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This study was produced under the EU Single Market Programme (2021-2027) under a service
contract with the European Innovation Council and SMEs Executive Agency (EISMEA) acting under
the mandate from the European Commission. The information and views set out in this study are
those of the author(s) and do not necessarily reflect the official opinion of the Commission/
Executive Agency. The Commission/Executive Agency do not guarantee the accuracy of the data
included in this study. Neither the Commission/Executive Agency nor any person acting on the
Commission’s/Executive Agency's behalf may be held responsible for the use which may be made
of the information contained therein.

Cette étude a été réalisée dans le cadre du Programme du Marché Unique de I'UE (2021-2027) dans
le cadre d'un contrat de service avec I'Agence exécutive pour le Conseil européen de l'innovation et
les PME (EISMEA) agissant sous le mandat de la Commission européenne. Les informations et
points de vue exposés dans la présente étude n'engagent que leur auteur/leurs auteurs et ne
sauraient étre assimilés a une position officielle de la Commission/Agence Exécutive. La
Commission/Agence Exécutive ne garantit pas l'exactitude des données figurant dans la présente
étude. Ni la Commission/Agence Exécutive ni aucune personne agissant au nom de la
Commission/Agence Exécutive n'est responsable de l'usage qui pourrait étre fait des informations
contenues dans le présent texte.
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Abstract

This study developed an EU harmonised label for the commercial guarantee of durability and an
EU harmonised notice on the legal guarantee of conformity, mandated by Directive (EU)
2024/825 on Empowering Consumers for the Green Transition. The label aims to stimulate
demand for, and supply of, longer-lasting consumer goods. The notice reminds consumers about
the existence of the legal guarantee of conformity. Both must be easily understandable and
recognisable for consumers, while also easy to use and reproduce for producers and traders.

The study involved a literature review, desk market research, stakeholder surveys, consumer
workshops, consumer and trader and producer surveys, a behavioural experiment, and
consultations with stakeholders and the responsible Member States Committee.

Based on the findings, the label is language-neutral, combined with translations. It includes the
title 'GARAN'(referencing to ‘guarantee’ in multiple EU languages), a tick-mark symbol indicating
guaranteed durability, a calendar symbol representing the duration of the commercial guarantee
of durability, areminder of the legal guarantee of conformity and a QR code to more information.
The phrase ‘producer guarantee in years’ appears at the bottom in all EU languages. The notice
explains the main elements of the legal guarantee, featuring a ‘what to do’ section and OR code
to more information.

Final label in colour Final notice in colour

GARAN«

Model identifier

LEGAL

GUARANTEE

Brand/Trademark

Some countries have a

XX

BG lapaHuus oT npoussoautens 8 roavHn | CS Zaruka vyrobce v letech |
DA Producentgarantiens varighed i & | DE Herstellergarantie in Jahren |
EL Eyyonon napaywyou o€ £tn | EN Producer guarantee in years | ES Garantia
del productor en afos | ET Tootja garantii aastates | FI Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Réthalocht an tairgeora de réir
blianta | HR Jamstvo proizvodaca u godinama | HU Gyartdi jotallas években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producatorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija
proizvajalca v letih | SV Tillverkarens garanti i antal &r

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

europa.eufyoureurope/guarantees

What to do

if you receive non-conforming goods:
o Contact the seller as soon as possible to report the issue;

@ Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

G A R A N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and

covering the entire good.
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Final label in black and white

GARAN. &

Model identifier

Brand/Trademark

XX

BG lapaHuus OoT Npou3soauTens B roAvHU | CS Zaruka vyrobce v letech |
DA Producentgarantiens varighed i ar | DE Herstellergarantie in Jahren |
EL Eyyunon napaywyo oe étn | EN Producer guarantee in years | ES Garantia
del productor en afios | ET Tootja garantii aastates | Fl Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Réthaiocht an tairgeora de réir
blianta | HR Jamstvo proizvodaéa u godinama | HU Gyartdi jétallds években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producétorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija
proizvajalca v letih | SV Tillverkarens garanti i antal ar

Final notice in black and white

LEGAL

GUARANTEE

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

Some countries have a
longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

i
i

europa.eu/youreurope/guarantees

What to do

if you receive non-conforming goods:

o Contact the seller as soon as possible to report the issue;

9 Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

GA RA N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and

covering the entire good.
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Résumeé

Cette étude a permis de développer un label harmonisé de 'UE pour la garantie commerciale de
durabilité et une notice harmonisée sur la garantie légale de conformité, imposés par la Directive
(UE)2024/825 pour donner aux consommateurs les moyens d'agir en faveur de la transition
verte. Le label vise a stimuler la demande et l'offre de biens de consommation plus durables. La
notice rappelle aux consommateurs l'existence de la garantie légale de conformité. Tous deux
doivent étre facilement reconnaissables et compréhensibles par les consommateurs, tout en
étant faciles a utiliser et areproduire par les producteurs et les professionnels.

Cette étude ainclus une analyse documentaire, une recherche secondaire, des enquétes aupres
des parties prenantes, des ateliers consommateurs, des enquétes aupres des consommateurs,
des professionnels et des producteurs, un test comportemental ainsi que des consultations
avec les parties prenantes et le comité des Etats membres responsable.

Sur la base des résultats, le label est neutre sur le plan linguistique et saccompagne de
traductions. Il comporte lintitulé « GARAN » (qui fait référence au terme « garantie » dans
plusieurs langues de I'Union européenne), une coche indiquant que la durabilité du produit est
garantie, un symbole de calendrier représentant la durée de la garantie commerciale de
durabilité offerte, un rappel de I'existence de la garantie |égale de conformité et un code QR
donnant acceés a des informations supplémentaires. La mention « Garantie du producteur en
années » figure au bas dans toutes les langues de I'UE. La notice explique les aspects principaux
de la garantie Iégale et comprend une partie intitulée « Que faire » ainsi qu'un code QR donnant
acces a desinformations supplémentaires.

Label final en couleur Notice finale en couleur

GARAN«

Model identifier

LEGAL

GUARANTEE

Brand/Trademark

XX

BG lapaHuus oT npoussoautens 8 roavHn | CS Zaruka vyrobce v letech |
DA Producentgarantiens varighed i & | DE Herstellergarantie in Jahren |
EL Eyyonon napaywyou o€ £tn | EN Producer guarantee in years | ES Garantia
del productor en afos | ET Tootja garantii aastates | FI Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Réthalocht an tairgeora de réir
blianta | HR Jamstvo proizvodaca u godinama | HU Gyartdi jotallas években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producatorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija
proizvajalca v letih | SV Tillverkarens garanti i antal &r

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

Some countries have a
longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

ga
[=]

‘europa.eufyoureurope/guarantees

What to do

if you receive non-conforming goods:
o Contact the seller as soon as possible to report the issue;

@ Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

G A R A N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and

covering the entire good.
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Label final en noir et blanc

GARAN. &

Model identifier

Brand/Trademark

XX

BG lapaHuus OoT Npou3soauTens B roAvHU | CS Zaruka vyrobce v letech |
DA Producentgarantiens varighed i ar | DE Herstellergarantie in Jahren |
EL Eyyunon napaywyo oe étn | EN Producer guarantee in years | ES Garantia
del productor en afios | ET Tootja garantii aastates | Fl Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Réthaiocht an tairgeora de réir
blianta | HR Jamstvo proizvodaéa u godinama | HU Gyartdi jétallds években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producétorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija
proizvajalca v letih | SV Tillverkarens garanti i antal ar

Notice finale en noir et blanc

LEGAL

GUARANTEE

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

Some countries have a
longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

i
i

europa.eu/youreurope/guarantees

What to do

if you receive non-conforming goods:

o Contact the seller as soon as possible to report the issue;

9 Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

GA RA N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and

covering the entire good.
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Executive summary

This report outlines a comprehensive study aimed at developing an EU harmonised label for the
commercial guarantee of durability (hereafter referred to as ‘harmonised label’) and an EU
harmonised notice on the legal guarantee of conformity (hereafter referred to as ‘harmonised
notice’), as set out by the Directive (EU) 2024/825 of the European Parliament and of the Council
of 28 February 2024 amending Directives 2005/29/EC and 2011/83/EU as regards empowering
consumers for the green transition through better protection against unfair practices and
through better information'. More specifically, under Article 22(a) of Directive 2011/83/EU?, the
Commission must adopt implementing acts specifying the design and content of:

1. Aharmonised label, displayed prominently at product level (including online), indicating
the duration of acommercial guarantee of durability (when offered by the producer at no
additional cost, covering the entire good and with a duration of more than two years). The
label must also include a reminder of the legal guarantee of conformity.

2. A harmonised notice, displayed prominently at shop level (including online), containing
the main elements of the legal guarantee of conformity under Directive (EU) 2019/771°
and referencing to the possibility of a longer duration of the legal guarantee under
national law.

While the legal guarantee of conformity and the commercial guarantee of durability are two
independent types of guarantees, the harmonised notice and harmonised label are designed to
complement each other and include cross-references that highlight the differences between
the two types of guarantees. The harmonised notice is a mandatory notice at the point of sale,
intended to raise consumer awareness of their legal guarantee rights. In contrast, the
harmonised label represents a voluntary commercial guarantee of durability, offered by
producers who wish to assure consumers of the durability of their goods.

The study was structured into three main tasks, each comprising several subtasks.

Task 1- Preparatory task
Literature review and desk market research (Subtask 1.1)

Subtask 1.1 involved a literature review and desk market research. The literature review
identified relevant publications and studies at the EU and national level on how producers and
traders inform consumers on legal and commercial guarantees. The review process revealed
that there is limited data at both the EU and national levels on the analysis of legal and
commercial guarantees. Nonetheless, it confirmed that producers and traders play a crucial role
in informing consumers about guarantees, ensuring compliance with legal requirements and
fostering consumer trust. A mystery shopping exercise conducted across eight Member States
revealed that awareness of legal and commercial guarantees is interlinked: 47% of
participants were informed about the legal guarantee when purchasing a product with a
commercial guarantee®. Overall, online stores were found to provide more comprehensive
information on commercial guarantees, often explained in the product description section of
websites. Instead, the literature indicates that the clarity of the legal guarantee information is

"https://eur-lex.europa.eu/eli/dir/2024/825/0j

2 https://eur-lex.europa.eu/eli/dir/2011/83/0j/eng

% https://eur-lex.europa.eu/eli/dir/2019.771/0j/eng

“ European Commission, Directorate-General for Justice and Consumers (2015). Consumer market study
on the functioning of legaland commercial guarantees for consumersin the EU - Final report. Publications
Office. Available at: https://data.europa.eu/doi/10.2838/813430
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higher in brick-and-mortar stores, where it is displayed with the product or reported by
salespersons.

This review was further complemented by desk market research. The desk market research
analysed the use of legal and commercial guarantees for 14 types of products in online webshops
for different sectors in a balanced selection of ten countries (France, Finland, Germany, Greece,
Ireland, Poland, Portugal, Slovenia, Spain and Sweden)*. The aim was to evaluate the suitability
of the current communication methods for harmonised application across the EU. Overall,
commercial guarantees were identified for 64% of the product items, half of which were
provided at no additional cost. These were most often conveyed with textual messages (67%)
or a combination of textual and visual messages (33%). Instead, information on the legal
guarantee was found on 84% of the product items and was mostly conveyed via textual
messages (92%). The suitability analysis® highlighted the effectiveness of both textual
messages and combinations of text and visuals in conveying guarantee information, with the
combination of text and visuals being slightly more suitable for harmonised application due to
its higher scores in clarity, visibility, replicability, and effectiveness. The results from this task
informed all subsequent project tasks.

Introductory stakeholder survey (Subtask 1.2)

Building on the learnings from Subtask 1.1, stakeholder organisations and representatives of
Member States were consulted through an introductory stakeholder survey. This survey aimed
to understand stakeholders’ expectations and identify the necessary prerequisites that the
harmonised label and notice must have. A total of 111 organisations participated, including
consumer organisations, business organisations, private businesses and Member State
Authorities.

Stakeholders identified several key elements to ensure recognisability and understandability of
the harmonised label and notice. They emphasised the importance of using a clear font with
strategic use of bold text as well as incorporating simple icons or symbols in both the label and
notice. In terms of colour, some mentioned to avoid green to prevent confusion with eco-
labels. Content-wise, stakeholders found it in important for the label to include the guarantee
duration, its cost-free nature and the fact that it covers the full product. They also mentioned
preferring the label and notice sharing a similar visual identity. For the reference to the legal
guarantee in the label, stakeholders were in favour of a subtle visual reminder. The majority of
respondents reported to be open to an EU logo and QR code.

The insights coming from this phase, together with the literature review and desk market
research, informed the design task in Subtask 1.3 in which preliminary prototypes were created.

Second stakeholder survey and consumer workshops (Subtask 1.3)

Based on the insights gathered in the previous tasks, six initial prototypes for the harmonised
label and five initial prototypes for the harmonised notice were developed and tested in Subtask
1.3. Feedback on these prototypes were gathered from stakeholders through the second

®To ensure a representative selection of countries, the project team considered five indicators: regional
representation, population size, implementation of the Consumer Sales and Guarantees (CSG) Directive,
consumer views on the transparency of legal and commercial guarantees, and popularity of e-commerce
among consumers.

® The objective of the suitability analysis was to evaluate the suitability of currently used communication
tools and labels for harmonised application in the EU. Each type of communication tool was rated against
five criteria: clarity, visibility, replicability, and effectiveness. Further information on the methodology is
available in Annex B.
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stakeholder survey and from consumers through the consumer workshops. For the second
stakeholder survey, a total of 76 organisations participated, including again a variety of
consumer organisations, business organisations, private businesses and Member State
Authorities.

The results showed that it is important for the label and the notice to find a balance between
providing sufficient information and avoiding text overload. Particularly for the notice,
stakeholders emphasised simple, non-legal language to ensure better comprehension by
consumers and the flexibility to incorporate country-specific variations in legal guarantees.
Also, the way the information was structured in the designs appeared to be an important
element. Icons and symbols need to be clear and universally understood, with the hammer and
shield icons’ being poorly evaluated, while the icons used to bullet the remedies in the notice
designs were better received®. For the expression of duration, suggestions were made to
simply use ‘years’ (instead of the Latin ‘anni’ or the calendar symbol) or avoid duration
expressions altogether. Regarding the title, ‘Guaranteed Product Durability’ or ‘Producer
Guarantee’ were popular choices.

For the consumer workshops, four workshops (3 online and 1 face-to-face) were organised in
each one of the three countries (Germany, Spain and Poland). These workshops were
representative in terms of gender, age, education level and disabilities (visual impairments).
Consumers mentioned that it is important to avoid too many translations in the label as it
creates this overwhelming ‘wall of text’. Symbols and icons could also help in this regard to
avoid visual clutter. Symbols like the hammer or stamp were evaluated as outdated though®.
Regarding the EU symbol, they preferred the traditional EU flag over modified, more circular,
versions. Additionally, consumers reported that the use of colour, especially blue, could
significantly improve the recognisability of the harmonised label and notice. Specifically, the
clear blue banner at the top of the notice design was well evaluated. Finally, the title ‘Legal
Guarantee’ was deemed clear.

By involving stakeholders and consumers, considering their expectations and feedback, the
prototypes were further refined before being presented in the first meeting with stakeholders.

First meeting with stakeholders

The work conducted in Subtask 1.3 resulted in an online meeting with stakeholder associations
and Member States where the results from the preparatory phase were shared. The most
important feedback included input on colour usage and the titles of the label and notice.
Stakeholders acknowledged the appeal of colour designs to consumers, while at the same
time considering potential issues with branding, increased printing costs and environmental
impacts. Also, the need for clear titles was emphasised, suggesting terms like ‘Legal Guarantee’
and ‘Producer Guarantee of Durability’, the latter clearly indicating that the label is offered by the
producer.

Task 2 - Testing prototypes of the harmonised label and notice
Consumer survey (Subtask 2.1)

7See label 1and 2 in Annex A - Designs for consultation in the second stakeholder survey and consumer
workshops

¢ See notice 2, 3 and 5 in Annex A - Designs for consultation in the second stakeholder survey and
consumer workshops

®See Annex A - Overview of label and notice designs for the relevant symbols
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After Task 1, six label designs and five notice designs were further refined and tested via a
consumer survey. The primary objective of the consumer survey was to assess whether the
prototypes were easily recognisable and understandable for consumers in a balanced selection
(see footnote 5 for selection criteria) of 10 EU countries (France, Finland, Germany, Greece,
Ireland, Poland, Portugal, Slovenia, Spain and Sweden), using representative samples of each
country’s population.

Designs with minimal text and eye-catching elements, like a blue puzzle piece’, seemed to
enhance recognisability. Again, structuring elements like numbered paragraphs or two-column
layouts seemed to increase consumers’ comprehension of the information presented in the
notice. Additionally, consumers indicated that elements like having an EU symbol, using ‘years’
to express duration, incorporating mouseover functions for the online version of the label and
working with QR codes to refer to extrainformation helped in terms for understandability. Titles
like ‘Legal Guarantee’ for the Notice and ‘Producer Guarantee’ for the label were evaluated
positively, while ‘'GARANT’ for the label to a lesser extent. Finally, in terms of purchase intent,
consumers showed a preference for products with the labelled prototypes, indicating that
producers should be incentivised to use the harmonised label on their products.

In combination with the traders and producers survey, the consumer survey gave input to the
behavioural experiment (Subtask 2.3).

Traders and producers survey (Subtask 2.2)

The survey interviewed both producers and traders (online and offline). A balanced sample in
terms of sector and company size was assured. The survey was designed based on insights
gained in the preceding research activities, and conducted by telephone with video
conferencing mode. The primary objective of the traders and producers survey was to assess
whether the prototypes were easy to use and reproduce for traders and producers across the
same 10 EU countries used in the desk market research and consumer survey.

Lean designs were evaluated as being most suitable. Colour preferences leaned towards
designs with either one or two colours or black and white. In terms of size, the A6 format was
the most popular size choice for the label while the A4 format was the preferred size for the
notice. There was a strong preference towards multiple-language labels with English text and
translations in all EU languages. Some were also open to a fully language-neutral label. The
intention to use the label among producers was evenly distributed, with a slight lean towards
moderate to high usage intentions, suggesting positive receptiveness among a share of the
sample. Opinions on which information the QR code should link to were divided between linking
to the commercial guarantee statement (43%) of the producer or linking to a longer (40%) (as
opposed to a shorter, 17%) explanation about the label.

In combination with the consumer survey, the traders and producers survey gave input to the
behavioural experiment (Subtask 2.3).

Behavioural experiment (Subtask 2.3)

Following the testing of the harmonised label and notice prototypes viathe consumer survey and
the traders and producers survey, the designs were further improved and the effectiveness of
these improved four labels and four notices were tested experimentally’. The aim of the
experiment was to assess the understandability and recognisability of the designs, as well as

10See label 3A and 3b in Annex A - Designs tested in the consumers survey and traders & producers survey
" See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting
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evaluating whether the label and notice helped consumers to make better informed purchase
decisions and be more aware of their legal guarantee rights. Respondents were asked to browse
for a range of products (printers, washing machines, TVs and suitcases), to which a guarantee
label could be affixed. The environment in which respondents explored these products also
included a notice of consumers’ legal rights to conformity. The experiment was conducted in
three environments: an online e-commerce environment, an online environment that simulates
an offline store and a real physical store selling electronic products. A balanced selection of 6
countries (see footnote 5 for selection criteria) was made for the behavioural experiment. More
specifically, the online environments were tested in Finland, France, Ireland, Romania and Spain.
The offline environment was tested in Poland.

Overall, all four labels tested in the experiment performed well compared to a no label situation,
in that they all increased consumers’ propensity to choose a higher-priced product with a longer
commercial guarantee of durability. This finding shows the effectiveness of implementing
these communication tools, and demonstrates their added value for both consumers and
businesses. More respondents chose the higher-priced product with a longer guarantee when
any of the four labels was shown compared to the no label scenario in all three environments™.
The local language label® performed best among the labels tested. For example, this label
increased consumers’tendency to buy a product with alonger guarantee by 21 percentage points
versus no label in the e-commerce setting. The fully language-neutral label and the two multi-
language labels™ also performed well, in particular in the e-commerce and virtual store
environments. For example, in the e-commerce setting these labels increased the share of
consumers who chose a product with a longer guarantee by 19, 11 and 13 percentage points
respectively vs. no label™.

The results show that the harmonised label was effective in the presence of other labels,
including the energy label and the repair score, as well as the durability index in France. For all
label designs, consumers more often chose a product with a longer guarantee when the
harmonised label was present compared to no label for products carrying these other labels. For
instance, the language-neutral label was associated with increases of 20, 18 and 9 percentage
points in the proportion of consumers who made such a choice, vs. no label, for products
carrying the energy label, repair score and (in France) the durability index, respectively®.
Moreover, consumers’ understanding of the producer guarantee varied very little depending on
whether or not the product carried the energy label, repair score or durability index, and
consumers were typically (in over 80% of cases) able to correctly identify the meanings of the
different labels(including the harmonised label and these three other labels).

None of the tested notice designs clearly outperformed the other designs, with different
designs performing best on different outcome measures”. The only statistically significant
differences between notice designs related to perceived clarity and overall appearance. In

2 Note that in the physical store the difference was only statistically significant for the top performing,
likely due to the smaller sample size for that experiment (which made effects less ‘detectable’)

5 See label 1in Annex A - Designs tested during behavioural experiment and presented at the second
stakeholder meeting

4 See labels 2, 3 and 4 respectively in Annex A - Designs tested during behavioural experiment and
presented at the second stakeholder meeting

5 For full results across all experimental environments, see section 8.2.1 of Annex C.

1® See section 8.2.4 of Annex C for further results.

71n terms of the behavioural experiment results, ‘outcome measures’ refer to the indicators observed in
the experiment, for example consumers’choices during the product section tasks and their understanding
of different aspects, which are used to assess the impacts of the label designs, notice designs and other
factors tested in the experiment.
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general, consumers’ understanding based on the notices was good (at least 60% or more on all
measures of understanding such as understanding of the legal guarantee duration, party to
contact to remedy an issue with a product under the legal guarantee and that the legal and
commercial guarantees run in parallel). Colour versions of labels and notices seemed to
generally perform better than black and white versions, although the only differences that
were statistically significant related to appearance and clarity (not consumers’ product
choices or understanding).

