentions revealed potential communication gaps, and highlighted 
important issues like house market prices and macroeconomic imbalances in the Netherlands. It also 
spotlighted concerns or skepticism towards certain key issues like rising household debt and specific 
government economic policies. 
 

8.3.2. InvestEU Programme 

Relevant online conversations produced a total of 10,578 mentions generated by 2,794 unique 
authors. Of the tracked mentions, the majority (75%) were original posts, given that News was the 
primary source with 64% of total mentions. Daily evolution analysis revealed multiple spikes of 
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mentions triggered by various events such as the Chips Act, InvestEU agreements and Greece 2.0 

InvestEU loans.   
 
The overall underlying sentiment was neutral with discussions primarily driven by EU institutions and 
key political figures. The neutral classified mentions mainly referred to agreements, event 
announcements, news updates and generic statements, while most neutral sentiment topics revolved 
around discussions about capital, loans, economic recovery, investments and organisations associated 
with endeavours of this nature. On the other hand, individual author mentions which included personal 
statements and opinions on related topics displayed mostly a positive underlying sentiment except for 

a few negative mentions.   
 
Positive sentiment amounted to 140 mentions, generated by 101 unique authors. These mentions 
originated mainly by EU institutions, key figures or organisations and referred to funding allocations 
towards infrastructural work, investments that make a difference towards green and digital transition 

as well as climate-related issues like circular economy and assisting SMEs with scalability and growth.  

 
Mentions characterised by negative sentiment were written predominantly by public Twitter accounts 
except for two mentions. Negative opinions covered a range of topics focusing on personal opinions 
for issues related to the vice-president of the European parliament, finance, climate, and socialism. 
Among these mentions, an interesting tweet by Luca Jahier referred to the ‘partnership principle’ 
which he said is ignored and disregarded. Another user pointed out that information on subsidised 
policies around Europe’s climate technology is scattered and there are limits to research in second and 
third languages. 

  
Overall, the volume of mentions related to the InvestEU topic shows the broad reach across the 
engaged audiences. Nevertheless, the number of mentions classified as negative was extremely 
limited.  These mentions, however, can prove useful in identifying communication gaps, underlying 
important issues and addressing the general public’s concerns. 
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