The findings from this experiment provided the data necessary to propose an evidence-based
design and text for the proposed label and notice design in the final stages of the study.

Task 3 - Analysis and presentation of draft final results
Second meeting with stakeholders and meeting with the responsible Committee of Member States

Thework conductedin Task 2 resulted ina second online meeting with stakeholder associations,
as well as a meeting with the responsible Committee of Member States (i.e., the Committee on
the Directive on Empowering Consumers for the Green Transition) where the results from the
consumer survey, tradersand producers survey and behavioural experiment were shared. Based
on this feedback, the draft final label and notice design were developed. These draft designs
were incorporated into the draft implementing act, which was made available for public
feedback on the ‘Have Your Say’ platform. Eventually, these designs were established via the
Commission Implementing Regulation (EU) 2025/1960 of 25 September 2025 on the design and
content of the harmonised notice on the legal guarantee of conformity and of the harmonised
label for the commercial guarantee of durability (more information here).

The final label and notice designs represent the best possible EU-wide solution, reflecting an
optimal balance between two requirements explicitly set out in Directive (EU)2024/825, namely
that the label and notice should be ‘easily recognisable and understandable for consumers’,
while also being ‘easy to use and reproduce for traders’.

The harmonised label has a language-neutral design, combined with translations, which allows
it to be easily used and reproduced by traders and producers across the EU. These translations
were added to facilitate consumers’ understanding and include the phrase ‘producer guarantee
in years’, rendered in all official EU languages. The title was initially proposed as ‘GARANT' but
later on changed to ‘GARAN' following concerns raised by Member States and stakeholders that
‘GARANT' could cause misunderstandings in certain EU languages where the term carries
specific meanings. The title ‘GARAN' refers to (commercial) ‘guarantee’ in several EU languages
and isaccompanied by a tick-mark symbol indicating that the good’s durability is guaranteed for
acertain period. This design choice draws inspiration from the language neutral EU energy label
that uses the title'ENERG accompanied by a lightning symbol. The label incorporates additional
symbols: a calendar symbol representing the commercial guarantee duration, and a G-symbol®
serving as a visual reminder of the legal guarantee of conformity. The OR code leads to the Your
Europe portalwhere aconcise explanation about the labelis available in all EU official languages.

The harmonised notice includes several key elements: a blue banner with the G-symbol at the
top to attract attention, information about the minimum 2-year duration of the legal guarantee
of conformity - also noting that some countries may have introduced longer periods, a practical
‘what to do’section and visual reference to the label's title. The QR code and its web address lead

8 The G-symbol combines multiple design elements: 1) the letter 'G', referencing the word (legal)
'guarantee’, which begins with a 'G' in many EU languages, 2) a shield shape symbolising consumer
protection and 3) the EU stars arranged in a circle to signify the legal guarantee's EU-wide applicability.
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to the dedicated language section of the webpage on the legal guarantee of conformity on the
Your Europe portal.

The harmonised notice and harmonised label are designed to complement each other and
include cross-references that highlight the differences between the two types of guarantees.
Online, the label and notice will be provided in colour, offline traders and producers can choose
between black and white or colour. This uniform design ensures that traders and producers will
provide harmonised information on product guarantees across the EU. The notice will raise
consumer awareness about legal guarantee rights and the new GARAN label has the potential to
become in the future a recognised and trusted symbol for longer-lasting products.

Final label in colour Final notice in colour

GARAN. @

Model identifier

Brand/Trademark

XX

BG lapaHuus OT nNpousBoauTens B roavHA \ CS Zaruka vyrobce v letech |
DA Producentgarantiens varighed i & | DE Herstellergarantie in Jahren |
EL Eyyonon napaywyou oe étn | EN Producer guarantee in years | ES Garantia
del productor en afios | ET Tootja garantii aastates | FI Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Rathalocht an tairgeora de réir
blianta | HR Jamstvo proizvodaca u godinama | HU Gyartdi jotallas években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |

LEGAL

* *
‘G
* *

* 4 X

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

GUARANTEE

Some countries have a
longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

g%

bl

europa.eu/youreurope/guarantees

RO Garantia producatorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija
proizvajalca v letih | SV Tillverkarens garanti i antal &r

What to do
if you receive non-conforming goods:
o Contact the seller as soon as possible to report the issue;

9 Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

G A R A N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and
covering the entire good.
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Final label in black and white

GARANe &

Model identifier

Brand/Trademark

XX

Final notice in black and white

*~2«| LEGAL

* *
‘ 5 *
* *

* 4 *

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

BG lapaHuus OT Npou3BOAWUTENS B FOAUHU | CS Zéruka vyrobce v letech |
DA Producentgarantiens varighed i ar | DE Herstellergarantie in Jahren |
EL Eyyunon napaywyou o€ étn | EN Producer guarantee in years | ES Garantia
del productor en afios | ET Tootja garantii aastates | FI Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Réathaiocht an téirgeora de réir
blianta | HR Jamstvo proizvoda&a u godinama | HU Gyartdi jotallas években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais \ LV Razotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producatorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija
proizvajalca v letih | SV Tillverkarens garanti i antal &r

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

GUARANTEE

Some countries have a
longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

i
i

europa.eu/youreurope/guarantees

What to do

if you receive non-conforming goods:

o Contact the seller as soon as possible to report the issue;

9 Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

GA RA N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and
covering the entire good.

© Ipsos | European Public Affairs, LE Europe, EY | Design and behavioural research study to create an EU harmonised label for

the commercial guarantee of durability and an EU harmonised notice on the legal guarantee of conformity




Sommaire exécutif

Ce rapport présente une étude complete destinée a développer un label harmonisé de 'UE pour
la garantie commerciale de durabilité (dénommeé ci-aprés « label harmonisé ») et une notice
harmonisée de I'UE pour la garantie légale de conformité (dénommée ci-aprés «notice
harmonisée »), conformément ala directive (UE)2024/825 du Parlement européen et du Conseil
du 28 fevrier 2024, modifiant les directives 2005/29/CE et 2011/83/UE pour donner aux
consommateurs les moyens dagir en faveur de la transition verte grace a une meilleure
protection contre les pratiques déloyales et grace a une meilleure information.™ En particulier,
envertu de l'article 22 point a)de la directive 2011/83/UE?°, la Commission doit adopter des actes
d’'exécution précisant la maquette et le contenu :

1. dun label harmonisé, affiché clairement au niveau du produit (y compris en ligne),
indiquant la durée de la garantie commerciale de durabilité (lorsqu’elle est proposée par
le producteur gratuitement, couvrant l'intégralité du produit pour une durée de plus de
deux ans). Ce label doit également comporter un rappel de la garantie légale de
conformité.

2. dune notice harmonisée, affichée clairement au niveau du point de vente (y compris en
ligne), comprenant les principaux éléments de la garantie Iégale de conformité selon la
directive (UE)2019/771?' et une référence ala possibilité que la durée de la garantie légale
de conformité soit plus longue en vertu du droit national.

Bien que la garantie légale de conformité et la garantie commerciale de durabilité soient deux
types de garanties indépendants, la notice harmonisée et le label harmonisé sont congus pour
se compléter et incluent des références croisées qui mettent en évidence les différences entre
les deux types de garanties. La notice harmonisée est une notice obligatoire au niveau du point
de vente, destinée a sensibiliser les consommateurs a leurs droits au titre de la garantie légale.
En revanche, le label harmonisé représente une garantie commerciale de durabilité volontaire,
offerte par les producteurs qui souhaitent garantir aux consommateurs la durabilité de leurs
produits.

L'étude était articulée autour de trois taches principales, chacune comportant plusieurs sous-
taches.

Tache 1- Travail préparatoire
Analyse documentaire et recherche secondaire (sous-tache 1.1)

La sous-tache 1.1comportait une analyse documentaire et une recherche secondaire. L'analyse
documentaire a identifié les publications et les études pertinentes aux niveaux européen et
national surlamaniere dont les producteurs et les professionnels informent les consommateurs
des garanties |égales et commerciales. Le processus d'évaluation a révélé des données limitées
sur l'analyse des garanties Iégales et commerciales, tant au niveau européen qu‘au niveau
national. Il a néanmoins confirmé le réle essentiel des producteurs et des professionnels dans
plusieurs domaines : informer les consommateurs sur les garanties, assurer la conformité des
exigences légales et inspirer la confiance des consommateurs. Un exercice de client mystere
réalisé dans huit Etats membres a révélé que la connaissance des garanties légales et
commerciales est interconnectée : 47 % des participants ont été informés de la garantie Iégale

® https://eur-lex.europa.eu/eli/dir/2024/825/ 0]
20 https://eur-lex.europa.eu/eli/dir/2011/83/0j/eng
2Thttps://eur-lex.europa.eu/eli/dir/2019.771/0j/eng
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en achetant un produit doté d'une garantie commerciale?. En général, les points de vente en
ligne fournissent davantage d'informations détaillées sur les garanties commerciales, qui
sont souvent expliquées dans la partie des sites web consacrée aux descriptions des produits.
Par contre, la documentation montre que les informations sur la garantie lIégale sont plus
claires dans les points de vente physiques, ou elles sont affichées avec le produit ou indiquées
par le personnel de vente.

Cette analyse a été appuyée par une recherche secondaire. La recherche secondaire a analysé
I'utilisation des garanties |égales et commerciales de 14 types de produits dans des magasins en
ligne de plusieurs secteurs et pour une sélection équilibrée de dix pays (Allemagne, Espagne,
Finlande, France, Gréce, Irlande, Pologne, Portugal, Slovénie et Suéde)®. L'objectif était
d’évaluer la pertinence des méthodes de communication actuelles pour une application
harmonisée au sein de 'UE. Globalement, les garanties commerciales ont été identifiées dans
64 % des produits, et dans la moitié d’entre eux, celles-ci étaient offertes gratuitement. Ces
garanties étaient le plus souvent exprimées sous la forme de messages textuels (67 %) ou
d’'une combinaison de messages textuels et visuels (33 %). En revanche, les informations
relatives a la garantie légale ont été identifiées sur 84 % des produits et elles étaient
principalement transmises sous la forme de messages textuels (92 %). L'analyse de
pertinence? a mis en évidence l'efficacité des messages textuels et de la combinaison de
messages textuels et visuels dans la transmission des informations relatives aux garanties. La
combinaison de messages textuels et visuels est Iégérement plus adaptée a l'application
harmonisée, car ses scores sont plus élevés en matiere de clarté, de visibilité, de reproductibilité
et d'efficacité. Les résultats de cette tache ont servi de base a toutes les taches suivantes du
projet.

Enquéte préliminaire auprés des parties prenantes (sous-tache 1.2)

Forts des apprentissages tirés de la sous-tache 1.1, les organisations des parties prenantes et
les représentants des Etats membres ont été consultés via une enquéte préliminaire auprés des
parties prenantes. Cette enquéte visait a comprendre les attentes des parties prenantes et a
identifier les conditions préalables nécessaires pour le label et la notice harmonisés. Au total,
111 organisations ont pris part a 'enquéte, y compris des associations de consommateurs, des
organisations professionnelles, des entreprises privées et des autorités des Etats membres.

Les parties prenantes ont identifié plusieurs éléments clés pour assurer la reconnaissance et la
compréhension dulabel et de la notice harmonisés. Elles ont souligné l'importance d'utiliser une
police claire, y compris une mise en gras stratégique, et diinclure des icones ou des symboles
simples sur le label et la notice. Concernant les couleurs, certaines ont indiqué vouloir éviter le
vert pour ne pas préter a confusion avec les labels écologiques. Concernant le contenu, les
parties prenantes ont indiqué combien il était important que le label inclue la durée de la

22 Commission européenne, Direction générale de la justice et des consommateurs (2015). Etude de
marché consommateurs sur le fonctionnement des garanties légales et commerciales pour les
consommateurs dans [IUE- Rapport définitif Office des publications. Disponible sur:
https://data.europa.eu/doi/10.2838/813430

ZPour garantir une sélection représentative de pays, I'¢quipe du projet atenu compte de cingindicateurs :
lareprésentation régionale, la taille de la population, la mise en ceuvre de la directive sur certains aspects
de lavente et des garanties des biens de consommation, 'opinion des consommateurs sur la transparence
des garanties légales et commerciales, et la popularité du commerce électronique chez les
consommateurs.

24 |'analyse de pertinence visait a évaluer la pertinence des outils de communication et des labels
existants pour I'application harmonisée dans I'UE. Chaque type d'outil de communication a été évalué par
rapport acing criteres : clarté, visibilité, reproductibilité et efficacité. Des informations complémentaires
sur la méthodologie sont disponibles a 'Annex B.
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garantie, le fait qu’elle soit gratuite et qu'elle couvre l'intégralité du produit. Elles ont aussi
indiqué préférer que le label et la notice aient une identité visuelle semblable. Pour ce qui est
de laréférence ala garantie légale sur le label, les parties prenantes ont indiqué étre en faveur
d'unrappel visuel discret. La majorité des personnes interrogées a signalé étre ouverte aulogo
de I'UE et au code QR.

Les données obtenues lors de cette phase, associées a celles de I'analyse documentaire et de la
recherche secondaire, ont servi de base a la tache de conception de la sous-tache 1.3, au cours
de laquelle des prototypes préliminaires ont été congus.

Deuxiéme enquéte auprés des parties prenantes et ateliers consommateurs (sous-tdche 1.3)

Sur la base des données recueillies lors des taches précédentes, six prototypes initiaux de label
harmonisé et cing prototypes initiaux de notice harmonisée ont été développés et testés dans
le cadre de la sous-tache 1.3. Les commentaires liés a ces prototypes ont été recueillis aupres
des parties prenantes par I'intermédiaire de la deuxieme enquéte aupres des parties prenantes,
et aupres des consommateurs par lintermédiaire d'ateliers consommateurs. Au total,
76 organisations ont pris part a la deuxieme enquéte aupres des parties prenantes. Celle-ci
incluait a nouveau un éventail dassociations de consommateurs, dorganisations
professionnelles, d'entreprises privées et d'autorités des Etats membres.

Les résultats ont montré qu'il est important, pour le label et la notice, de trouver un équilibre
entre fournir suffisamment d’'informations et éviter un excés d’'informations. En particulier
pourlanotice, les parties prenantes ontindiqué I'importance d'unlangage simple et non juridique
assurant une meilleure compréhension de la part des consommateurs, et de la flexibilité
d'incorporer des variations propres a chaque pays dans les garanties légales. En outre, la
structure des informations dans les maquettes a semblé étre un élément important. Les
icones et les symboles doivent étre clairs et universellement compréhensibles. Les icones
représentant un marteau et un bouclier® ont recu un avis négatif, tandis que les icones utilisées
comme puces pour les voies de recours sur les maquettes de la notice ont regu un avis plus
favorable?®. Concernant la mention de la durée, il a été suggéré d’utiliser simplement le terme
«années » (au lieu du latin « anni » ou du symbole du calendrier) ou d'éviter complétement les
mentions de durée. Pour lintitulé, «Durabilité du produit garantie » ou « Garantie du
producteur » ont été des choix populaires.

Concernant les ateliers consommateurs, quatre ateliers (3 en ligne et 1en présentiel) ont été
organisés dans chacun des trois pays (Allemagne, Espagne et Pologne). Ces ateliers étaient
représentatifs en matiére de sexe, d'dge, de niveau d'éducation et de handicap (déficiences
visuelles). Les consommateurs ont indiqué limportance d'éviter de trop nombreuses
traductions sur le label, car cela engendre un « mur textuel ». Les symboles et les icones
pourraient étre utiles la aussi pour éviter un encombrement visuel. Cependant, les symboles
tels que le marteau ou le timbre ont été évalués comme obsolétes?. Concernant le symbole de
'UE, ils ont préféré le drapeau européen classique et non les versions modifiées, plus
circulaires. Les consommateurs ont aussi indiqué que l'utilisation des couleurs, en particulier
le bleu, pourrait améliorer de maniére considérable la reconnaissance du label et de la notice
harmonisés. La banniére bleu clair située en haut de la notice, en particulier, a recu un avis
favorable. Enfin, I'intitulé « Garantie légale » a été jugé clair.

ZVoirleslabels1et2al’Annex A - Designs for consultation in the second stakeholder survey and consumer
workshops

26 \oir les notices 2, 3et 5 a 'Annex A - Designs for consultation in the second stakeholder survey and
consumer workshops

27Voir 'Annex A - Overview of label and notice designspour les symboles pertinents.
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Grace a l'implication des parties prenantes et des consommateurs, leurs attentes et leurs
commentaires ont permis de peaufiner les prototypes avant de les présenter lors de la premiere
réunion avec les parties prenantes.

Premiere réunion avec les parties prenantes

Le travail réalisé lors de la sous-tache 1.3 a donné lieu a une réunion en ligne avec les
associations de parties prenantes et les Etats membres au cours de laquelle les résultats de la
phase préparatoire ont été partagés. Les commentaires les plus importants concernaient
lutilisation des couleurs et les intitulés du label et de la notice. Les parties prenantes ont
reconnu l'intérét des consommateurs pour les maquettes colorées, tout en tenant compte
des problémes potentiels liés a I'image de marque, aux coiits d'impression plus élevés et a
I'impact environnemental. Elles ont souligné la nécessité d'avoir des intitulés clairs, suggérant
ainsi « Garantie légale » et « Garantie de durabilité du producteur », cette derniere indiquant
clairement que le label est offert par le producteur.

Tache 2 - Test des prototypes du label et de la notice harmonisés
Enquéte aupreés des consommateurs (sous-tdche 2.1)

Aprés la tache 1, six maquettes du label et cing maquettes de la notice ont été retravaillées et
testéesgrace aune enquéte auprésdesconsommateurs. L'objectif principal de 'enquéte aupres
des consommateurs était d'évaluer si les prototypes étaient facilement reconnaissables et
compréhensibles par les consommateurs d'une sélection équilibrée (voir la note de bas de page 5
pour les critéres de sélection) de 10 pays européens (Allemagne, Espagne, France, Finlande,
Gréce, Irlande, Pologne, Portugal, Slovénie et Suéde), a l'aide d’échantillons représentatifs de la
population de chacun de ces pays.

Les maquettes dotées de peu de texte et d'éléments attrayants, comme une piece de puzzle
bleue?, ont semblé améliorer la reconnaissance. La aussi, des éléments structurés comme des
paragraphes numérotés ou des présentations a deux colonnes ont semblé améliorer la
compréhension des consommateurs des informations présentées dans la notice. Les
consommateurs ont aussi indiqué que des éléments tels que le symbole de I'UE, I'utilisation du
terme «années » pour exprimer la durée de la garantie, I'ajout d'une fonctionnalité de survol
avec la souris pour la version en ligne du label et 'utilisation de codes QR pour renvoyer a des
informations complémentaires contribuaient a améliorer la compréhension. Des intitulés tels
gue « Garantie légale » pour la notice et « Garantie du producteur » pour le label ont regu un
avis positif alors que « GARANT » pour le label a été accueilli un peu moins positivement. Enfin,
concernant l'intention d'achat, les consommateurs ont indiqué préférer les produits affichant
les labels prototypes, expliquant que les producteurs devraient étre encouragés a utiliser le
label harmonisé sur leurs produits.

Associée a l'enquéte aupres des professionnels et des producteurs, I'enquéte aupres des
consommateurs a permis de fournir des données pour le test comportemental (sous-tache 2.3).

Enquéte auprés des professionnels et des producteurs (sous-tdche 2.2)

Dans le cadre de cette enquéte, des producteurs et des professionnels ont été interrogés (en
ligne et hors ligne). Un échantillon équilibré en matiére de secteur et de taille d'entreprise a été
garanti. L'enquéte a été congue sur la base des données recueillies lors des activités de

28 Voir les labels 3A et 3b a 'Annex A - Designs tested in the consumers survey and traders & producers
survey
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recherche précédentes et menée par téléphone en mode visioconférence. L'objectif principal
de I'enquéte aupres des professionnels et des producteurs visait a évaluer si les prototypes
étaient faciles a utiliser et a reproduire pour les professionnels et les producteurs dans les
10 mémes pays de I'UE que ceux de la recherche secondaire et de I'enquéte auprés des
consommateurs.

Des maquettes simples « lean » ont été évaluées comme étant les plus appropriées. En matiere
de couleurs, les préférences se sont portées sur des maquettes a une ou deux couleurs ou en
noir et blanc. Concernant la taille, le format A6 a été le plus populaire pour le label tandis que le
format A4 a été privilégié pour la notice. Des labels multilingues, c.-a-d. avec le texte anglais
et des traductions dans toutes les langues de I'UE ont été plébiscités. Certaines personnes
étaient également ouvertes a l'idée d’'un label entierement neutre sur le plan linguistique. Chez
les producteurs, I'intention d'utiliser le label était homogéne, une petite proportion indiquant
une intention modérée a élevée, ce qui suggere une réceptivité positive chez une partie de
I'échantillon. Les opinions divergeaient quant aux informations vers lesquelles le code QR
devrait renvoyer, entre la déclaration de garantie commerciale du producteur (43 %) ou une
explication plus longue du label (40 %, contre 17 % de personnes souhaitant une explication plus
courte).

Associée a I'enquéte auprés des consommateurs, I'enquéte aupres des professionnels et des
producteurs, a permis de fournir des données pour le test comportemental (sous-tache 2.3).

Test comportemental (sous-téache 2.3)

Suite au test des prototypes du label et de la notice harmonisés grace a I'enquéte auprées des
consommateurs et a celle auprés des professionnels et des producteurs, les maquettes ont été
retravaillées et I'efficacité de ces quatre labels et de ces quatre notices améliorés a été testée
de maniére expérimentale?®. L'expérience visait a évaluer la reconnaissance et la
compréhension des maquettes et a savoir si le label et la notice aidaient les consommateurs a
prendre des décisions d'achat en meilleure connaissance de cause et a étre davantage
conscients de leurs droits en matiere de garantie Iégale. On a demandé aux personnes
interrogées de parcourir une gamme de produits(imprimantes, lave-linge, téléviseurs et valises)
susceptibles de porter un label de garantie. L'environnement dans lequel ces personnes
exploraient ces produits incluait aussi une notice des droits juridiques des consommateurs en
matiere de conformité. Ce test a été mené dans trois environnements : un environnement de
commerce électronique en ligne, un environnement en ligne qui simulait un point de vente hors
ligne et un point de vente physique réel proposant des produits électroniques. Une sélection
équilibrée de 6 pays(voir la note de bas de page 5 pour les critéres de sélection) a été faite pour
le test comportemental. Plus précisément, les environnements en ligne ont été testés en
Espagne, en Finlande, en France, en Irlande et en Roumanie. L'environnement hors ligne a été
testé en Pologne.

Globalement, les quatre labels testés ont obtenu de bons résultats par rapport a une situation
sans label: ils ont tous donné lieu a une propension accrue, chez les consommateurs, a
sélectionner un produit plus cher doté d'une garantie commerciale de durabilité pluslongue. Ces
résultats montrent I'efficacité de la mise en ceuvre de ces outils de communication et leur
valeur ajoutée pour les consommateurs et les entreprises. Dans les trois environnements, un
plus grand nombre de personnes interrogées a choisi un produit plus cher doté d'une garantie

29 Voir 'Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting
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plus longue par rapport au scénario sans label, et ce, quel que soit le label présenté®. Le label
dans la langue locale® est celui qui a été le plus plébiscité parmi tous les labels testés. Par
exemple, ce labeladavantageincité les consommateurs a acheter un produit doté d'une garantie
pluslongue par rapport aun produit sans label(21 points de pourcentage)dans un environnement
de commerce électronique. Le label entierement neutre du point de vue linguistique et les
deux labels multilingues® ont aussi eu de bons résultats, en particulier dans les
environnements de commerce électronique et de point de vente virtuel. Par exemple, dans
'environnement de commerce électronique, ces labels ont augmenté la part de consommateurs
choisissant un produit doté d'une garantie plus longue de 19, 11 et 13 points de pourcentage
respectivement, par rapport a un produit sans label**.

Les résultats indiquent que le label harmonisé était efficace en présence d'autres labels, y
compris le label énergétique et l'indice de réparabilité, ainsi que l'indice de durabilité en
France. Pour toutes les maquettes de label, les consommateurs ont plus souvent choisi un
produit doté d’'une garantie plus longue lorsque le label harmonisé était présent par rapport a un
produit sans label comportant ces autres labels. Par exemple, le label neutre du point de vue
linguistique était associé a des augmentations de 20, 18 et 9 points de pourcentage chez les
consommateurs ayant choisi ce label par rapport a un produit sans label, pour des produits
comportant le label énergétique, I'indice de réparabilité et (en France) lindice de durabilité
respectivement®. De plus, la compréhension, de la part des consommateurs, de la garantie du
producteur affichait tres peu de variations selon que le produit comportait ou non le label
energeétique, lI'indice de réparabilité ou lindice de durabilité, et les consommateurs étaient
généralement capables(dans plus de 80 % des cas) d'identifier correctement la signification des
différents labels (y compris le label harmonisé et ces trois autres labels).

Aucune des maquettes testées de la notice n'a clairement surpassé les autres. Les
différentes maquettes ont eu des résultats variés en fonction des critéres de résultats®. Les
seules différences notables du point de vue statistique entre les maquettes de la notice
concernaient la perception de la clarté et de laspect global. En régle générale, la
compréhension des notices par les consommateurs était bonne (au moins 60 % sur tous les
indicateurs de compréhension tels que la durée de la garantie |égale, qui contacter en cas de
probleme avec un produit en vertu de la garantie |égale et le fait que les garanties légales et
commerciales fonctionnent en paralléle I'une de l'autre). Les versions en couleur des labels et
des notices ont généralement semblé avoir de meilleurs résultats que celles en noir et blanc,
méme si les seules différences notables du point de vue statistique concernaient I'aspect et
la clarté (et non le choix des produits ou la compréhension par les consommateurs).

0 Remarque : dans le point de vente physique, la différence n’était significative sur le plan statistique que
pour les meilleurs, probablement en raison de la taille d'échantillon plus petite pour ce test(ce quiarendu
les effets moins « détectables »).

$Voir le label 1a I'Annex A - Designs tested during behavioural experiment and presented at the second
stakeholder meeting

%2 \oir les labels 2, 3 et 4 respectivement a 'Annex A - Designs tested during behavioural experiment and
presented at the second stakeholder meeting

3 Pour consulter 'ensemble des résultats de tous les environnements de test, voir la partie 8.2.1a 'Annex
C.

34 Voir la partie 8.2.4 a 'Annex C pour davantage de résultats.

% Concernant les résultats du test comportemental, les « critéres de résultats » font référence aux
indicateurs observés au cours du test, par exemple les choix des consommateurs lors des taches sur les
produits et leur compréhension des différents aspects utilisés pour évaluer Iimpact de ces maquettes de
labels, de notices et d'autres facteurs pris en compte lors du test.
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Les résultats de ce test ont fourni les données nécessaires pour soumettre une maquette
fondée sur des faits et suggérer le texte pour le label et la notice proposés pour les dernieres
étapes de I'étude.

Tache 3 - Analyse et présentation des résultats finals préliminaires

Deuxiéme réunion avec les parties prenantes et réunion avec le Comité responsable des Etats
membres

Le travail accompli lors de la tache 2 a donné lieu a une deuxieme réunion en ligne avec les
associations des parties prenantes et a une réunion avec le Comité responsable des Etats
membres (c.-a-d. le Comité relatif a la directive pour donner aux consommateurs les moyens
d'agir en faveur de la transition verte) au cours desquelles les résultats de I'enquéte auprés des
consommateurs, de l'enquéte auprés des professionnels et des producteurs et du test
comportemental ont été partagés. L'ébauche des maquettes définitives du label et de la notice
a été développée sur la base de ces retours. L'ébauche de ces maquettes a été incluse dans le
projet d'acte d’'exécution, qui a été publié sur la plateforme « Have Your Say » pour obtenir le
retour du public. Ces maquettes ont finalement été définies par le biais de la Réglement
d'exécution (UE)2025/1960 de la Commission du 25 septembre 2025 sur la maquette et le
contenu de la notice harmonisée sur la garantie |[égale de conformité et du label harmonisé pour
la garantie commerciale de durabilité (voir ici pour plus d'informations).

Le label et la notice définitifs représentent la meilleure solution possible au niveau de I'UE et
I'équilibre optimal entre les deux exigences expressément énoncées dans la directive 2024/825
(UE), c.-a-d. que le label et la notice doivent étre «facilement reconnaissables et
compréhensibles pour les consommateurs » tout en étant « faciles a utiliser et a reproduire
pour les professionnels ».

Le label harmonisé est neutre du point de vue linguistique, et s'accompagne de traductions, ce
qui lui permet d’étre facilement utilisé et reproduit par les professionnels et les producteurs au
sein de I'UE. Ces traductions ont été ajoutées pour faciliter la compréhension des
consommateurs. Elles incluent la mention « garantie du producteur en années » dans toutes les
langues officielles de I'UE. L'intitulé proposé a l'origine était « GARANT », mais il est devenu
« GARAN » & la suite de préoccupations soulevées par les Etats membres et les parties
prenantes selon lesquelles « GARANT » pourrait créer des malentendus dans certaines langues
de I'UE dans lesquelles le terme a une signification particuliere. « GARAN » fait référence a la
garantie (commerciale) dans plusieurs langues de I'UE et il est accompagné du symbole de la
coche pour indiquer que la durabilité du produit est garantie pendant une certaine période. Ce
choix de maquette s'inspire du label énergétique européen, qui est neutre du point de vue
linguistique et qui utilise la mention « ENERG » accompagnée du symbole de la foudre. Le label
inclut d'autres symboles : un calendrier représentant la durée de la garantie commerciale et le
symbole G qui sert de rappel visuel de la garantie légale de conformité. Le code QR conduit a
Your Europe portal, qui comprend une explication succincte du label dans toutes les langues
officielles de I'UE.

La notice harmonisée comprend plusieurs éléments clés : une banniere bleue avec le symbole G
en haut pour attirer I'attention, des informations sur la durée minimum de 2 ans de la garantie
légale de conformité (avec mention d'une période éventuellement plus longue dans certains
pays), une section pratique « Que faire » et une référence visuelle a l'intitulé du label. Le code QR

% e symbole G comprend plusieurs éléments : 1) la lettre G qui fait référence a la « garantie » (Iégale), un
mot qui commence par la lettre G dans de nombreuses langues européennes, 2) un symbole en forme de
bouclier qui représente la protection du consommateur et 3) les étoiles de 'UE en cercle pour indiquer que
la garantie légale s'applique a 'ensemble de I'UE.
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https://ec.europa.eu/transparency/comitology-register/screen/committees/C131200/consult?lang=en
https://ec.europa.eu/transparency/comitology-register/screen/committees/C131200/consult?lang=en
https://ec.europa.eu/info/law/better-regulation/have-your-say/initiatives/14562-Consumer-rights-EU-label-on-product-durability-and-EU-notice-on-legal-guarantees-for-consumers_en
https://eur-lex.europa.eu/eli/reg_impl/2025/1960/oj
https://eur-lex.europa.eu/eli/reg_impl/2025/1960/oj
https://eur-lex.europa.eu/eli/reg_impl/2025/1960/oj
https://eur-lex.europa.eu/eli/reg_impl/2025/1960/oj
https://commission.europa.eu/live-work-travel-eu/consumer-rights-and-complaints/sustainable-consumption_en#harmonised-notice-and-label-on-product-guarantees
https://europa.eu/youreurope/commercial-guarantee-durability/index.htm

et son adresse web renvoient a la partie linguistique pertinente de la page web de la garantie
legale de conformité sur Your Europe portal.

La notice harmonisée et le label harmonisé sont congus pour se compléter et incluent des
références croisées qui mettent en évidence les différences entre les deux types de garanties.
En ligne, le label et la notice seront affichés en couleur. Hors ligne, les professionnels et les
producteurs pourront choisir entre le noir et blanc ou la version en couleur. Ce caractére
uniforme permet de s'assurer que les professionnels et les producteurs fournissent des
informations harmonisées sur les garanties de produit dans I'ensemble de I'UE. La notice
sensibilisera les consommateurs a leurs droits en matiére de garantie Iégale et le nouveau label
GARAN a le potentiel pour devenir, a l'avenir, un symbole reconnu et fiable de produits plus
durables dans le temps.

Label final en couleur Notice finale en couleur

GARAN. @

Model identifier

Brand/Trademark

XX

BG lapaHuus oT npoussoautens B roauHn | CS Zéruka vyrobce v letech |
DA Producentgarantiens varighed i & | DE Herstellergarantie in Jahren |
EL Eyyonon napaywyou o€ €1n | EN Producer guarantee in years \ ES Garantia
del productor en afios | ET Tootja garantii aastates | FI Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Rathalocht an tairgeora de réir
blianta | HR Jamstvo proizvodaca u godinama | HU Gyartdi jotallas években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producétorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija
proizvajalca v letih | SV Tillverkarens garanti i antal &r

£~2+«| LEGAL

* *
‘G
* *

* 4 X

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

GUARANTEE

Some countries have a
longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

i
oy

europa.eu/youreurope/guarantees

What to do

if you receive non-conforming goods:
o Contact the seller as soon as possible to report the issue;

9 Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

G A R A N @ representing a commercial guarantee of durability

offered by the producer at no additional cost and
covering the entire good.
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Label final en noir et blanc

GARANe &

Model identifier

Brand/Trademark

XX

Notice finale en noir et blanc

*~2«| LEGAL

* *
‘ 5 *
* *

* 4 *

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

BG lapaHuus OT Npou3BOAWUTENS B FOAUHU | CS Zéruka vyrobce v letech |
DA Producentgarantiens varighed i ar | DE Herstellergarantie in Jahren |
EL Eyyunon napaywyou o€ étn | EN Producer guarantee in years | ES Garantia
del productor en afios | ET Tootja garantii aastates | FI Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Réathaiocht an téirgeora de réir
blianta | HR Jamstvo proizvoda&a u godinama | HU Gyartdi jotallas években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais \ LV Razotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producatorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija
proizvajalca v letih | SV Tillverkarens garanti i antal &r

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

GUARANTEE

Some countries have a
longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

i
i

europa.eu/youreurope/guarantees

What to do

if you receive non-conforming goods:

o Contact the seller as soon as possible to report the issue;

9 Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

GA RA N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and
covering the entire good.
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Glossary

Commercial guarantee

Commercial guarantee
of durability

Commercial guarantee
statement

Durability

EU harmonised label for
the commercial
guarantee of durability

EU harmonised notice
on the legal guarantee
of conformity

A commercial guarantee means any undertaking by the trader or
producer (the guarantor) to a consumer, in addition to his legal
obligation relating to the guarantee of conformity, to reimburse
price paid or to replace, repair, or service goods in any way if they
do not meet the specifications or any other requirements not
related to conformity set out in the guarantee statement or in the
relevant advertising available at the time of, or before the
conclusion of the contract.

A commercial guarantee of durability is a specific type of
commercial guarantee. It isa commitment from a producer to the
consumer that a good will maintain its required functions and
performance through normal use. Where a producer offers to the
consumer a commercial guarantee of durability for certain goods
for a certain period of time, the producer shall be liable directly to
the consumer, during the entire period of the commercial
guarantee of durability for repair or replacement of the goods.

The conditions of the commercial guarantee are laid down in the
commercial guarantee statement.

Durability means the ability of the goods to maintain their required
functions and performance through normal use.

The EU harmonised label for the commercial guarantee of
durability allows consumers to easily identify which particular
good benefits from a commercial guarantee of durability. The
harmonised label represents a commercial guarantee of durability
that are offered by the producer at no additional cost, coveringthe
entire good and with a duration of more than two years. The label
should be prominently displayed e.q. directly on the product or its
packaging, or positioned next to the product on the shelf or next
to a picture of the product in the case of online sale. To avoid
confusing consumers between the commercial guarantee of
durability and the legal guarantee of conformity, the harmonised
label includes a reminder that consumers also benefit from the
legal guarantee of conformity. Throughout this report, any
mentioning of ‘harmonised label’ or ‘label’ refers to the ‘EU
harmonised label for the commercial guarantee of durability’.

The EU harmonised notice on the legal guarantee of conformity
reminds consumers about the existence and the main elements of
the legal guarantee of conformity, including its minimum duration
of two years and a reference to the possibility that the duration of
the legal guarantee of conformity can be longer under national
law. The harmonised notice should be prominently displayed, e.g.
through an eye-catching poster on the shop wall, positioned near
the checkout counter, or—for online sales—featured as a general
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reminder on the trader's website. Throughout this report, any
mentioning of ‘harmonised notice’ or 'notice’ refers to the ‘EU
harmonised notice on the legal guarantee of conformity’.

Legal guarantee of Sellers are liable towards the consumers for a minimum 2-year

conformity legal guarantee as a protection against faulty goods or goods that
do not look or work as advertised. Some countries have a longer
legal guarantee period. The notice provides the main elements of
the legal guarantee of conformity. Throughout this report, any
mentioning of ‘legal guarantee’ refers to the ‘legal guarantee of
conformity’.
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1 Introduction

This report outlines a comprehensive study aimed at developing an EU harmonised label for the
commercial guarantee of durability (hereafter referred to as ‘harmonised label’) and an EU
harmonised notice on the legal guarantee of conformity (hereafter referred to as ‘harmonised
notice’), as set out by the Directive (EU) 2024/825 of the European Parliament and of the Council
of 28 February 2024 amending Directives 2005/29/EC and 2011/83/EU as regards empowering
consumers for the green transition through better protection against unfair practices and
through better information®. More specifically, under Article 22(a) of Directive 2011/83/EU%*, the
Commission must adopt implementing acts specifying the design and content of:

1. Aharmonised label, displayed at product level (including online), indicating the duration
of a commercial guarantee of durability (when offered by the producer at no additional
cost, covering the entire good and with a duration of more than two years). The label must
also include a reminder of the legal guarantee of conformity and should be displayed
prominently either by placing it directly on the product packaging or by adding it to the
shelf where the guaranteed goods are located.

2. A harmonised notice, displayed at shop level (including online), containing the main
elements of the legal guarantee of conformity under Directive (EU) 2019/771% and
referencing to the possibility of a longer duration of the legal guarantee under national
law. The notice should be displayed prominently, for example on a poster in an eye-
catching location in the shop, near checkout counters, or for online retailers, placed as a
general reminder on the website.

While the legal guarantee of conformity and the commercial guarantee of durability are two
independent types of guarantees, the harmonised notice and harmonised label are designed to
complement each other and include cross-references that highlight the differences between
the two types of guarantees. The harmonised notice is a mandatory notice at the point of sale,
intended to raise consumer awareness of their legal guarantee rights. In contrast, the
harmonised label represents a voluntary commercial guarantee of durability, offered by
producers who wish to assure consumers of the durability of their goods.

The study was structured into three main tasks, each comprising several subtasks (see Figure 1
below for an overview of the research tasks within this project). Chapter 2 gives an overview of
the outcomes for each research question. Chapter 3 outlines the methodology and key findings
from eachresearch task. Chapter 4 summarises the general conclusions andintroduces the final
selected harmonised label and notice that were based on these overall conclusions. For in-depth
results of the studies performed under Task 1, please refer to Annex B. For in-depth results of
the studies performed under Task 2, please refer to AnnexC.

57 https://eur-lex.europa.eu/eli/dir/2024/825/ o]
% https://eur-lex.europa.eu/eli/dir/2011/83/0j/eng
% https://eur-lex.europa.eu/eli/dir/2019.771/0j/eng
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Figure1 Overview of research tasks
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2 Overview of research questions and outcomes

This chapter summarises the results for each research question. For more information on the
various methods and detailed results, see the relevant subsections and annexes.

Objective #1: Assess the current communication tools (textual messages, graphic visuals,
etc.) used by producers and traders, online and offline, to communicate to consumers about
commercial guarantees of durability and the legal guarantee of conformity.

RQ1a: Which and how often are communication tools (textual messages, graphic visuals, etc.)
currently being used by producers and traders to communicate about commercial guarantees
(of several types), including commercial guarantees of durability in the different Member States?

The results of the literature review showed that online retailers frequently used textual
messages to describe commercial guarantees. This included detailed descriptions on product
pages, and dedicated sections that outline the specifics of the guarantees offered. Many online
platforms also employed graphic visuals, such as banners and infographics, to highlight
commercial guarantees. The use of visuals was often more consistent in online settings
compared to physical stores. Physical retailers also used visuals on the product or close to the
product to communicate information about commercial guarantees. Thisinformation could also
be reported by salespersons.

Based on the desk market research, primarily textual messages and combinations of textual
and graphic visuals were found. For what concerns commercial guarantees covering the entire
product, textual messages were the most frequently used communication tool, found in 67% of
the cases for commercial guarantees. Regarding other types of commercial guarantees, such as
those covering specific parts of products and insurance-type guarantees, textual messages
were the predominant means of communication, used in 59% of cases, whilst the remaining 41%
of instances were conveyed with a combination of text and visuals.

The traders and producers survey revealed that most producers communicated about
commercial guarantees via product manuals in the packaging (54%). Other popular
communication tools were providing info on the packaging itself (37%) and info on the product
itself (37%). Among traders, verbal explanations by sales staff (79%) was the most commonly
used way to communicate about commercial guarantees of durability, followed by providing
information on the product’s webpage (46%). Additionally, the first stakeholder survey allowed
stakeholders to upload good examples of clear guarantee communication. The results showed
here that stakeholders preferred circular designs that clearly state the number of years of the
guarantee.

RQ1b: Which and how often are communication tools (textual messages, graphic visuals, etc.)
currently being used by producers and retailers - to remind consumers about - or by public
authorities to explain - the legal guarantee of conformity in the different Member States?

The role of producers and traders in providing information about the legal guarantee of
conformity varied significantly between online shopping and brick-and-mortar stores, as
highlighted in the literature review. Online retailers often provided detailed information about
the legal guarantee of conformity on their websites. This included textual descriptions, FAQs,
terms and conditions, and dedicated sections outlining consumer rights and remedies.
Information clarity varied among websites. Some presented it accessibly with headings and
bullet points, while others hide it in lengthy terms. Legal guarantee information presentation
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also differed widely among online retailers. Some sites clearly stated duration and conditions,
while others may have omitted it entirely.

In physical retail environments, the role of sales staff was crucial in informing consumers
about the legal guarantee. Retailers may use signage and brochures to communicate
information about the legal guarantee. This can include information on receipts and during the
checkout process.

The communication tools used to remind consumers about the legal guarantee of conformity
differed also across public authorities, the national branches of the European Consumer Centres
Network (ECC-Net), and national consumer associations across Member States. Public
authorities often used government-run websites to provide detailed consumer rights
information, including legal guarantees. These sites offered guides, FAQs, and legal references.
Some authorities conducted awareness campaigns using printed materials, public
announcements, and outreach programs. Certain authorities provided platforms for consumers
to report guarantee-related issues. The ECC-Net branches in various Member States
maintained specific webpages that explained the legal guarantee of conformity, including
information tailored to the local context, such as rights, remedies, and how to enforce them.
National consumer associations created educational materials, such as brochures and online
guides. Many consumer associations offered advisory services, including hotlines and in-
person consultations. Consumer associations also often ran awareness campaigns that may
include workshops, webinars, and social media outreach to inform consumers about their
rights under the legal guarantee.

Based onthe desk market research, the communication tools currently beingused by producers
and retailers to remind consumers about the legal guarantee of conformity, were
predominantly textual messages. These were used in 92% of cases.

Once again, the traders and producers survey revealed that verbal explanations by sales staff
(71%) and information provided on product webpages (38%) were frequently cited.
Additionally, in-store displays, brochures, and posters (33%) were commonly used. The first
stakeholder survey also showed that stakeholder preferred notice designs that include icons
and other structuring elements.

Objective #2: Generate insights and evidence to support the design on an EU harmonised label
which would be easily recognisable and understandable for consumers, and easy to use and
reproduce for traders and producers.

RO2a: What are the expectations of the stakeholders' (including from Member State
representatives)concerning the EU harmonised label?

The first stakeholder survey, second stakeholder survey and the first stakeholder meeting
revealed the following expectations regarding the EU harmonised label:

m Clarity and simplicity: Stakeholders emphasised the need foraclear, simple design that
effectively communicates key information.

m Mixed design: A combination of text and symbols was preferred, with a balance
between information clarity and visual appeal.

m Content: The label should clearly show the guarantee duration in years, its cost-free
nature, and that it covers the entire product

m Flexibility in placement: The label should be adaptable for both physical and online
stores, with prominent positioning.
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m Colour use: There was a divide between preferences for colour versions (consumer
organisations and some Member State Authorities, for attractiveness and consumer
recognisability) and black and white (business organisations, for cost-effectiveness).

= OR code: While useful, they should not be the sole source of crucial information.

m Cleartitle: Cleartitle, that preferably referred to the fact that the commercial guarantee
of durability is offered by the producer, was mentioned to be important.

RO2b: Which elements are necessary for the harmonised label to be perceived by consumers as
easily recognisable and understandable in the different EU Member States and different EU
languages and also taking into account consumer characteristics such as age or socio-
economic situation?*

The desk market research, first stakeholder survey, second stakeholder survey, consumer
workshops, the first stakeholder meeting and the consumer survey showed that the following
elements are necessary for the harmonised label to be perceived by consumers as easily
recognisable and understandable:

m Combination of text and visuals: Combine visual elements with clear textual elements
that convey key information about the guarantee, incl. coverage, duration and provider
identification.

m Clearandlegible font: The label should use a font that is easy to read, with strategic use
of bold text for emphasis.

m Balanced information presentation: Use bullet points and clear structuring to present
information effectively.

= Minimal translations: Avoid too extensive translations on the label itself to prevent
creating a ‘wall of text".

s Simple and universal icons/symbols: Incorporate easily recognisable icons or symbols
that transcend language barriers. However, these should be used sparingly to avoid
visual clutter, with outdated or ambiguous symbols (like the hammer or stamp) being
avoided. Some stakeholders also mentioned to avoid industry related symbols, such as
the factory symbol.

m  EU symbol: Consumers appreciated the inclusion of an EU symbol as it increased
recognisability.

m Clear title: The need for clear titles was emphasised, suggesting terms like ‘producer's
guarantee of durability’.

m Colour use: Avoid green to prevent confusion with eco-labels. There was also a divide
between preferences for colour versions (consumers and consumer organisations and
Member State Authorities) and black and white (business organisations). When
considering colour, graphics should be in distinctive colours to attract attention and
ensure visibility against product backgrounds.

m Expression of duration: The expression of duration should be straightforward. The
majority preferred to simply use 'years'(with or without translations).

m Consistent visual identity: Maintain a visual connection between the label and the
notice to reinforce recognition.

m  OR code: Include a OR code for additional information, but do not rely on it solely for
crucial details.

“0 Note that this RQ also covers the question of the possible usefulness of a QR code.
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m Accessibility features: Consider features like mouseover functions for online versions
and appropriate font sizes for visually impaired individuals.

RQ2c: Which elements are necessary for the harmonised label to ensure consumers are taking
into account/processing the information provided by such harmonised label?*!

The desk market research revealed that it is crucial to present the information in a clear and
engaging manner. According to the results of the desk market research and suitability analysis,
this includes highlighting essential details such as coverage, duration, and the provider of the
guarantee. Additionally, the label should be prominently placed on the product but avoid clutter
with other information. Providing links to detailed commercial guarantee statements can
further enhance understanding. Finally, offering guidance to market players on how to
effectively communicate the harmonised label will support consumers in processing the
information and understanding their rights under the guarantees.

Similarly, in the second stakeholder survey, stakeholders stressed to keep the label as concise
as possible to ensure consumers would take it into account. Also, consumers in the workshops
indicated that heavy textual content (because of translations for example) prevented them to
understand and process the presented information. Additionally, as was already mentioned
above recognisable symbols, EU-related symbols, simple, clear titles, use of blue colours,
uncluttered designs, ‘years’ as expression of duration and a QR code referring to additional
information are all elements that would help with understandability and recognisability and
thereby ensure consumers properly process the presented information.

Objective #3: Generate insights and evidence to support the design on an EU harmonised
notice which would be easily recognisable and understandable for consumers, and easy to
use and reproduce for traders.

RO3a: What are stakeholders' expectations (including from Member State representatives) for
the EU harmonised notice?

The first stakeholder survey, second stakeholder survey and the first stakeholder meeting
revealed the following expectations regarding the EU harmonised notice:

m Visual consistency: The notice should share core visual elements with the harmonised
label to ensure easy recognition and consistency.

m Clarity and conciseness: Information should be presented in aclear, concise, and easily
understandable manner, avoiding overwhelming consumers with excessive text. They
also mentioned that it isimportant to avoid overly legal language.

m Structure: The notice should make use of structuring elements such as icons or
columns.

m Guidance: The notice should guide consumers to reliable information sources, possibly
including phrases like "ask the seller or authority for consumer rights information."

m Adaptability: The design should be flexible enough to accommodate country-specific
variations in legal guarantee rules.

m Cleartitle: There was a strong preference for clear titling, such as‘Legal guarantee'.

“TNote that this RQ also covers the question of the possible usefulness of a QR code.
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m Colour use: While business organisations favoured black and white for cost reasons,
there was openness to colour versions, especially blue, from consumer organisations
and Member State authorities.

m Accessibility: The notice should be accessible via screen readers.

m  ORcode: Inclusion of a QR code is viewed positively as a means to access more detailed
or country specific information.

RO3b: Which elements are necessary for the harmonised notice to be perceived by consumers
as easily recognisable and understandable in the different EU Member States and different EU
languages and also taking into account consumer characteristics such as age or socio-
economic situation?*?

Based on the results of the desk market research and suitability analysis, the notice should be
prominently placed on retailers’ websites or stores, ideally within the product description, and
should include both text and visuals to enhance visibility and attract consumer attention.
Consistency in visual and textual style was deemed essential to foster recognisability and trust.
Additionally, the effectiveness of the notice should be regularly assessed, with adjustments
made as necessary to improve comprehension.

The first stakeholder survey, second stakeholder survey, consumer workshops, the first
stakeholder meeting and the consumer survey showed that the following elements are
necessary for the harmonised notice to be perceived by consumers as easily recognisable and
understandable:

m Visual consistency: Visual consistency with the label will ensure easy recognition for
consumers.

m Text: Restrict the amount of text to prevent overwhelming consumers and use bold text
to highlight important information, particularly remedies and the two-year minimum
guarantee.

m Language: Using simple, and particularly non-legal language, was seen as important to
ensure better comprehension.

m Structure: Bulleted or summation layouts seemed to enhance understanding.

m Adaptability: The design should be flexible enough to accommodate country-specific
variations in legal guarantee rules.

m lconsand symbols: Usingicons to indicate different remedies were evaluated as useful
for quick understanding.

m Clear title: Use of the title ‘Legal guarantee’ was deemed to be clear and informative.

m Colouruse: A blue banner at the top of the design was evaluated as recognisable. Green
tones should be avoided to prevent confusion with eco-marketing.

m Accessibility: The notice should be accessible via screen readers (i.e., assistive
technology software that reads digital content aloud for people with visual
impairments).

m  OQRcode: Inclusion of a QR code is viewed positively as a means to access more detailed
or country specific information.

“2 Note that this RQ also covers the question of the possible usefulness of a QR code.
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RQ3c: Which elements are necessary for the harmonised notice to effectively make consumers
aware about their legal guarantee rights?

Based on the results of the desk market research and suitability analysis, the notice should use
straightforward language to avoid ambiguity. The notice must be accessible, with translations
available in all official EU languages, and designed for easy replication by retailers and
producers across various industries and cultural contexts. Guidelines should be provided to
facilitate uniform application. Best practice examples should be included in the guidelines to
support retailers and producers in delivering clear and complete information.

The consumer workshops revealed that specific terms such as '2-year guarantee’ and ‘free
repair or replacement’ were particularly well-received by consumers, effectively conveying
essential information about their rights. The clear title ‘Legal guarantee’ was also appreciated
foritsroleinincreasing awareness of consumer rights.

The consumer survey showed that a ‘what to do’ section seemed to be helpful in making
consumers more aware about their legal guarantee rights.

In the behavioural experiment consumers generally understood the minimum 2-year duration
of the legal guarantee and the party to contact to remedy anissue with a product under the legal
guarantee. Although there were no statistically significant differences between the notice
designs in terms of these outcome measures, consumers were more likely to correctly
understand these things if they saw the information campaign®’.

Objective #4: Conceptually and graphically design a range of alternative proposals for an EU
harmonised label based on the evidence and insights gathered.

RQ4a: What are suitable designs (including text) for on-package and ‘displayed in shops’ labels
and online displayed labels to ensure easy consumer recognition and understanding and easy to
use and reproduce for traders?*

Below an overview is provided of the best rated designs per research task.

The second stakeholder survey and the consumer workshops showed that the best rated
designs were Label 1 and 4. Label 1 received favourable ratings, particularly for its
attractiveness and suitability for online and offline placement. Label 4 scored high on
understandability, having the right amount of text, structuring information clearly and using a
comprehensive language. Label 4 was also perceived as easier to reproduce and cost-
effective for traders and producers.

The first stakeholder meeting showed that Labels 3A and 3B“® were received most positively
across all stakeholder groups. Note that business organisations and Member State Authorities
were a bit more in favour of Label 3B, while consumer organisations seemed to prefer Label 3A.

“3See section 8.3.3 and 8.4.4 of Annex C

“ Note that this RQ also covers the question of the possible usefulness of a QR code.

“See Annex A - Designs for consultation in the second stakeholder survey and consumer workshops. Note
that the same label numbers refer to different designs in different studies (e.g., 'label 1" in stakeholder
survey two differs from'label 1'in the behavioural experiment). See Annex A - Overview of label and notice
designs for a complete overview of all labels.

“6 See Annex A - Designs presented for consultation in the first stakeholder meeting
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The consumer survey and traders and producers survey revealed similar results and showed
that Labels 3A and 3B“” were the most suitable to ensure easy understanding and recognition
among consumers. Note that while consumers were more in favour of Label 3A, traders and
producers preferred Label 3B. This because Label 3B was a leaner label that did not require
local language adaptations, as opposed to Label 3A where the title was translated into the local
language. Consumers however appreciated this local language element.

Regarding recognition, the behavioural experiment showed that consumers tended to
recognise reasonably well that they had seen a label indicating ‘how long you would be
guaranteed to have a product that works’ in the shopping task, consumers’ recall of seeing the
label was reasonable. Depending on the experiment environment and label design, this
recognition ranged from 41% to 71%“®. It was highest for labels 1and 2 in the e-commerce and
virtual store environments, while in the physical store consumers it was highest for labels 3 and
4% The relatively low recall rate of label 2 in the physical store (41%) may be because it did not
attract attention, which in turn could have been due to the relatively simple design of this label.

Overall, consumers recalled well whether certain features appeared on the label(e.g., the term
‘producer guarantee’ and a figure indicating a number of years). Those in the online experiment
answered correctly for 72% of features, while those in the physical store answered correctly for
62 %, with no statistically significant differences between designs. The fact that those who saw
labels T and 2. in the online experiment were more likely to recall seeing ‘a figure indicating a
number of years'suggests that displaying the number of years in larger text improves recall.

Regarding understanding, the behavioural experiment showed that the labels were rated well
in terms of clarity. For instance, in the online experiment consumers rated the labels, on
average, between 3.5 (label 2) and 4.2 (label 1) out of 5. Consumers rated label 1best and label 2
worst in terms of clarity. Language-neutral elements of label 2 may have contributed to this
result, as therepliesto the open-ended questions seem to suggest that these elements may not
have been well understood by some consumers. Moreover, although most consumers
understood that the commercial and legal guarantee periods run in parallel for all label designs
shown, the share who understood this correctly was highest for label 1 and lowest for label 2.
Despite this, however, label 2 still performed well (as did the other designs)in terms of prompting
consumers to choose a product with a higher price and longer commercial guarantee compared
to when no label was shown, as explained below in relation to RO6a.

While consumers infrequently scanned the QR codes on the notice and label in the physical
store, the rate at which consumers scanned the label OR code (1.2 times per 100 per shopping
trips) could still result in many more consumers having a better understanding what the label
represents. Most consumers would prefer the label QR code to link to a brief explanation of the
commercial guarantee (64%), rather than the producer's commercial guarantee statement
(36%).

In addition to the results outlined above, consultations with stakeholders and the responsible
Committee of Member States offered further insights. These representatives had varied

47See Annex A - Designs tested in the consumers survey and traders & producers survey

“¢ Explanations of the ‘environments’ in the experiment can found in sections 3.8.1and sections 8.1.3 and
8.1.5in Annex C

“® See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting
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preferences, some favoured different variations of an EU-wide solution, while others
preferred an option in the local language®.

RO4b: Which text as part of the label is most suitable to ensure easy consumer recognition and
understanding and easy to use and reproduce for traders?

Are there alternative wordings to ‘commercial guarantee of durability’ that will be more suitable
such as ‘quaranteed life (span), ‘commercially guaranteed lifespan’, ‘guaranteed durability?

The first stakeholder survey, second stakeholder survey and consumer survey investigated
different titles to see which alternative wordings would be most suitable. The first stakeholder
survey revealed that ‘Guaranteed product durability’ was the best-rated title for the label,
although it received a relatively low approval rate of 28%. Other suggestions that emerged from
this survey included ‘commercial guarantee of durability’and’producer's guarantee of durability.’

The second stakeholder survey showed divergent preferences among different groups.
Business organisations favoured the term ‘Producer guarantee,” while consumer
organisations preferred ‘Guaranteed product durability.” Member State Authorities expressed
approval for both ‘Guaranteed product durability’ and ‘Additional product guarantee.’ Notably,
producers emphasised the importance of including a reference to the producer in the label
name to clarify the source of the guarantee. This request was also voiced during the first
stakeholder meeting, where stakeholders emphasised the need for a clear title, such as
‘producer guarantee of durability’.

The consumer survey showed that consumers preferred the term ‘Producer guarantee’ over
'GARANT." However, regional differences were observed, with Greece showing almost equal
preference for both terms.

The traders and producers survey focused less on the title and more on the importance of
language-neutrality of the text included in the label. Results indicated that traders and
producers were open to the idea of a multiple-language label that includes text translated into
all EU languages. This suggested a willingness to accommodate linguistic diversity.

RQ4c: Which text as part of the label is most suitable to remind consumers about the legal
guarantee of conformity?

In the first stakeholder survey, participants suggested the use of a subtle visual reminder for
the label. When considering textual elements, stakeholders recommended keeping any
sentences brief, such as ‘know your rights: legal guarantee.’ Following up on this suggestion for
avisualreminder, the consumer survey and traders and producers survey found that the puzzle
piece symbol was an effective visual method for linking the label to the notice. Yet, this visual
reminder in itself was not sufficient and during the first stakeholder meeting stakeholders
voiced the need to add a short textual reminder as well. Also note that the second stakeholder
survey revealed that in order for the link between the label and notice to be clear, the titles of
the labels and notice should explicitly state to which type of quarantee they are referring to.

RQ4d: How likely are producers to use this voluntary EU harmonised label?
The first stakeholder survey provided valuable insights into encouraging producer adoption of

the label and preferences for the legal guarantee reminder. To promote label adoption,
respondents suggested using a black and white design to reduce printing costs, establishing

% See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting
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clear regulations around guarantees, and offering competitive advantages in public tenders
or lower VAT rates for labelled products. The traders and producers survey, addressing the
likelihood of using the new label, revealed that ona scale from 1to 10, producers were evenly split
between lower to moderate scores(1-6) and moderately high scores(7-8), with a smaller portion
giving very high scores (9-10). Interestingly, results from the consumer survey indicated that
producers would be incentivised to use the label, suggesting potential benefits for adoption
despite the varied responses from producers themselves. As explained below inrelation to RQ6a,
in the behavioural experiment consumers more often chose a product with a higher price and
longer commercial guarantee when the harmonised label was shown compared to when no
label was shown®'. Therefore, the price premium that consumers would be willing to pay for
products carrying the harmonised label should also incentivise producers to produce high-
quality and longer-lasting products and eventually use the label.

RQ4e: How to ensure that the EU harmonised label and notice are easy to use and reproduce
for producers and traders?

The second stakeholder survey revealed a preference for leaner labels with minimal
translations, and in black and white. This aligns with findings from the traders and producers
survey, which showed that designs printable in smaller formats with shorter text lengths were
perceived as more cost-effective and suitable. Several factors were identified as impacting
the label's ease of use and reproducibility for traders and producers, including printing, size,
language-neutrality, colour, and attachment method. These findings were further supported by
discussions in the first stakeholder meeting, where representatives noted that while colour
versions were more attractive to consumers, they raised concerns about potential conflicts
with company branding, increased printing costs, and environmental impact of colour ink
usage.

RO4f: What would be the costs for producers and traders to use the EU harmonised label?

The traders and producers interviews revealed that cost estimates ranged from €0.05to €0.20
per label. The desk research showed that price indications can range from €0.007to €0.03 per
piece for an A8 and from €0.009 to €0.04 per piece for an Ab. Order quantity significantly
impacts the prices, with 10,000 units potentially costing twice as much per unit as 100,000 units
at some printing companies. Colour printing generally adds between €0.001and €0.02 per label
as compared to printing in black and white. It is important to note that these unit prices are
somewhat lower than those cited in the interviews (ranging from €0.05 to €0.20 per unit). This
discrepancy can be attributed to the fact that the prices mentioned in the interviews encompass
the full production cost of integrating the label in the production process and communication
policy of the company. This process extends beyond mere printing and includes additional steps
such as incorporating the label into the overall package design for example.

Objective #5: Conceptually and graphically design a range of alternative proposals for an EU
harmonised notice based on the evidence and insights gathered.

RQb5a: What are suitable designs (including text) for ‘displayed in shops’ notices and for online
displayed notice to ensure easy consumer recognition and understanding and easy to use and
reproduce for traders?

The second stakeholder survey and the consumer workshops showed that the best rated
designs were Notice 4 and 5%. Notice 4 and 5 were particularly well-regarded for its

% See section 8.2.1of Annex C for the full results
52 See Annex A - Designs for consultation in the second stakeholder survey and consumer workshops
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attractiveness, structured information and ease of understanding. Further building on the design
of Notice 4, the similar design of Notice 3% received the highest overall score across all stakeholder
groups in the first stakeholder meeting.

The consumer survey and traders and producer surveys revealed similar results with Notices
3 and 4 being the most favoured®*. These results demonstrated that using structuring elements
like numbered paragraphs, icons for remedies and a two-column structure enhanced
consumers’ comprehension. These notices also employed a shorter or lean design, which make
them more suitable to display in a store environment.

In the behavioural experiment, only a minority of all consumers recalled seeing the notice
during the shopping task (26%-40% depending on the environment), with no significant
differences between the designs on this measure in any environment.

Overall, consumers rated the notices well in terms of clarity. For instance, in the online
experiment the average ratings ranged from 4.25 and 4.33 (out of 5), with notice 2 being rated
the best®. Consumers also rated the notices favourably in terms of appearance (at least 3.8 out
of 5 on average).

In general, consumers’ understanding based on the notices was reasonably good (at least 60%
on all measures, on average). For example, most participants correctly identified the duration of
the legal guarantee and the party to contact to remedy an issue with a product under the legal
guarantee, with no significant differences between notice designs. Consumers more often
understood that the commercial and legal guarantee periods runin parallel if they saw notice and
label 1and were least likely to get this correct if they saw notice and label 2. This may suggest
thisinformationis better conveyed via the label, and that small font sizes may hinder consumers’
ability to identify information on the notice.

The second stakeholder meeting revealed that business organisations leaned more towards
Notice 1, with its roof banner and title ‘Seller guarantee’, likely due to the clear reference to the
seller. Member State authorities and consumer organisations preferred Notice 3, which
indicated they liked the rectangular banner and the symbol of the G surrounded by the stars.
Member State authorities were also receptive to Notices 2 and 4, with Notice 4 offering a more
rounded banner and Notice 3 incorporating the balance symbol.

RO5b: Would a similar visual identity of the EU harmonised notice and the EU harmonised label
help consumers understanding the information provided?

The first stakeholder survey showed that a similar visual identity would help consumers better
understand the information provided. The consumer survey and traders and producers survey
showed similar results and further revealed that incorporating the puzzle piece in both the label
and notice strengthened this visual link. Overall, these results suggested a preference for
consistency in design elements across the label and notice. It is important to highlight that this
harmonisation should make sure that consumers are less likely to - be confused with the various

% See

Annex A - Designs presented for consultation in the first stakeholder meeting

% See Annex A - Designs tested in the consumers survey and traders & producers survey

% See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting
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types of commercial guarantees currently on offer. Evidence® showed that information on
commercial guarantees, and the way that consumers are being charged, is often unclear,
imprecise or incomplete making it difficult for consumers to compare between products and to
distinguish the commercial guarantee from the (compulsory) legal guarantee.

RO5c: Is the effectiveness of the harmonised notice expected to be hampered by a
simultaneous provision of information about any additional (e.g., extended guarantee) scheme?

While the legal guarantee of conformity and the commercial guarantee of durability are two
independent types of guarantees, the harmonised notice and harmonised label are designed to
complement each other and include cross-references that highlight the differences between
the two types of guarantees.

Additionally, the research tasks investigated whether the effectiveness of the harmonised label
was hampered by other schemes or labels. The first stakeholder survey raised indeed concerns
about potential confusion between the proposed label and existing labels, particularly energy
and eco-labels. However, these concerns were not substantiated in subsequent research. The
consumer survey and consumer workshops demonstrated that the new label designs did not
evoke associations with existing labels among consumers. This finding suggests that the
proposed label designs were sufficiently distinct and did not create the confusion initially
anticipated by stakeholders. Moreover, in the behavioural experiment the harmonised label
was effective in the presence of other labels, including the energy label and repair score, as
well as the durability index in France, as explained below in relation to RQ6g.

RO5d: What would be the costs for traders to use the EU harmonised notice?

Printing costs for the notice can range from €0.2 per piece for an A4 to €1.7 per piece foran A2
depending on the printing company. Again order quantity and paper quality significantly impact
the prices, colour printing generally adds between €0.02 and € 0.1 per notice as compared to
printing in black and white.

Objective #6: Experimentally test with consumers and conducts surveys with producers,
traders and consumers on a range of possible alternatives for an EU harmonised label and
harmonised notice with consumers.

ROB6a: How likely are the possible alternatives for an EU harmonised label perform, both online
and offline, to ensure that consumers can make better informed choices, choose longer lasting
products and be better aware of their legal guarantee rights?

The consumer survey revealed that Label 3A* had the most significant impact on
respondents’ purchase intentions. More specifically, in a hypothetical scenario involving
refrigerator purchases, the majority of respondents would buy the labelled refrigerator instead
of the non-labelled refrigerator.

In the behavioural experiment, consumers more often chose a product with a higher price and
longer commercial guarantee of durability when the harmonised label was shown compared
to when no label was shown. This was the case for all four tested label designs, all experiment
environments (e-commerce, virtual store and physical store) and all countries in which the

% See page 7 of the impact assessment on the proposal for a Directive on empowering consumers for the
green transition. https://commission.europa.eu/publications/proposal-directive-empowering-
consumers-green-transition-and-annex_en

% See Annex A - Designs tested in the consumers survey and traders & producers survey
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experiment was conducted. This demonstrates the effectiveness of these communication tools
and their added value for both consumers and businesses. The local language label, label 15,
performed best among those tested (e.g., this label increased consumers’ tendency to buy a
product with a longer guarantee by 21 percentage points versus no label in the e-commerce
setting). The fully language-neutral label and the two multi-language labels (labels 2, 3 and 4
respectively) also performed well, in particular in the e-commerce and virtual store
environments. For example, in the e-commerce setting these labels(labels 2, 3 and 4) increased
the share of consumers’who chose a product with alonger guarantee by 19, 11and 13 percentage
points respectively vs. no label®®.

Consumers were most likely to correctly realise that the commercial and legal guarantee
periods run in parallel if they saw label 1; 71% of those who saw label Tanswered this correctly.
Consumers showed reasonable understanding of the relationship between the label and notice,
correctly identifying 66% of statements as true or false on average, with no statistically
significant differences between designs on this measure. Consumers also showed reasonable
understanding in terms of their ability to identify correct and incorrect statements about the
producer guarantee, without statistically significant differences between designs.

RO6b: How do these possible alternatives for the harmonised notice impact consumers’
awareness of their rights?

Notices 3 and 4°° merged in the consumer survey as the most successful in making consumers
more aware of their legal guarantee rights. Notice 1A and 1B demonstrated similar
effectiveness though. These designs both incorporated a ‘what to do’ section. Overall, a notice
design characterised by less text-heavy layouts and the inclusion of action-oriented section,
appeared to help consumers to better understand their legal guarantee rights.

As noted in relation to RQb5a, in the behavioural experiment most consumers (75%-81%
depending on the environment) correctly identified the minimum duration of the legal
guarantee and most (69%-79%) knew who they should contact to remedy an issue with a
product under the legal guarantee. Consumers also understood reasonably well that the
commercial and legal guarantee periods run in parallel, although this was at its highest (71%)
when the relevant information was on the label as opposed to the notice (as was the case for
label/notice 1). Moreover, as noted with respect to RQ6a, consumers demonstrated reasonable
understanding of the relationship between the label and notice.

RQ6c: Is consumers'level of recognition, understanding, trust and recall of the notice/label
linked to a propaedeutic information/awareness campaign, and likely to increase over time, as
EU consumers will become familiar with it?

The consumer survey, explored the necessity of an information campaign to accompany the
notice and label implementation. To investigate this, the sample was divided into two groups:
one receiving background information about the label's and notice’s purpose, while the other
received no additional information. Next, they were asked to do a test that assessed their
understanding. Results showed no significant difference in performance on the
understandability test between these groups though. This suggests that a dedicated
information campaign may not be crucial for the notice’s and label's launch (which will be an
information campaign in itself) or that European consumers were already well-informed about

% See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting

% For full results across all experimental environments, see section 8.2.10of Annex C

80 See Annex A - Designs tested in the consumers survey and traders & producers survey
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their legal/commercial guarantee rights. However, given the limited information provided by
specifically the label about specific characteristics of the commercial guarantee, aninformation
campaign could still prove beneficial to ensure consumers have a comprehensive understanding
of the label and notice and its implications. It should also be noted that consumers in the
consumer workshops noted that a communication campaign would be useful as consumers will
need some time to get used to the label and notice.

In the behavioural experiment though, the effects of an information campaign were tested
again (see Figures 70 and 71 on Annex C®) and this time led to concrete outcomes in several
areas. Firstly, consumers who saw the campaign had a higher tendency to choose the higher
priced product with alonger guarantee(e.g. by 42% to 31% in the e-commerce environment)and,
moreover, to do so while citing the length of the guarantee as a reason for this. Those who saw
the campaign were also more likely to recall of the label and notice and tended to rate the clarity
of the label better. Furthermore, the campaign also enhanced consumers’ understanding in
various respects, namely their understanding of the duration of the legal guarantee and who
should be contacted to remedy an issue with a product under the legal guarantee.

Several of these aspectswill be addressed through the mere display of the notice and label, when
they will become available in the shops as of 27 September 2026, or through the more detailed
information that will be made available through their QR codes.

RO6d: How likely will producers and traders be incentivised to provide guarantees falling under
the various alternatives of the EU harmonised label (costs versus competitive advantage)?

The consumer survey asked respondents to choose between labelled and unlabelled
refrigerator. The results showed a clear majority preference for the labelled refrigerator. This
finding suggests that the presence of the label positively influences consumer purchasing
decisions. Consequently, this consumer preference could serve as an incentive for producers to
adopt and use the label on their products.

As explained above with respect to RQBa, the behavioural experiment found that the
harmonised label tended to increase consumers’ propensity to purchase products with longer
guarantees, even though these products had higher prices. Thus, also these experiment results
imply that the label will help to incentivise businesses to provide guarantees (and longer
guarantees in particular).

ROBe: How easy to use and reproduce are the various alternatives of the EU harmonised label
and notice, for producers and traders?

The findings of the traders and producers survey revealed that labels with smaller printable
formats and shorter text lengths were viewed more favourably by traders and producers. These
compact designs were perceived to have a positive impact on costs and improved usability for
traders and producers. When asked to identify cost-efficient designs, the majority of traders
and producers showed a clear preference for Label 3B and Notice 3°2.

RQG6f: Is the provision of the EU harmonised label and harmonised notice equally effective
online vs. offline?

8 The information campaign tested was a banner with information on the legal guarantee and commercial
guarantees of durability. Such information is very similar to the information that will be made available via
the notice itself, and/or via the OR code (which explains the label). Hence, the display of the notice and
label (and the information these will provide, including via the QR code) may be considered as an
information campaign as such.

82 See Annex A - Designs tested in the consumers survey and traders & producers survey
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Consumer workshops revealed minimal differences between the two settings, with concise
designs being preferred in both contexts, while text-heavy designs were challenging regardless
of the environment. The consumer survey also found no differences between online and offline
contexts. However, the traders and producers survey uncovered some nuanced preferences
for the label among businesses. Label 3A was deemed best for offline environments, while both
Label 3A and 3B were considered suitable for online use®.

In the behavioural experiment, consumers were more likely to choose a product with a longer
guarantee, despite its higher price, when the harmonised label was shown. This was true across
all settings: the e-commerce environment, virtual store and physical store. While the magnitude
of this effect varied between the three environments, the size of the effect was always
substantial (a minimum of 15 percentage points for the best performing label design) across all
environments.

The same label (specifically label 1%) performed best in all three settings. Other labels had more
varied performance between the different settings. In particular, label 2 performed well in the e-
commerce and virtual store environments but less well in the physical store. As noted in relation
to RQ4a, label 2 seemed to be less effective in terms of attracting attention in the physical store,
which may have been a factor in its relatively weaker performance in that setting. That said,
overall across the different experiment environments, label 2, like the other label designs,
performed well in terms of prompting consumers to choose a product with alonger commercial
guarantee®.

ROBg: Is the effectiveness of any notice/label hampered by the simultaneous provision of
information about other additional (e.qg., extended guarantee) schemes?

The first stakeholder survey raised concerns about potential confusion between the proposed
label and existing labels, particularly energy and eco-labels. However, these concerns were not
substantiated in subsequent research. The consumer survey and consumer workshops
demonstrated that the new label designs did not evoke associations with existing labels among
consumers. While no design stood out as significantly problematic in the consumer survey, it
should be noted that Label 4°°® was most frequently identified as potentially misleading, although
scores were still quite low.

In the e-commerce and virtual store environments, the behavioural experiment included
products carrying the EU energy label and repair score label, as well as products that did not
carry these labels. All tested label designs were effective in terms of prompting consumers to
purchase products with alonger guarantee in these environments and this was consistent across
all products, products with the energy label, and products with the repair score. For example, in
the e-commerce environment, for products with the energy label and repair score the effect
sizes of the two best performing labels(labels 1and 2%) ranged from 18 to 23 percentage points,
whereas for all products the effect sizes were 18 and 20 percentage points. Moreover, the
harmonised label was effective in the presence of the French durability index (tested for
televisions in France). For example, compared to the no label scenario, the language-neutral

85 See Annex A - Designs tested in the consumers survey and traders & producers survey

8 See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting

% See the response to RQBa and section 8.2.1in Annex C

% See Annex A - Designs tested in the consumers survey and traders & producers survey

7 See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting
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label (label 2) led to increases of 20, 18 and 9 percentage points in the share of consumers who
chose a product with alonger guarantee for products carrying the energy label, repair score and
(in France)the durability index, respectively®.

Furthermore, consumers’ understanding of the producer guarantee varied very little depending
on whether the product carried the energy label or repair score (or neither)and when consumers
were asked to identify which labels had certain meanings, they did so correctly in most cases
(86%, 93% and 83% respectively for the harmonised label, energy label and repair score).

These findings suggest that the proposed label designs were sufficiently distinct and did not
create the confusion initially anticipated by stakeholders.

Objective #7: Provide and present a proposed final design for an EU harmonised label and
harmonised notice, grounding such proposal on solid and objective evidence.

RQ7a: What is the proposed final design for an EU harmonised label and harmonised notice?
Taking into account pros and cons for each alternative, why was this design the preferred one?

It isimportant to note that, in the behavioural experiment, all tested label designs® performed
well, overall, in terms of prompting consumers to buy products with longer guarantees and
higher prices. Label 1, the language-neutral label, performed best, overall. It was linked with the
largest increase in consumers’ tendency to buy a high-priced product with alonger guaranteein
all settings, and also perform best in terms of clarity and some understanding measures, and did
not perform poorly on any measure. Label 2 performed well in terms of prompting consumers to
choose products with longer guarantees in the e-commerce and virtual store environments, but
less so in the physical store, which could have been because the design meant it attracted less
attention in that setting. It also scored less well in terms of perceived clarity, which could have
been due to language-neutral elements. Labels 3 and 4 also resulted in a higher share of
consumers selecting a high-priced product with a longer guarantee in each of the three
environments.

The final label was created by integrating the most effective elements from all 4 designs. The
final designs for the EU harmonised labeland EU harmonised notice are presented below. Online,
the label and notice will be provided in colour, offline traders and producers can choose whether
they prefer to use black and white or colour.

The harmonised label has a language-neutral design, combined with translations, which allows
it to be easily used and reproduced by traders and producers across the EU. These translations
were added to facilitate consumers’ understanding and include the phrase ‘producer guarantee
in years’, rendered in all official EU languages. The title was initially proposed as ‘'GARANT' but
later on changed to ‘GARAN' following concerns raised by Member States and stakeholders that
‘GARANT" could cause misunderstandings in certain EU languages where the term carries
specific meanings. The title ‘GARAN' refers to (commercial) ‘guarantee’ in several EU languages
and isaccompanied by a tick-mark symbol indicating that the good’s durability is guaranteed for
a certain period. This design choice draws inspiration from the language neutral EU energy label
that uses the title 'ENERG accompanied by a lightning symbol. The label incorporates additional
symbols: a calendar symbol representing the guarantee duration, and a G-symbol serving as a
visual reminder of the legal guarantee of conformity. The G-symbol combines multiple design
elements: 1) the letter 'G', referencing the word 'guarantee’, which begins with a 'G' in many EU
languages, 2) a shield shape symbolising consumer protection and 3) the EU stars arranged in a

88 See section 8.2.4 of Annex C for further results
89 See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting
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circle to signify the guarantee's EU-wide applicability. The QR code leads to the Your Europe
portal where a concise explanation about the label is available in all EU official languages.

The final notice features the title ‘Legal guarantee’, as the title ‘Seller guarantee’ was overall
less well-received during the second stakeholder meeting and consultation with the responsible
Committee of Member States. This choice was made to avoid potential confusion with
commercial guarantees that sellers may offer and to ensure alignment with the wordings and
terms used in Member States. Icons next to the remedies were retained based on positive
survey results, but a checkmark icon was added to ensure visual consistency with the label. The
blue banner and 'what to do' section were kept due to positive evaluations in the consultations.
To ensure consumers are well-informed about the distinction between the legal guarantee of
conformity and commercial guarantees, the notice pointed out via both a visual (display of
label’s title) and textual reminder that sellers and producers may also provide an additional
commercial guarantee of durability. Research showed such a reminder helps consumers make
the connection. The OR code and its web address lead to the dedicated language section of the
webpage on the legal guarantee of conformity on the Your Europe portal.

Toaddress concerns raised in the consultations throughout the project regarding printing costs
and sustainability issues, traders and producers are given the option to use either colour or black
and white versions for the offline label and notice.

RQ7b: What is the stakeholder and Member States’ feedback of the proposed final design for an
EU harmonised label and harmonised notice and how can it be addressed?

See response above to RQ7a.

Objective #8: Generate insights and guidance on the implementation, use, and
communication of the EU harmonised label and notice to enhance consumers’
understanding, recognition, recall as well as the effectiveness of the label and notice with
regard to improving the availability of commercial guarantees of durability and consumers’
understanding thereof and consumers’ awareness of their rights under the legal guarantee
of conformity.

R0O8a: What are the requirements for different stakeholders to effectively provide the
developed EU harmonised label and notice, both online and offline, in a prominent manner?

Finding a balance between language neutrality and local language was a requirement for
stakeholders to effectively provide the label and notice, ensuring it is understandable and user-
friendly for everyone involved. Additionally, sustainable colour use and clear titles were
important considerations.

An EU wide compromise was found regarding the label's language to balance the preferences of
different stakeholders. While several Member State authorities and consumer organisations
favoured initially local language labels, traders and producers emphasised the importance of a
lean design that can be uniformly used across the EU. To ensure widespread adoption of the
optional label, a hybrid solution was developed. The label uses language-neutral elements, with
explanations of the title and duration expression in all EU languages at the bottom of the label.
This approach addresses the key requirements voiced by the various stakeholders.

Similar compromises were made regarding colour use. Consumer organisations strongly
favoured colour designs, while traders and producers expressed concerns about sustainability
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and printing costs. As aresult, the label and notice will be in colour for online use, but for offline
applications, traders and producers can choose between colour or black and white versions.

Additionally, the notice also incorporates stakeholder feedback by using the title ‘Legal
guarantee.’ To provide flexibility in terms of size, the minimum dimensions for the notice were
setat A4. Addressing concerns about country-specific legislation, it was clearly stated that such
information can be accessed via a QR code on the notice.

This design approach aims to balance the diverse needs and concerns of all stakeholders while
maintaining the effectiveness and adoptability of both the label and notice.

R0O8b: What kind of communication vehicles(e.g., awareness raising campaign) would make
the label and notice more effective?

The consumer survey showed that an information or awareness raising campaign did not
improve consumers’ understanding of the label and notice. Consumers in the consumer
workshops as well as the results of the behavioural experiment showed though that a
communication campaign would be useful. Stakeholders and Member States representatives
further confirmed this need for acommunication or awareness campaign.

RQ8c: Would the display of the EU harmonised notice and/or harmonised label create potential
confusion in certain type of shops?

The consumer survey revealed lower support for the notice in certain retail environments.
Specifically, certain consumers expressed concerns about potential confusion in supermarkets,
bookstores, newsstands, night shops, and grocery stores. This finding was not supported by the
traders and producers survey where traders of perishable and non-durable goods (like night
shops and shops selling newspapers or magazines), although with a smaller sample size,
indicated that the notice was unlikely to cause confusion in their stores.

While the legal guarantee is applicable to all products sold, it may be rarely applied in practice to
perishable goods. Nevertheless, displaying the notice in venues like supermarkets, bookstores,
newsstands, night shops and grocery stores will still be relevant, as it will increase consumer
awareness of their rights when buying goods in general.
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3 Key findings per research task

This chapter summarises the methodology and key findings from each research task. For in-
depth results of studies performed under Task 1, please refer to Annex B. Forin-depth results of
studies performed under Task 2, please refer to Annex C.

Task 1- Preparatory tasks

3.1 Literature review and desk market research

The literature review primarily employed targeted keyword searches to explore how producers
and traders inform consumers about legal and commercial guarantees in the ten countries of
focus (France, Finland, Germany, Greece, Ireland, Poland, Portugal, Slovenia, Spain and
Sweden)®. This approach aimed to identify relevant studies and data sources related to legal
guarantees, commercial guarantees, consumer information, and EU consumer rights. To ensure
acomprehensive scope, the review focused on EU-level as well as national-level research in the
languages of the selected countries and examined research publication websites (i.e., Google
Scholar, Research Gate, Publication office of the European Union) and websites of consumer
organisations and public authorities to gather diverse information and practices.

The review process revealed that there is limited data at both the EU and national levels on the
analysis of legal and commercial guarantees. Nonetheless, it confirmed that producers and
traders play a crucial role in informing consumers about guarantees, ensuring compliance with
legal requirements and fostering consumer trust. In particular, online stores were found to
provide more comprehensive information on commercial guarantees: retailers typically
emphasise commercial guarantees as marketing tools, particularly for higher-value items, using
textual messages and graphic visuals to enhance visibility and appeal. Therefore, online
websites often provide detailed descriptions and dedicated sections for commercial
guarantees, although the clarity and completeness of this information can vary. Instead, the
literature indicates that the clarity of legal guarantee information is higher in brick-and-mortar
stores, where it is displayed with the product or reported by salespersons. Awareness of legal
and commercial guarantees is also interlinked: a mystery shopping exercise conducted across
eight Member States revealed that 47% of participants were informed about the legal guarantee
when purchasing a product with a commercial guarantee. Public authorities, branches of the
European Consumer Centres Network (ECC-Net), and national consumer associations were also
found to contribute to consumer awareness by providing comprehensive resources, guides, and
educational materials to inform consumers about their rights regarding legal guarantees.

This review was further complemented by national-level desk market research. The objective
was to assess on e-commerce platforms how often and which communication tools are used by
producers and traders at the product level and shop level, in order to inform consumers about
the commercial guarantee of durability and legal guarantee of conformity. Ultimately, the aim
was to evaluate the suitability of the current communication methods for harmonised

" To ensure arepresentative selection of countries, the project team considered five indicators: regional
representation, population size, implementation of the CSG Directive, consumer views on the
transparency of legal and commercial guarantees, and popularity of e-commerce among consumers.
"European Commission, Directorate-General for Justice and Consumers (2015). Consumer market study
on the functioning of legaland commercial guarantees for consumersin the EU - Final report. Publications
Office. Available at: https://data.europa.eu/doi/10.2838/813430

© Ipsos | European Public Affairs, LE Europe, EY | Design and behavioural research study to create an EU harmonised label for the

commercial guarantee of durability and an EU harmonised notice on the legal guarantee of conformity




22

application across the EU. Given the nature of desk market research, it was focused on online
shopping experiences and e-commerce websites.

As afirst step, the research team agreed with the European Commission and EISMEA a selection
of 14 products, with the objective to include both energy related and non-energy related
products, as well as items which also display the EU Energy label. The following Table 1T offers an
overview of the sample of products agreed with the European Commission and EISMEA.

Table 1 Sample of products selected for desk market research

Product category No. Item EU Energy label Energy or non-energy
Consumer 1 Washing machine Yes Energy
electronics, 2 Dryers Yes Energy
White appliances 3 Refrigerators Yes Energy

4 Televisions Yes Energy

5 Laptops No Energy

6 Photographic cameras No Energy

7 Smartphones No Energy
Furniture 8 Wardrobe No Non-energy

9 Sofa No Non-energy

10 Mattress No Non-energy

1 Outdoor dining table” No Non-energy
Sport goods 12 Bicycle No Non-energy
Childcare items 13 Stroller No Non-energy
Music 14 Guitar No Non-energy
instruments”™

Theresearch teamthenidentified the most relevant e-commerce websites by product category,
for each of the ten countries of focus. Following the identification of the e-commerce websites,
all national researchers used the same templates for gathering the data, in order to guarantee a
systematic and comparable approach to data collection across countries.

Overall, the research team analysed 793 different product items, offered for sale on in 58
websites. Commercial guarantees were identified for 64% of the product items, half of which
were provided at no additional cost. These were most often conveyed with textual messages
(67%) or a combination of textual and visual messages (33%). Instead, information on the legal
guarantee was found in 84% of the product items and was mostly conveyed via textual messages
(92%). The analysis also identified ‘other types of guarantees’, e.g., commercial guarantees
applicable only to certain parts of the products and insurance-type guarantees’. Overall, these

2 The product “outdoor dining table” replaces the initial idea to include “garden swings”. From the pilot
conducted in Ireland and the identification of the suitable ecommerce websites for all categories of
products, garden swings emerged as too specific and difficult to find than an outdoor dining table. The
two products are thought to be equivalent, as both are types of outdoor furniture.

3 Music instruments appear as very likely to display commercial guarantees according to the results of a
confidential study shared by DG JUST in the early stages of the project.

7% Insurance-type guarantees refer to agreements where a third-party insurer provides coverage for
specific risks associated with a product. These guarantees typically involve a premium paid by the
consumer, which ensures that in the event of a loss, damage, or failure of the product, the insurer will
compensate the consumer or repair/replace the product according to the terms of the policy. Insurance-
type guarantees require a financial commitment from the consumer and may cover a broader range of
risks.
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types of guarantees were found for 26% of all the analysed products, and were conveyed either
with textual messages(59%), or a combination of visuals and texts (41%).

After the data collection phase, the study team used all information gathered to evaluate the
suitability of currently used communication tools and labels for harmonised application in the
EU. The following criteria were adopted for this particular analysis:

m Clarity: how easily a consumer can understand the information being conveyed. It
involves evaluating the simplicity of the language used, the formatting and organisation
of information, and the use of visuals or infographics.

m Visibility: whether the communication tool is easy for consumers to find. For example,
alabel information needs to be prominently displayed or a website or platform needs to
be easily navigable.

m Replicability: whether the communication tool is easy and cost-efficient for producers
and traders to realise, also across different industrial, productive but also cultural
environments.

m Effectiveness: whether a communication tool actually leads to the desired behaviour
or outcome. This could involve assessing whether or not the tool effectively informs
consumers about their rights under legal and commercial guarantees.

Subsequently, national researchers rated for each type of communication tool identified in the
assigned countries whether it met the criteria on a Likert scale from 1to 5(1 being‘very low’, and
5being‘very high’). The results were peer reviewed by researchers who analysed other countries
in order to mitigate the risk of subjectivity of the analysis.

The suitability analysis”™ showed the importance of clarity in communication, with standout
practices demonstrating the potential for clear and complete information to significantly aid
consumer comprehension. Visibility was another key factor, with visual elements proving to be
more recognisable and attention-grabbing than text alone. Interms of replicability, the presence
of visuals was found key to be more adaptable across different markets and cultural contexts.
Lastly, the effectiveness of the communication tools was assessed, with visuals and text
outperforming text alone in conveying the message rapidly and memorably.

All in all, the suitability analysis highlighted the effectiveness of both textual messages and
combinations of text and visuals in conveying guarantee information, with the latter being
slightly more suitable for harmonised application due to the higher scores in clarity, visibility,
replicability, and effectiveness. These findings suggest that a harmonised approach to
communicating guarantees in the EU could benefit from incorporating both visual and textual
elements to enhance consumer understanding and engagement.

Learnings from this task fundamentally informed all subsequent project tasks.

”® The objective of the suitability analysis was to evaluate the suitability of currently used communication
tools and labels for harmonised application in the EU. Each type of communication tool was rated against
five criteria: clarity, visibility, replicability, and effectiveness. Further information on the methodology is
available in Annex B.
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3.2 Introductory stakeholder survey

Building on the results from the literature review and desk market research, an introductory
stakeholder survey was conducted. This survey aimed to understand stakeholders’ expectations
and identify the necessary prerequisites that the harmonised label and notice must have.

3.2.1 Methodology

The fieldwork was conducted over a six-week period in August-September 2024. During this
timeframe, the CAWI study gathered a total of 111 individual responses from a diverse range of
stakeholder groups(see Table 2 below).

Table 2 Number of responses introductory stakeholder survey
Stakehoidergroup (¢ TECE  (ereentage)

Consumer organisation 20 18%
Business organisation 25 23%
Private business 18 16%
Member State Authority 38 34%
Other 10 9%

Total m 100%

A key feature of the survey design was the inclusion of closed as well as open-ended questions.
This approach was strategically implemented to capture more nuanced and detailed responses.
Additionally, the survey incorporated a visual component, enabling respondents to upload
images illustrating exemplary cases or best practices.

3.2.2 Key findings: label

The summary below presents the main preferences and concerns for the label expressed by
stakeholders who participated in the introductory stakeholder survey. These findings have
provided valuable guidance in the development of initial design concepts for the harmonised
label.

s Design: A majority of respondents (77%) favoured a mixed design, incorporating both
text and symbols (instead of a solely visual or solely textual design).

m Colour: The suggested colour scheme included grey, silver, black, blue, and white, with
a specific recommendation to avoid green to prevent confusion with eco-labels. Black
and white was also suggested to avoid printing costs.

m Text: Stakeholders recommended to use a clear, legible font and make strategic use of
bold text to highlight key information.

m lcons and symbols: Icons and symbols need to be kept simple and easy recognisable,
with some suggestions to incorporate the number of years of guarantee within the icon
design.
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m Duration: There wasastrong preference(87.39%)for expressing the guarantee duration
in years (instead of months).

m Content: The keyinformation that respondents felt should be included on the label were
the duration of the commercial guarantee (75%), the fact that it comes at no additional
cost(41%), and that it covers the entire good (45%).

m Title: The survey explored potential alternative names for the label, with ‘Guaranteed
product durability’ emerging as the most popular choice (28%). Other suggestions
included ‘Producer’s guarantee of durability’and ‘Commercial guarantee of durability’".

m Confusion with existing labels: Some respondents worried about possible overlap with
future initiatives such as the Digital Product Passport.

m Link between label and notice: Regarding the reminder of the legal guarantee, most
respondents preferred including a subtle visual reminder that does not interfere with
the commercial guarantee information. There was also a preference for the label to
share a similar visual identity with the notice.

m Placement: For offline stores, the most popular locations were on the product
packaging (60%), on the good itself (38%), and on the shelf next to the good (22%). For
online stores, respondents preferred placement in the product description (53%), next
to the product picture (49%), and in the image gallery (33%).

3.2.3 Key findings: notice

The summary below presents the main preferences and concerns for the notice expressed by
stakeholders who participated in the introductory stakeholder survey. These findings have
provided valuable guidance in the development of initial design concepts for the harmonised
notice.

m Design: Respondents emphasised again the importance of aharmonised approach, with
the label and notice sharing core design elements for visual consistency. They also
mentioned to prefer a straightforward design, to ensure clarity and ease of
understanding.

m Colour: Again, respondents recommended to avoid green tones to prevent association
with eco-marketing.

m Accessibility: Stakeholders expressed the importance of ensuring that the information
in the notice is accessible via screen readers.

m Content: Stakeholders stressed the importance of concise and clear information in the
harmonised notice. Key elements suggested for inclusion were consumer action steps,
remedy options and timeframes, emphasis on the two-year minimum guarantee, and
information on where to find additional details. Many stakeholders expressed concern
about the fragmentation of legal guarantee rules across countries.

m Placement: For offline stores, popular locations included next to check-out counters
(49%), posters on walls or in aisles (41%), and in the form of leaflets that consumers can
take home (26%). For online stores, preferred placements were on individual product
pages(50%)and shopping cart pages(37%).

The survey also explored the inclusion of EU symbols and OR codes. While opinions were divided,
many stakeholders saw value in including an EU symbol (40%) to represent quality and trust.
However, concerns were raised about potential misinterpretation(i.e., the label being offered by
the EU instead of the producer) and design overload. Regarding QR codes, a majority of
respondents favoured their inclusion on both the label and notice (55%), suggesting they could
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provide access to more detailed information about guarantees, consumer rights, and product-
specific details.
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3.3 Second stakeholder survey

Building on the results from the first stakeholder survey, six designs for the harmonised label
and five designs for the harmonised notice were developed” and tested during a second
stakeholder survey. The primary objective of this survey was to gather initial impressions from
stakeholders on these preliminary design concepts and identify areas for refinement and
enhancement in the subsequent iterations of the label and notice designs.

3.3.1 Methodology

The fieldwork was conducted over a five-week period in October-November 2024. During this
timeframe, the CAWI study gathered a total of 76 individual responses from a diverse range of
stakeholder groups(see Table 3 below).

Table 3 Number of responses second stakeholder survey
Stakehoidergroup (¢ TETE (ereentage)

Consumer organisation 12 16%
Business organisation 22 29%
Private business 10 13%
Member State Authority 29 38%
Other 3 4%

Total 76 100%

Below an overview of the initial design concepts that were tested in the second stakeholder
survey(and also the consumer workshops, see 3.4 Consumer workshops). Note that participants
saw the designs both in black and white and colour. Below the versions in colour are presented,
but the black and white versions are annexed as well. These preliminary designs represent the
first iteration of visual proposals for the harmonised label and notice”’.

8 See Annex A - Designs for consultation in the second stakeholder survey and consumer workshops
7See Annex A - Designs for consultation in the second stakeholder survey and consumer workshops to
review the designsin a bigger size and consult them in both colour and black and white.
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Label 1

kv GARAN

TRADEMARK PRODUCT NAME

Aastad Godine Rokov

Anni Jaar Snin
Anos Jahre Vuodet
Ans Lat Years
Blianta Let Ar
Evek Leta Etn
Gadi Metai TonuHn

Together with 69 GA RA N T m

BG 3aeHo ¢ | €S Spoletné s | DA Sammen med | DE Zusammen mit | EL Madj pe |
EN Together with | ES Junto con | ET Koos | FI Yhdessd | FR Conjointement avec |
GA In éineacht le | HR Zajedno s | HU Egytitt | IT Insieme a | LT Kartu su | LV Kopa ar |
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Label 2

GUARANTEED PRODUCT DURABILITY

This guarantee is expressed
- ;
= in years and does not
~ interfere with your legal
guarantee rights

BG apanTHpana TPaAHOCT Ha NPOAYKTA. Tasw rapaHUKA © WIDAIEHA 8 FOZMHA U HE HPYLIAB3 BAIMTE JAKOHOBH
npasa 3a rapanuus | CS Zarugena Zivotnost vyrobku. Tato zaruka je vyjadiena v letech a nenarusuje vase zakonna
préva na zaruku | BA Oarantecet produkdhokdaried. Dere gararor i e o rber ko | e lovbesiemie
Diese Garantie wird in Jahren ausgedrickt und beeintrachtigt
nicht Ihre geselzhmen Garantierechte | EL Eyyunpévn avBexTikoTTa Wpoiévrog. H eyyinon auth exppaleral ot ém
xai Sev TiapepPaivel 0T VoG BIKaKDLOTG cyyinang | EN Guaranteed Product Durability. This guarantee is
expressed in years and does not interfere with your legal guarantee rights | ES Durabilidad garantizada del producto.
Esta garantia se expresa en aflos y no interfiere con sus derechos de garantia legal | ET Garantoeritud toote
vastupidavus. See garantii on véljendatud aastates ega mdjuta teie seaduslikke garantiidigusi | FI Taattu tuotteen
kestivyys. Tama takuu imaistaan vuosina eika se vaikuta lailisin takuuoikeuksisi | FR Longévité garantie du
produit. Cette garantie est exprimée en années et nnterfére pas avec vos droits de garante légaux | GA Marthanacht
réthaithe tairge. Léiritear an rathaiocht seo | mblianta agus ni chulreann si isteach ar do chearta rthalochta dlithicla |
HR Zajamé&ena trajnost proizvoda. Ovo jamstvo izrazenc je u godinama i ne utjete na vasa zakonska jamstvena prava
| HU Garantélt termék tartéssaga. Ez a garancia években van kifcjezve, és nem befolydsolja az On torvényes
garancialis jogait | IT Durata garantita del prodotto. Questa garanzia & espressa in anni e non interferisce con i dirtt
di garanzia legale | LT Garantuotas produkto patvarumas. Si garantija iéreikita metais ir netrukdo jasy jstatymy
nustatytoms garantinems teiséms | LV Garantéts produkta ilgmazigums. ST garantia ir izteikta gados un neietekmé
jusu likumigas garantjas tesibas | MT Durabilita garantita tal-prodott. Din ii-garanzia hija espressa fi snin u ma
tinterferixxix mac-dritiet ta garanzija legal tieghek | NL Gegarandeerde productievensduur. Deze garantie wordt
uitgedrukt in jaren en heeft geen invioed op uw wetteljke garantierechten | PL Gwarantowana trwalos¢ produktu. Ta
gwarancia jest wyrazona w latach i nie koliduje z prawami |PT & expressa em
anos e ndo interfere com os seus direitos de garantia legal | RO Durabilidade garantida do produto. Aceasta garantie
este exprimata in ani si nu interfereaza cu drepturile dumneavoastra de garantie legald | SK Zarucena Zivotnost’

MT Flimkien ma' | NL Samen met | PL Wraz z | PT Juntamente com | RO Impreuni cu | vyrobku. Tato zéruka je vyjacrend v rokoch @ nenarisa vase zakonné préva na zéruku | SL Zajaméena trajnost
izdelka. Ta garancia je izraZena v leth in ne posega v vase zakonske pravice do garancie | SV Garanterad
SK Spolu s | SL Skupaj z | SV Tillsammans med produkthallbarhet. Denna garanti uttrycks i ar och paverkar inte dina lagstadgade garantirattigheter

Label 3 Label 4

PRODUCT
GUARANTEE

o Producer

aani GQuarantee

You also benefit from

the legal guarantee

in the European Union BG lapaHuwa Ha npomssopuTens | CS Zaruka vyrobce | DA P | DE | EL Eyyonon

| EN Producer guarantee | ES Garantia del fabricante | ET Tootjagarantii | FI Valmistajan takuu | FR Garantie du fabricant |
GA Rathaiocht an tairgeora | HR Jamstvo proizvodata | HU Gyartéi garancia | IT Garanzia del produttore | LT Gamintojo

BG FTAPAHUMA HA NPOAYKTA. Bue Chiio co NOMIBATE OF 3aKOMOBITA

aparaums b Esponedcr €ios | €S ZARUKA NA PRODUKT. Toké mate garantija | LV RaZotaja garantija | MT Garanzija tal-produttur | NL Fabrieksgarantie | PL Gwarancja producenta | PT Garantia do
ot oo At oabtc it omoppliiolin o fabricante | RO Garantia producatorului | SK Zaruka vyrobcu | SL Garancija proizvajalca | SV Tillverkargaranti
TGARANTIE. Sie profitieren auch von der gesetzlichen Garantie in der
Europaischen Union | EL ETTYHEH NPOIONTOX. Enwpehsiore eniong and
wyi eyyinon oty Eupamalxd Evan | EN PRODUCT GUARANTEE. You
3130 banelk rom the egal guarantee i the European Union | ES GARANTIA
DEL PRODUCTO. Taivén s bl de o grara gl e Urin Europes
| ET TOOTEGARANTIL. Lisoks saate asu Euroopo Lidy seodusins
FI TUOTETAKUU. Hyodyt myos lskisasteisests akuusta Euroopan
| FR GARANTIE DU PRODUIT. Vous bénéfices également de  gorar
gans FUnion européenne | GA RATHAIOCHT TAIRGE. Baineann 1 tairbhe as
a0 rathaioctht AIRNIGH san Aoritas Eorpach freisin | HR JAMSTVO 'ROUVODA
Takodes imate koristi o 7akonskog {amstva u Europsko unij | HU TERMEKs
GARANCIA, On is részestl az Eurdpal Unidban érvényes torvényes 0taliasbol
'GARANZIA DEL PRODOTTO. flnefil anche el garansis
fone Europea | LT PRODUKTO GARANTUA. 105 tap pat naudoatés teisine
garats Europos Saungole | LV PRODUKTA GARANTA. Jos arl gGstat
Iaborm o lkumigas garantas Exopas Savientd | MT GARANZIA TAL PROS
D It tbbenefika woll mill-garanzja legall fl-Unjoni Ewropea
NLPRODUCTGARANTIE. U geniet ook van de wettcijke
se Unie | PL GWARANCIA PRODUKTU. Korzystase rownie
Browine; w Uni Europejske | PT GARANTIA DO PRODUTO. Voct
beneficia da garantia legal na Uni3o Europeia | RO GARANTIA PRODUSULUL.
De asemenes, beneficay de garanfa. legald In Uniunea Europeand

SV PRODUKTGARANTL Du drar ocksd nytta av den lagstadgade garantin |
Europeiska unionen

Label 5 Label 6

I 0 TRADEMARK

ears A
NAME
BG Toaunn | €S Let| DA Ar | DE Jahre | EL Emn | EN Years | ES Afios | ET Aastad | FI Vuodet | FR Ans.

| GA Blianta | HR Godine | HU Evek | IT Anni | LT Metai | LV Gadi | MT Snin | NL Jaar| PL Lat |
BT Anos | RO ARl | SK Rokov | SL Leta | SV Ar

In additon to the legal guarantee

BG B qonarenme KoM 3akonosaTa rapauns | € Kromé zakonné zéruky | DA Ud over den lovbestemte:
garanti | DE Zusdtzlich zur gesetziichen Gewshrlelstung | EL Eminhéov Tng vouung eyyinons |
EN In addition to the legal guarantee | ES Ademas de Ia garantia legal | ET Lisaks seadusest tulenevale
garantille | FI Lakisaatelsen takuun lissks! | FR En plus de la garantie légale | GA Sa bhreis ar an
rathalocht ahilthidll | HR Uz 2akonsko Jamstve | HU A torvényes jotdildson feldl | IT In aggiunta alla
garanzia legale | LT Be teisetos garantijos | LV Papildus Iikuma noteiktajai garantijai | MT Minbarra
I-garanzija legali | NL Naast de wettelijke garantie | PL Oprécz gwarancyi prawnej | PT Além da garantia
legal | RO Pe lingh garantia legall | SK Okrem zakonnej zéruky | SL Poleg zakonske garancije |
SV Utéver den lagstadgade garantin
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Notice 1 Notice 2

GARANTH & LEGAL GUARANTEE

YOUR PROTECTION AGAINST DEFECTIVE

PRODUCTS IN THE EU A protection against 5
. *
**
As EU , you are toa fau"y products it
2-year legal guarantee from the time of delivery
for products that for example:

Fail to match the product description
Do not meet the advertised qualities i i

Are not fit for the intended purpose 3 prmcuples
Do not demonstrate the normal quality

and performance expected

* Are incorrectly installed due to inadequate instructions

Covers defective products for 2 years from
the time of delivery. Some EU countries
Your rights under the legal guarantee: have a longer legal guarantee period under
1. Free repair or replacement by a new product, or in some their national law
cases price reduction or full reimbursement
1f you choose to repair the product instead of replacing it,

V.

you have one extra year of legal guarantee protection.

3. The seller is liable Entitles to free repair or replacement, or in
. some cases price reduction or full
reimbursement

Some EU countries have a longer legal guarantee period under
their national law

o What to do if you receive a defective product:
1. Contact the seller as soon as possible to report the issue s
2. Provide the receipt, invoice or bank statement proving your The seller is liable
purchase

»

If a dispute arises, consult the consumer protection authority
in your country

Ask the seller for more information about your legal guarantee rights.

You may be offered additional commercial guarantees by the seller or
producer.

Notice 3 Notice 4

You benefit from e
the legal guarantee kX

in the European Union :G: Legal

* ™’ x Guarantee
* 3 K
If products are defective, all consumers in the
European Union have a 2-year legal guarantee
right from the time of delivery of these By law, consumers are Scan the code for
products, entitling them to free entitled to guarantee for more information
conformity defects for 2 years on your rights &
e repair or longer subject to country applicable
specific law. conditions

Q or replacement,
Repairs or replacements of

° or in some cases price reduction the defective product should
or full reimbursement. be carried out free of charge.
In certain situations
consumers are entitled to a
price reduction or a full
reimbursement.

A consumer can invoke the legal guarantee for
example if a product fails to meet the advertised
description or quality, or if it was incorrectly
installed due to inadequate instructions.

Some EU countries have a longer legal
guarantee period under national law.

Get more information from the seller or the
consumer protection authority in your country!

Notice b

LEGAL GUARANTEE

Minimum 2-year legal guarantee under EU law:
in case of defective products or products that are not
matching description, consumers have the right to free

® )
repair or replacement,  or in some cases partial
or full reimbursement.

Some EU countries have introduced a longer guarantee period. Ask the seller for
more information.
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3.3.2 Key findings: label

The summary below provides an overview of stakeholders' assessments regarding the initial
label design concepts. These findings highlight the need for further refinement in the label
designs, focusing on balancing information density, improving icon clarity and considering
stakeholder preferences in naming and colour schemes.

m Overall evaluation: Labels 3, 4 and 6 received more positive overall evaluations, while
labels 1,2, and 5 were less favourably received, with label 5 scoring the lowest.

m  Colour: Organisations representing businesses, particularly producers, favoured black
and white labels. For producers, it was important that the adaptable information (i.e.,
brand, model number and number of years) were for sure provided in black and white.
Traders showed more openness to colour versions. Consumer organisations were open
to both black and white and colour designs. Member State authorities, however,
preferred colour versions or considered the option to provide both black and white and
colour versions and let producers choose themselves which one they would like to use.

m Text: A common criticism for labels 1, 2, 3, and 6 was that they were too text-heavy,
which negatively impacted their understandability and ease of comprehension.
Conversely, label 5 was criticised for containing insufficient information. Organisations
representing producers expressed concern that extensive small text might be
perceived as an attempt to hide or mislead consumers.

m Structure of information: The structure of information presentation was best received
in labels 3, 4, and 6.

m lconsand symbols: Label Treceived mixed reviews, with producers appreciating the top
banner, while Member State Authorities felt it resembled a label from an important
furniture multinational rather than an official EU logo. Icons across all labels were
identified asan area forimprovement. Specific criticisms included the overuse of icons
in label 1, the unclear shield icon, the poorly received hammer icon in label 2, and the
confusing ribbon designin label 3. The 'G' with stars symbol was perceived as unclear.

m Duration: The Latin term‘anni’was not well understood, while also the 'calendar'icon did
not receive broad support during these consultations. Some stakeholders suggested
using the word 'years' in English, accompanied or not with the relevant translations.
Labels without duration expression received fewer comments.

m Title: Overall, business organisations expressed preference for 'Producer Guarantee',
while consumer organisations favoured '‘Guaranteed Product Durability'. Member State
Authorities liked both 'Guaranteed Product Durability’ and ‘Additional product
guarantee'. Producers emphasised the importance of including a reference to the
producer in the label name to clarify the guarantee's source.

3.3.3 Key findings: notice

The summary below provides an overview of stakeholders' assessments regarding the initial
notice design concepts. These findings highlight the need for further refinement in the notice
designs, focusing on striking an optimal balance between information density and clarity,
incorporating flexibility for country-specific details and enhancing the overall structure of
information presentation.

m Overall evaluation: The evaluation of the initial notice designs by stakeholders revealed
generally more positive responses compared to the label designs. Among the five notice
designs presented, Notice 5 received the most favourable overall perception, while
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Notices 2, 3, and 4 were moderately well-received. Notice 1 was the least preferred
design.

m Colour: Regarding colour preferences, organisations representing businesses generally
favoured black and white notices, with traders showing slightly more opennessto colour
versions. Interestingly, unlike their preferences for the label designs, business
organisations indicated openness to both colour and black and white options for the
notices. Consumer organisations and Member State authorities expressed a preference
for colour versions, particularly favouring blue.

m Text: The main criticism for Notice 1and Notice 3 was that they were considered too
text-heavy, potentially overwhelming consumers with information. This was particularly
noted by business organisations. Despite this, the notices generally scored well on
understandability. However, stakeholders pointed out that the language used was often
too legal in tone, suggesting that future designs should employ simpler language to
ensure better comprehension by consumers.

m Structure of information: Notices that utilised a bulleted or summation format, such as
Notices 1, 2, and 5, were praised for their well-structured presentation of information.
The icons used in Notice 5 to indicate different remedies were particularly well-
received. In contrast, Notice 4 was criticized for unclear text placement.

m Content: A significant point of discussion was the need to acknowledge and address
variations in legal guarantees across Member States. Stakeholders emphasised that
providing generic information could lead to confusion due to differences in how the
Directive is transposed nationally. Suggestions included allowing for country-specific
adaptations or providing nationally specific information via the QR code. In this regard,
the QR code was seen as a useful vehicle to provide additional information, particularly
by stakeholders presenting businesses. Note that some Member State Authorities
expressed concerns regarding the risks of fraud linked to QR code.
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3.4 Consumer workshops

In parallel with the second stakeholder survey, the same initial six designs of the harmonised
label and five designs of the harmonised notice (as displayed above, see 3.3.1 Methodology)’®
were also tested via consumer workshops. The primary objective of these workshops was to
gather initial impressions from consumers on these preliminary design concepts and identify
areas for refinement and enhancement in the subsequent iterations of the label and notice
designs.

3.4.1 Methodology

The fieldwork was conducted over a two-week period in October 2024. During this timeframe,
four workshops were organised in each one of the three countries Germany, Poland and Spain
(see 0 below). This country selection was made to ensure the representation of different EU
regions. Additionally, relevant legal regulations on guarantees”™ and consumers’ experiences
with guarantees®® were taken into account when selecting these countries. More specifically,
Germany and Spain adhere to the minimum rules under the Consumer Sales and Guarantees
Directive, while Poland extends the period for reversal of burden of proof. According to the
European Commission studies mentioned in footnotes 52 and 53, Polish consumers also
demonstrate a high understanding of legal guarantees and both Polish and Spanish consumers
find commercial guarantee information more transparent than German consumers. German
consumers on the other hand have a better understanding of the difference between legal and
commercial guarantees than Polish and Spanish consumers.

Ensuring a balanced sample in terms of gender, age, education level and people with visual
impairments, each of the four workshops focused on a specific target group:

s Online Workshop 1(75 mins): adults 35-65 years or older, with a higher level of education
s Online Workshop 2 (75 mins): adults 35-65 years or older, with a lower level of education

s Online Workshop 3(75 mins): young adults 16-34 years old, including at least 1participant
being 16-18 years old

m Face-to-face (F2F) workshop (2 hours): adults 25-65 years or older, with visual
disabilities such as low-vision, colour blindness, and other visual impairments.

78 See Annex A - Designs for consultation in the second stakeholder survey and consumer workshops to
review the designsin bigger size

7 European Commission (2017). Study on the costs and benefits of minimum harmonisation under the
Consumer Sales and Guarantees Directive 1999/44/EC and of potential full harmonisation and alignment
of EU rules for different sales channels. Retrieved from: https://op.europa.eu/en/publication-detail/-
/publication/358f6bb9-9ac0-11e8-a408-01aa75ed71al

8 Furopean Commission (2015). Consumer market study on the functioning of legal and commercial
guarantees for consumers in the EU. Retrieved from: https://op.europa.eu/en/publication-detail/-
/publication/146e59de-02d3-11e6-b713-01aa75ed71al/language-en
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Table 4 Respondent composition of consumer workshops

Country Spain Poland Germany Total

WS WS WS WS WS WS WS WS WS WS WS WS
online online online F2F online online online F2F online online online F2F

1 2 B 1 2 5 1 2 ¥
Total 8 7 8 8 7 7 7 7 8 8 8 8 91
Gender
Male 4 4 4 4 3 4 4 3 4 4 4 4 46
Female 4 5 4 4 4 3 5 4 4 4 4 4 45
Age
16-17 0 0 2 0 0 0 2 0 0 0 2 0 )
18-34 0 0 6 2 0 0 5 1 0 0 6 2 22
35-54 b 6 0 4 i 2 0 2 ¥ 4 0 4 39
55-64 1 1 0 2 3 4 0 3 3 3 0 1 21
65+ 2 0 0 0 1 1 0 1 2 1 0 1 9
Education
Higher 8 0 1 5 7 0 ¥ 4 8 0 ¥ 5 40
education
level
Lower 0 7 7 5 0 7 4 3 0 8 5 5 51
education

level

The consumer workshops were designed to gather feedback from respondents on several key
elements of the label and notice designs. Specifically, consumers were asked to provide their
opinions and insights on the following aspects:

m  Whether the label and notice impact consumers’awareness of their rights.

s Whetherthelabeland notice increase consumer’'srecognition, understanding, trust and
recall.

m  Whether the label incentivises consumers to choose the product with the label.
m  Whether the label and notice are equally effective online vs. offline.
m  Whether the effectiveness of the label and notice is hampered by other information.

s Whetherthelabeland notice are understandable for all consumers, including vulnerable
groups.

The discussion guide was structured in three main parts:

e Anice-breaker, discussing labels and any other information consumers say they look at
when shopping for durable goods.

e Afirst deep-dive session gathering feedback on the harmonised label designs.

e Asecond deep-dive session gathering feedback on the harmonised notice designs.

The designs were discussed one by one. Participants first got the chance to describe how they
interpret the design. Secondly, the moderator shared some background information about the
design to give participants insights in why the design was drafted in a certain way. Finally,
participants got to evaluate the designs by talking about the strengths and weaknesses of each

© Ipsos | European Public Affairs, LE Europe, EY | Design and behavioural research study to create an EU harmonised label for the

commercial guarantee of durability and an EU harmonised notice on the legal guarantee of conformity




34

design. At the end of the workshop, each participant got to select a winning pair of the label and
notice.

3.4.2 Key findings: label

The summary below provides an overview of consumers' assessments regarding the initial label
design concepts. These findings revealed that the effectiveness of labels in meeting objectives
varied. While some designs contributed to raising awareness about consumer rights, others fell
short due to complexity or lack of clarity. The inclusion of EU symbols and clear language
generally increased trust and recognition. However, overwhelming amounts of text and unclear
icons often hindered full understanding and recall.

m Colour: Use of colour enhanced recognisability. The use of blue was often associated
with trust and security, particularly in Germany and Poland.

m Text: The extensive use of translations created a visually overwhelming ‘wall of text’ that
deterred consumers from engaging with the label in its entirety, significantly reducing
its overall appeal. This issue was particularly problematic for individuals with visual
impairments. Older participants highlighted the importance of enhancing readability
through thoughtful design choices. They suggested using an appropriate font size,
incorporating bold text for emphasis, and employing bullet points to structure
information clearly.

m Icons and symbols: Consumers expressed a preference for a limited number of icons,
citing concerns about visual clutter and potential misinterpretation. In particular, the
hammer icon was associated more with damage or repair than with durability. The
stamp icon was seen as outdated, especially by younger respondents.

m Duration: Participants expressed a preference for designs that clearly indicated the
duration of the guarantee in years.

m Title: The use of a unified word, like GARANT, was generally seen as a positive step
towards enhancing recognition and recall. Also the title Producer Guarantee was well-
received.

m  OR code: The inclusion of QR codes was generally well-received, especially by younger
participants, as a means to access more detailed information.

s EUsymbol: The presence of the EU flag was seen as positive and conveying credibility.
Consumers expressed a preference for the conventional EU flag design over the
modified version featuringa'G'surrounded by stars. They found the traditional flag more
immediately recognisable and associated it more strongly with official EU
communications.

3.4.3 Key findings: notice

The summary below provides an overview of consumers' assessments regarding the initial
notice design concepts. These findings showed that respondents across all workshops viewed
the concept of a standardised EU-wide notice positively. Designs that balanced clear titles,
prominent EU symbols, and well-structured information generally performed better in terms of
recognition and understanding.

s Design: A clear blue banner at the top of the design (as in Notice 4) was evaluated as
clear and recognisable.

m Text: A large amount of text (as in Notice 1) was considered overwhelming and
potentially discouraging consumers from reading it, especially in a shop setting.
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Participants suggested that this level of detail would be more appropriate for
information accessed via a QR code. Bold text, as done for the remedies in Notice 3,

enhanced recall.

m Structure of information: Paragraphs separated by horizontal lines and the use of icons
appreciated as they helped to scan the content.

m Title: The title ‘Legal Guarantee’ was evaluated as clear.

m QR code: Theinclusion of a QR code was appreciated.
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3.5 First stakeholder meeting

Based on the results of the second stakeholder survey and consumer workshops, the designs of
the harmonised label and notice were further improved® and discussed during the first online
stakeholder meeting.

3.5.1 Methodology

The first stakeholder meeting was held online in November 2024. A total number of 35
stakeholder organisations attended the meeting, including 9 business organisations, 9
consumer organisations, 12 Member State authorities and 4 environmental NGOs.

The meeting was structured in two parts:

m In the first part, the project team presented the results of tasks performed thus far,
including the literature review, desk market research, stakeholder surveys | and I, and
consumer workshops.

m Thesecond part focused on presenting new prototype designs of the harmonised label
and notice, which were developed based on the results of stakeholder survey Il and the
consumer workshops. Stakeholders had the opportunity to vote on each of the
presented designs using the Mentimeter tool, providing immediate feedback. After
each round of voting, stakeholders were given the floor to share their insights. To
ensure comprehensive input, the project team also provided stakeholders with a
feedback form in Excel format that they could use to submit written feedback after the
meeting.

Below an overview of the reworked designs that were discussed during the meeting. These
designs represent the second iteration of visual proposals for the harmonised label and notice.

Notice 1 Label 1A Label 1B

¢ GARANT| JuGARANT" Ay GARANT

LEGAL GUARANTEE: Your Protection -
Against Defective Products in the EU
n BRAND/TRADEMARK
ss U e um 2 365 ":.:.::
b2 o . BRAND/TRADEMARK MODEL IDENTIFIER
5 MODEL IDENTIFIER

Runs in parallel with +# GARANTH **

§+& GARANT

2. 1t you choose to repair the product instead of replacing it, you have
one extra year of legal guarantee protection.
3. The seller is liable

“tpéye nopdAhnha ue

What to do if you receive a defective product A elo 3 2 garantia legal. | ET * wastyy
1. Contact the sel bie to report the issue ar dusjsrgse garanciigs. | FI * tarkokemu
lal

2. Provide the receipt,  statement proving your purchase
3. If a cispute arises, consult the consumer protection authority In your
country

Some EU countries have a longer legal guarantee
period undes their nations! law.

Ask the seller for more Iformation about your legal
quarantee rights.

e

8 See Annex A - Designs presented for consultation in the first stakeholder meeting to review the designs
in bigger size
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Notice 2 Label 2

/\ Logo for online version:

wr ZYA TA' DURASBIL

PRODUCER

ik 8mod
TIPEAOCTABRHA OT kanssa paralied mal garansa legal

LEGAL (mouse-over) GUARANTEE oY
riasnis PR GARANTIE O DURABILITEDU ML LIVENSOUURGARANTIE VAN
OF DURABILITY riponon PRODUCTER Fraiemcrts " BEPRODUCET. s e

TEE s O oirouA vonos wnunioont PLGHARANGA TRWALOSC
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PTGARANTIA DE DURABILIOADE
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com a gacanta egil

European Union have a minimum 2-year legal
guarantee right from the time of delivery of these

o

roducts.

P OEMERSTELLERGARANTIE FUR WU A GYARTO TARTOSSAGI RO GARANTIA DE DURABILITATE
HALTBARKEI. Pacail 10 ‘GARANCIAJA_ A fogs7abilyon ‘OFERITA DE PRODUCATOR. In
gesetzichen Grwshrieistung, slapuid garancidvad pacale cu garaniaiegat.

Consumers can claim their legal guarantee rights
for example if a product fails to meet the
advertised description or quality, or if it was
incorrectly installed due to inadequate

ELEITYMI ANOEKTIKOTHTAZ SKZARUKA ZIVOTNOSTI
TOY MAPATOIOY.

w
PRODUTTORE. v paralieocon  Subeine 50 zakonnou zbrukou
o garaniia begate

£5 GARANTIA DE DURAB! SLIAMSTVO PROIZVAIALCA 2A
TRAJNOST. oz

instructions, LODUCTOR. 1 5arie s LT GAMINTOJO PATVARUMO
/\ o garanto egat. GARANTIA Lypogrecis i aakapum
i ok ALSAtYS .
Sellers are required to offer free erTooma — : svPRODUCENTENS
In parallel with prrerpeciad GARANTIA. feilt med Gen ransliga
. epair Legal Guarantee y humiskago

. or replacement,

. or in some cases price reduction

ol relrinsement. Logo for online version: (mouse-over)

PRODUCER
GUARANTEE
OF DURABILITY

10

ANNI

E

Some EU countries have a longer
legal guarantee period under
national law.

Get more information from the seller or the
consumer protection authority in your country,

Notice 3 Label 3A Label 3B

110 Prod s
roducer 2 0 Producer
* * Legal Guarantee ears guarantee  swmmeoum LhoATs Guarantee
** ** Y . *Ti=F YEARS
x BGraam. " s tahre, £ Evpiinan \B“-“NDJ'T RADEMARK MODEL IDENTIFIER
o vttt 8 A, Gt 8 i | E o, s gt | 4 et Ao ko | T . G G

praductaur | 64 Blanta. Sithaiochs an Tiirgeoes | MR Gadine, larmsivo prixavodata | WU Fuek, Gyl gasincia | IF snni, Gasansia del

Minimum 2-year legal guarantee Some EU countries have et | T ekt G et | LY G, Aot g4n | MT S, G 1l | WL 1, Prcutgiriie
under EU law: for example in case of introduced a longer PLLaa. Guarancls procucert | T anas, Garantla 20 produar RO Al caranta priducitonull | SK Foka Zanuka virobcn | st Leta,
defective products or products that are guarantee period. o proavales| W . Thverrgarant
not matching description, consumers
have the right to ask the seller for free: Ask the seller or scan the

code for more information
o repair onyour rights & applicable

conditions.

o ar replacement,
orin some cases price
reduction or full

reimbursement.

Notice 4 Label 4

(€] cuarantee | GARANT

BRAND/TRADEMARK
1. Minimum 2-year protection against Some EU countries have a longer legal
defective products under the EUlaw.  guarantee period under national law.
MODEL IDENTIFIER
2. Consumers can invoke the legal For more information on your rights and
guarantee if a product, for example, applicable canditions, scan the QR code,
fails to meet the advertised description  ask the seller, or contact the consumer
or quality, or if it was incorrectly protection authority in your country.

installed due to inadequate instructions.

3. Sellers are required to offer free

®
O replacement

in some cases price reduction
or full reimbursement
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3.5.2 Key feedback: label

The summary below provides an overview of stakeholders’ feedback regarding the label
designs.

m  Overall evaluation: Label 3A and 3B were received most positively across stakeholder
groups. Business organisations and Member State Authorities showed a higher
preference for Label 3B, while consumer organisations favoured Label 3A.

m Colour: While colour versions were seen as more attractive from a consumer
perspective, concerns were raised about potential conflicts with company branding,
printing costs and the environmental impact of colour ink.

m Iconsand symbols: Some stakeholders mentioned avoiding industrial imagery that may
harm the image of sustainable products.

m Duration: Toimprove consumer understanding, stakeholders advocated for using years
instead of calendars, symbols, or other representations of time.

m Title: Clarity in titles was emphasised, with specific suggestions for using terms like
‘legal guarantee’and ‘producer's guarantee of durability’.

m QR code: Necessaryinformation should not only be expressed via the QR code, as not all
consumers have smartphones.

m Use and reproducibility: Use and reproducibility were generally scored low, with Label
1A receiving the lowest rating.

3.5.3 Key feedback: notice

The summary below provides an overview of stakeholders’ feedback regarding the notice
designs.

m Overall evaluation: Notice 3 received the highest overall score across all stakeholder
groups. More specifically, in terms of attractiveness and consumer understanding,
Notice 3 received the highest scores across all three stakeholder groups. However,
business organisations assessed Notice 2 as equally effective for consumer
understanding.

m Content: One notable suggestion from stakeholders was to add the phrase ‘ask the seller
or authority for consumer rights information’ to the notice. This addition aims to guide
consumers towards reliable sources of information regarding their rights, potentially
enhancing the utility of the notice.

m Title: Stakeholders preferred the title ‘Legal guarantee’ over the title ‘GARANT".

m QR code: QR code was perceived as useful to link to more information.

m Use and reproducibility: Regarding use and reproducibility, consumer organisations
scored all four notices low, with Notice 1receiving the lowest rating.
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Task 2 - Testing prototypes

3.6 Consumer survey

Based on the feedback received during the first stakeholder meeting, the designs of the
harmonised label and notice were further improved and tested in the consumer survey. The
primary objective of this survey was to gather insights from consumers on the understandability
and recognisability of the label and notice designs.

3.6.1 Methodology

The fieldwork was conducted over a three-week period in January-February 2025. The general
population aged 18 and above was targeted, with a substantial sample size of 10,155 respondents
distributed across all ten participating countries (see Table 5 below). To enhance the
representativeness of the results, the data were weighted according to key demographic
variables, including age, gender, region, and education.

Table 5 Number of responses consumer survey
Country Completes
Finland 1,023
France 1,018
Germany 1,010
Greece 1,016
Ireland 1,005
Poland 1,023
Portugal 1,022
Slovenia 1,005
Spain 1,032
Sweden 1,000
Total 10,155
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Below an overview of the reworked designs® that were tested in the consumer survey (and also
the traders and producers survey, see 3.7 Traders and producers survey). These designs
represent the third iteration of visual proposals for the harmonised label and notice. Note that
the title of Label 3A was translated into the local language for all participating countries.

Notice 1A Label 1A
¢ GARANT Jdu GARANT
et rodiodicivocralll | D
10 Qﬂ..“

MODEL IDENTIFIER

G s GARANT*
G (B GARANT I ** sy

BG oo S8 T o7 spcusmTe i it | 6 Zins
wircbee nawvnivost =g | broducentens girart for
P ShSihed e swart | BE -t tciamseco el ez ne
Gewshilestung | EL AEyyinn napayuol vio svBeama o syvinen

EN sProducs suanniee of ity s Guarniee | B Gt 8

Jana proarums gaaria +eing ol |
v aarans | MT *Garanzia kurmmerdal 13"
s bl  -produtiur **Gararl s Legal | NL *Leveniduuroarantie van de producens
~Wetdjee gusete | PL sGwirnda  mwiladc  udziena  pre

Notice 1B Label 1B

¢ GARANT v2 GARANT

LEGAL GUARANTEE: Your protection
against defective products in the EU
- BRAND/TRADEMARK
T
777
MODEL IDENTIFIER

§ ¢ GARANT

8 See Annex A - Designs tested in the consumers survey and traders & producers survey
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3.6.2 Key findings: label

The summary below provides an overview of consumers' assessments regarding the label
designs. The results gave valuable insights in which design elements helped consumers to
understand and recognise the label.

d behavioural research study to create an EU harmonised label for the
commercial guarantee of durability and an EU harmonised notice on the legal guarantee of conformity
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m Understandability: Labels 3A and 3B, featuring rectangular designs with minimal text,
proved most effective in enhancing consumer comprehension. More specifically, 45%
of consumers reported that Label 3A used a structure that was easy to follow. Label 3B
was a close second with 41%. Looking at the results of the understandability test, the
duration of the guarantee (62% correctly understood/remembered this) and the fact
that it was offered by the producer (44%) were rather clear to respondents. Other
characteristics, such as the fact that the guarantee was offered at no additional cost
(37%)and it applies to the entire product (35%) were less clear.

m Recognisability: The blue puzzle piece in labels 3A and 3B seemed particularly
successful in attracting attention. More specifically, 46%/44% of consumers reported
that Label 3A would catch their attention in an offline/online shop. Label 3B was a close
second with 40%/41%. No noticeable difference in recognisability between online and
offline contexts.

m Trustworthiness: Label 3A was perceived as trustworthy by approximately half of the
respondents, resembling official EU communication. The inclusion of a 'G' symbol
surrounded by stars seemed to enhance the perception of trustworthiness.

m Title: 'Producer guarantee'(31%)and 'GARANT'(31%) emerged as the most popular title
options.

m Duration: The expression of duration using 'Years', both with (44%) and without
translations (44 %), was most widely understood across countries.

m QR code and mouseover: Interactive features were well-received by participants. A
majority found the concept of a mouseover option useful for accessing more detailed
information, and most expressed willingness to scan QR codes on the labels. These
findings suggest that consumers are open to engaging with digital elements that
provide additional information about the guarantee.

m Purchase intention: In a hypothetical scenario involving refrigerator purchases, the
majority of respondents preferred a labelled product over a non-labelled one (49%
mentioned to be very likely and 36% mentioned to be likely to choose the labelled
product). Label 3A showed the highest potential to influence purchase intention and
guide consumers towards longer-lasting products.

m Linkbetweenlabeland notice: The connection between the labeland the accompanying
notice was effectively established through the puzzle piece symbol, with 39% finding
this a clear visual link. Notice 3, which combined a textual reference to the commercial
guarantee with a visual image of the corresponding label, appeared to enhance
consumers'understanding of the relationship between the two elements.

m Information campaign: Although exposure to additional information about the label did
not have a significant impact on respondents’understanding of the label, an information
campaign might still be beneficial. Given the limited information provided on the label
itself, an information campaign could help consumers to better understand the label's
exact applicability and implications.

3.6.3 Key findings: notice

The summary below provides an overview of consumers' assessments regarding the notice
designs. The results gave valuable insights in which design elements helped consumers to
understand and recognise the notice.

s Understandability: The majority of respondents(81%) correctly identified the number of
years the legal guarantee holds based on reading the notices. Similarly, most
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respondents (86%) accurately recognised that the seller or store is responsible for
repairing or replacing defective products under the legal guarantee. In terms of design
and understandability, Notices 3 and 4 performed particularly well. More specifically,
45% of consumers reported that Notice 4 used a structure that was easy to follow and
46% found that it used simple and clear language. Notice 3 was a close second with 38%
of consumers finding the design well structured and 39% evaluating the language as
simple and clear. Their success demonstrated that using numbered paragraphs and
presenting information in two columns rather than one enhanced consumers'
comprehension.

m Recognisability: Notice 3's prominent blue banner at the top seemed to effectively
attract attention. More specifically, 47% of consumers reported that Notice 3 would
catch their attentioninan offline shop and 46% reported that Notice 3 would catch their
attentioninan online shop. Notice 4 was a close second with 38% reporting that it would
catch their attention in both an online and offline shop. No noticeable difference in
recognisability between online and offline contexts.

m Awareness: Action-oriented sections, like the ‘What to do’ section, appeared to help
consumers better understand their legal guarantee rights.

m Trustworthiness: Notice 3 was perceived as particularly trustworthy, with
approximately half of all respondents viewing it as resembling official EU
communication. The 'G' symbol surrounded by stars seemed to enhance this perception
of trustworthiness.

m Title: The title‘Legal Guarantee’ (56 %) was generally preferred over ‘GARANT'(38%) as a
title, though this preference varied somewhat by age and country. For instance, in
Greece, there was little difference in preference between the two terms, and 'GARANT'
resonated more with younger respondents while 'Legal Guarantee' was favoured by
older participants.

m Confusion in stores: Support for the notice was lower in certain retail environments,
including supermarkets, bookstores, newsstands, night shops, bakeries, and butchers.

m Information campaign: Although exposure to additional information about the notice
did not have a significant impact on respondents’ understanding of the label, an
information campaign might still be beneficial.
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3.7 Traders and producers survey

In parallel with the consumer survey, the same six designs of the harmonised label and five
designs of the harmonised notice (as displayed above, see 3.6.1 Methodology)®* were also tested
via a traders and producers survey. The primary objective of this survey was to gather insights
from traders and producers on the usability and reproducibility of the label and notice designs.

3.7.1 Methodology

The fieldwork was conducted over a four-week period in January-February 2025. To ensure
adequate representation, hard quotas were implemented with a target of 20 traders and 20
producers per country. The sample of traders was carefully balanced in terms of business sector,
location of sales, company size and sales channel. Given the scope of the project, the sample
mostly focused on traders of durable goods. Similarly, the sample of producers was carefully
balanced in terms of business sector, company size and sales channel. A total sample size of 412
respondents was obtained, comprising of 207 producers and 205 traders(see Table 6 below).

Table 6 Number of responses traders and producers survey
Country coToptlaeltes ﬁ:’;l:'::f: Cc:::zl:rtses
Finland 42 21 21
France 41 21 20
Germany 41 20 21
Greece 40 20 20
Ireland 41 21 20
Poland 40 20 20
Portugal 41 20 21
Slovenia 42 29 20
Spain 492 21 21
Sweden 49 21 21
Total 412 207 205

8 See Annex A - Designs tested in the consumers survey and traders & producers survey to review the
designs in bigger size

© Ipsos | European Public Affairs, LE Europe, EY | Design and behavioural research study to create an EU harmonised label for the

commercial guarantee of durability and an EU harmonised notice on the legal guarantee of conformity




45

3.7.2 Key findings: label

The summary below provides an overview of traders’and producers’ assessments regarding the
label designs. The results gave valuable insights in which design elements improved the usability
and reproducibility of the label.

Understandability and suitability: Labels 3A and 3B, characterised by their lean design
and minimal translations, emerged as the most favourable options. More specifically,
55% of tradersand producersreported that Label 3B would be the easiest to understand
for their consumers, followed by Label 3A with 52%. Regarding suitability, respondents
showed a preference for Label 3A in offline settings (57%), while both Label 3A and 3B
(37%) were deemed suitable for online environments.

Colour: Colour preferences among producers leaned towards designs incorporating one
(46%)ortwo(44%)colours with variable elements in black. While a monochromatic label
reproducible in any color was less preferred, it was still accepted by many (33%).

Cost-efficiency: Label 3B was identified as the most cost-efficient design by the
majority of respondents (46%).

Size: Traders and producers showed a strong preference for the A6 format (47%),
followed by A5(28%), indicating a desire for compact yet readable labels.

Language-neutrality: Language-wise, there was a strong preference for multiple-
language labels with text elements in English and translations available in all official EU
languages (47%). They also expressed interest in a fully language-neutral label option
(35%), highlighting the need for flexibility in multilingual markets.

Intention to use: Producers responses were evenly distributed. On a scale from 1to 10,
there was a split between lower to moderate scores (1-6; 45%) and moderately high
scores(7-8; 43%), with a smaller portion giving very high scores(9-10; 12%).

Link between label and notice: In terms of visual cohesion between different types of
guarantees, traders and producers rated Notice 3 and Label 3A/3B as having the best
similar visual design (44 %).

OR code: Regarding the use of OR codes on labels, opinions were divided among
producers. A significant proportion (43%) suggested that the QR code should direct
users to the commercial guarantee statement on the producer's website, while another
substantial group believed it should provide an extensive explanation of the harmonised
label (40%).

3.7.3 Key findings: notice

The summary below provides an overview of traders’and producers’ assessments regarding the
notice designs. The results gave valuable insights in which design elements improved the
usability and reproducibility of the notice.

Understandability and suitability: Notice 3(63%)was evaluated by traders as the easiest
to understand for their consumers. Notice 4 was also well-received in this regard (48%).
In terms of suitability, 61% found Notice 3 the most suitable to display in an offline shop,
while 37% found Notice 4 the most suitable to display in an online shop.

Cost-efficiency: Notice 3 was identified as the most cost-efficient design by the
majority of respondents (49%).

Size: Traders showed a strong preference for the A4 format (44%), followed by A5(31%),
indicating a desire for compact yet readable notices.
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3.8 Behavioural experiment

Based on the results from the consumer survey and traders and producers survey, the designs
of the harmonised label and notice were further improved and tested in the behavioural
experiment®,

3.8.1 Methodology

The behavioural experiment consisted of a hypothetical shopping task during which
respondents shopped for products, followed by a survey. Each respondent completed the
shopping task in one of three ‘environments: an e-commerce environment, ‘virtual store’
environment, or physical store:

m The e-commerce environment was designed to simulate the experience of buying
products on an e-commerce website, in a realistic way.

m  While online, the ‘virtual store” was designed to mimic a customer journey through a
physical store with images of a store entrance, aisles, products side-by-side and a
checkout. This allowed the labels and notices to be presented in the context of a
shopping experience in a physical store, within an online experiment.

m The physical store shopping task took place in an electronics store in the city of £6dz,
Poland. Participants saw products in their natural environment and actual display
positions in the store. Participants were accompanied by researchers to ensure they
made their way to the right products, record their choices and ask relevant follow-up
questions. The researchers only gave guidance to facilitate the research and did not
lead the participants.

Further details of the shopping task in each of these environments are given in Annex C. The e-
commerce and virtual store environments were part of an online experiment carried out in five
countries - Finland, France, Ireland, Romania and Spain - with ¢.1,000 respondents per country,
split 800/200 between the e-commerce and virtual store environments. The physical store
shopping task was conducted with 206 Polish consumers. The countries for the behavioural
experiments were selected from among those included in the wider set of ten countries covered
in the study, based on the same set of criteria as used to select the wider set (see footnote 5 for
selection criteria).

Across the different environments, several ‘factors’were varied in the experiment including: the
label and notice designs; the placements of the label and notice; the notice size; the colour
scheme of the labels and notices (i.e. whether they were in colour or black and white); the label
OR code content; and whether an information campaign was shown. The tested label and notice
designs are shown at the end of this subsection (again, see Annex C for further details). Table 7
shows which factors were tested in which experiment environments. In the experiment, these
factors were varied at random across respondents (i.e. ‘between subjects®). In the ecommerce
and virtual store environments, for each factor respondents were allocated at random to a
variant(e.q., aspecificlabel design)separately and independently of their allocations for all other
factors. In the physical store setting, where the sample size was smaller, respondents were
allocated using an experimental design that ensured the allocations to variants were

8 See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting to review the designs in bigger size

% |n experiment design, ‘between subjects’ design means that different participants are exposed to each
treatment condition. A ‘treatment’is a variation that is tested in the experiment. such as in this case each
label design) with each person exposed to only one treatment (in contrast ‘within subjects design would
mean that each person is exposed to several treatments).
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uncorrelated across the factors (e.g. the assignments to the label and notice designs were
uncorrelated with the assignments to notice placements and sizes).%

Table 7 Factors tested in different experiment environments
Factor E-commerce Virtual store Physical store
Label & notice design v v v
Label placement v
Notice placement v v v
Notice size v
Colour scheme v
OR code content v
Information campaign v v

Each respondent completed the shopping task three times and each time they were asked to
‘buy’ (hypothetically) a different type of product, namely either a washing machine, printer, TV or
suitcase, except in the physical store where suitcases were not included as these are not sold in
this retailers’store.

In the e-commerce and virtual store environments?, the products included in the experiment
also carried other mandatory labels(not only the harmonised label) to enhance the realism of the
hypothetical shopping tasks. Specifically, TVs and washing machines carried the EU energy
label, whereas printers carried a repair score label. Furthermore, in France TVs also carried the
French durability index label. This allows the study to assess the effectiveness of the
harmonised label in the presence of other relevant labels that provide similar types of
information and which consumers encounter in the respective countries.

Four options were available for each type of product (respondents could choose from four TVs,
four printers, etc.), and among the four products of each type:

m Two products - Products 1and 3 - had a lower price and did not carry the label, even
under the ‘with label  treatments.

m One product - Product 2 - had a lower price and a shorter guarantee and carried the
label under any ‘with label' treatments

m One product - Product 4 - had a higher price and a longer guarantee and carried the
label under any ‘with label' treatments

This set-up is summarised in Table 8 below (for further details of the set-up, see Annex C):

Table 8 Set-up of products in the shopping task
Price & label Product 1 Product 2 Product 3 Product 4
Price Lower, very Lower, very Lower, very Higher than 1, 2
similarto2 & 3 similarto1& 3 similarto1& 2 &3
Guarantee period n/a Short, 3 years n/a Long, 6 years
Carried label? (under No Yes No Yes

‘with label treatments)
The shopping task and subsequent survey provided a wide range of outcome measures for
analysis. akey outcome measure from the experiment is the proportion of consumers who chose

% That is, the experiment design was ‘orthogonal’(a ‘fractional factorial design’ was used for this purpose).
®In the physical store, the products carried any labels that the retailer ordinarily places on their products.
While we might assume that these would have included those labels required by relevant rules in Poland,
this was not controlled in the experiment.
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the higher priced product with a longer guarantee, as well as whether they chose their selected
product due to the length of the guarantee. Further outcome measures related to recall,
understanding, and subjective perceptions of the labels and notices. For details of these
outcome measures, see Annex C.

Below is an overview of the reworked designs that were tested in the experiment®. These
designs represent the fourth iteration of visual proposals for the harmonised label and notice.
The designs deliberately aimed to ensure sufficient variation between the labels in order to
identify potential differences in effectiveness. Note that label 1and the title of label 4 were fully
translated into the local languages for all participating countries. All notices were translated into
the local languages, below are the English versions.

Notice 1 Label 1

_aphtttay,

Garantie de Durabilité
du Producteur

4. Minifnuim 2oaais probadian sl pod s Sirw

il e A Langar
rantee prrind urder
ratial 7.

Far mare infarmation scan
e QR coda o f4e e sellar

"

T i
cxamalz IF 2 aroduct

v doey not match Ui sheiplog

- dowes not work a3 £ should,
2. Sellers arz r2quincd by affer

&

Tris ruplatiimnent

. in some < ases price reduction
- full relmbursemant:

o opLILCuUop:

What to do

I gnin revsdve a et ive o

™ - P

L] L] .

Conkact the salier. Providea praat af Ifthars 13 2 dispute, cansult

yaur purchasu this computent autharity
— Fonctionne en paralléle

| Producer Guarsntes | o Mg be asa oTered s commercinl guarantes of avecla Garantie du Vendeur
! ofDursbility durabllity by th pre oz,

8 See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting to review the designs in bigger size
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Notice 2

* *

¢l Legal Guarantee

* oy *

Minimum 2-years Legal guarantee protection Sk EU cauntiies nave 3 lenges
from tima af delivary of produzts far all legal guarantes period urde
carsumers in the Fureoean Lnicn (FL maticaal L.

oz mers ar claim feir legal guzrzntes For mare infarmation o your

el i ¢ pradacl Aohts, scan the QR code ar ask
the seller.

T
+ doas nak makch the advertised description
+ does nok wark 7 = shauld.

Sellers are required to affar

@
° free roplacamant

Ini5eme o365 price reductian
of full reimbursement

What to do

fyou reenive a defertive product:
1. Contact the seller as sac as passibue =2 repart tha ssac

. Provide a proel of wour purchase, such as recet, inveice, o bank
sLelemenl

. IFadisanta 2 505 consulk the campatant autharity

Yoo iy b aflered additional cominerial guaranless by e seller or
anelucer, I partiular, vou ine sk o s redue Lhe syrbel o ne L,
which 1 cammarclal guarantac of durabiliey céfe- nduscar at
e additianal cost zar esenng the ankre gead. This prarurer guzrzntee
GARANT s 1 saralle. wil e Leaal puaranles.

Notice 3

Rl Legal

*G*
* *

«.+* QGuarantee

Minimum 2-years legal guarantee protection from time of delivery
of products far all consumears In the Eurapean Ecanamic Area (EEA),

Far example in case of defectiva products or products that are not matching
description, consurmars have the rfight to ask the seller for:

free repair fin this cse yeu have an extra
year af legal guarantes pratection)

o or free replacement,

0 of in some cases price reduction
or full reimbursernent.
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Label 2

Some EEA countries have introduced a longer
guarantee period.

Azl the sellar, competent authorities, or scan the code for
more information on your rights,

" Praducer In additian, you may be alza cffered a commercial
Guarantee guarantee of durability by the preducer.
This guarantee runsin parallelwilh the legal gusrantee.

Producer
YEARS Guarantee

890L

BG loauHy. TapaHuns oT nponssoautens | CS Let. Zaruka vyrobce | DA Ar. Producentens garanti | DE Jahre. Garantie des
herstellers | EL Xp6via. Eyyonon mapaywyod | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat.
Tootja garantii | FIVuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Réthaiocht an tairgeora | HR
Godina. Proizvodatko jamstvo | HU Evek. Gyartdi garancia | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija
| LV Gadi. RaZotaja komercgarantija | MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja
producenta | PT Anos. Garantia do produtor | RO Ani. Garantia producétoruiui | SK Roky. Zéruka vyrobcu | SL Leta. Garancija
proizvajalca | SV Ar. Tillverkarens garanti
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Notice 4 Label 4

Legal

Guarantee

.
. oot Garantie du

Minimum 2-years legal guarantee protection fram time of delivery

at products tor all consumers in tha European Economic Araa (EEA). Wave Produ Cte u r

Far example in case of detective products or products that are not &0
matching description, cansumers have the right to ask the seller for:
free repair iin this case you have an extra BG MoauHy. MapaHuna oT npewasoantena | €S Let. Zaruka wrebee | DA Ar. Producentens
year of legal guarantes protection) garanti | DE Jahre. Garantie des herstellars | EL Xpdwia, Byyoron napaywyod | EN Years,
Producer guarantee | ES Anos. Garantia del productar | ET Aastat. Tootja garantii | FI
e or free replacement, vuolta, Tuattajan takuu | FR Ans, Garantie du producteur | GA Blianta, Réthaiocht an
tdirgeora | HR Godina. Proizvodalko jamstva | HU Bvek. Gydrtdi garancia | IT Anni.
o insame cases price reduction Garanzla_del pmdl.ﬁtore | LT Metai. Gamintojo garantija | LV Gadi, Ra¥otaja kamerc_garamlja
or full reimbursement., | MT 5Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata, Gwarancja

producenta | PT Anos, Garantia do produtor | RO Ani, Garantia producatorulul | SK Roky,
Zaruka vyrobeu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti

Some EEA cauntries have introduced @ longer
guarantee period,

Ask the seller, competent autherities, ar scan the
code for more infarmatinn an your righes.

sz u .

Frocucer q I addition, you may be also offered a commercial
Sarante:

quarantee of durability by the producer.
This guarantee runs in psrallel with the legal
guarantee.

© Ipsos | European Public Affairs, LE Europe, EY | Design and behavioural research study to create an EU harmonised label for the

commercial guarantee of durability and an EU harmonised notice on the legal guarantee of conformity




b1

For each notice and label designs, their black and white variants were also tested.

L

. Legal Legal

Guarantee *(?.‘ Guarantee

Minimum 2-years lagal guarantee protection from time of delvery

' o s of Arpauets For all Srauress in 16 i-apean beprami soa 1=k

i legal g i ime of delivery
SV o 1l €2 T5UMERS I8 Th EURNSE T BT TIT 4733 (EAY
Ve ke e o e FrURLs e e KL LT
desan pan, gemers e b rioht £ ok ehz selier for: Sar cxample i1 e af Sefertiue poduUr o proers sz st
mateing coser rinn. mnsmers base the bt e<iche o o for

Frie icpa T Ntz 1223 S Mt 30 D
St ey e o

e o £t i e [ —
[ x— wearod apal QLA TS PeEmrTinn)
. Y m—
- — ®
® [ ——
Rl et e orin serme cases prics reductian

Zeare B2 o ries hivsInbaduccd < langer
guarantae periad.

Save BES coL vifes g Intaducad a langer
what to do guarantee period.

P oo b 2.

skl sellr, sempetertautiaates, ar s e s o

sk e sl
NG VTR OF SO 1,

e far firre

tert £ honies. 4 Scen the
i ab an o yaur ights,

[a——

—_—

T i Inagditer, vou moy o ale oz eda commercial ke ian. e g be sl

oS e ek guarantee of durabality e prococ guarantas of durshillty byt
(- i i el e g g = e s i parelel il

s g
quarara.

Y

Producer Guarantee
of Durability

3 Producer
YEARS Guarantee

WAVE a90L

BG MoguHu. Mapanus of NpowssoauTend | CS Lew Zaruka vyrobce | DA Ar Produtentens garanti | DE Jahre. Garantie des
herstellers | EL ¥pduia. Bypinan mapaywyni | EN Years. Produrer guaraniee | ES Afios, Garantia del productar | ET Assta,
Tootja garanti | FIvuota. Tunttajan takuu | FR Ans. Garantie du producteur | GA Slianta. Réthalocht 2n téirgeora | HR
Godina. Proizvodatko jamstva | HU Evek. Gyartdi garancia | IT Anni. Garanzia del produttore | LT Metai, Gamintojo garantija
| LV Gadi. Raforaja komercgarantija | MT Snin. Garanzija tal produttur | NL Jaar. Producentgarantie | PL Lata, Gwarangja
producenta | PT Anos. Garantia do produter | RO Ani. Garantia producatorului | SK Roky. Ziruka virobou | SL Leta. Garancija
praizvajalca | SV Ar. Tillverkarens garanti

Runs in parallel with
the Seller Guarantee

Producer
Guarantee

BG MoK, FapaHuua oT npomisoauTens | €S Let. Ziruka wyrobce | DA Ar. Producentens
890L garanti | DE Jahre. Garantie des herstellers | EL Xpdwa. Eyyonon napaywyol | EN Years.
Producer guarantee | ES Afios. Garant(a del preducter | ET Aastat. Tootja garantil | FI
Vuatta, Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta, Rathaiocht an
tdirgeora | HR Godina. Proizvodacko jamstvo | HU Evek. Gyartdi garancia | IT Anni.
Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja kemercgarantija
| MT Snin. Garanzija tal-produttur | NIL Jaar. Producentgarantie | PL Lata. Gwarangja
producenta | PT Anos. Garantia do produter | RO Ani. Garantia producatorulul | SK Roky.
Zaruka vyrobeu | SL Leta. Garancija proizvajalca | SV Ar, Tillverkarens garanti
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3.8.2 Key findings: label

Product choice

In the experiment consumers more often chose a product with a higher price and longer
commercial guarantee of durability when a harmonised label was shown compared to when
no label was shown. This was the case for all four tested label designs, all experiment
environments (e-commerce, virtual store and physical store) and all experiment countries. This

demonstrates the effectiveness of these communication tools and the value they bring for both
consumers and businesses.

The shares of consumers who chose a product with a higher price and longer guarantee are
shown in the Figure 2 below. Note that for each experiment environment this share was lowest
when no label was shown (see the righthand (orange) bars). The increase in the share of
consumers who chose a product with a longer guarantee when any label was shown (on average
across the different designs) relative to when no label was present, was 15 percentage points
(pp)in the e-commerce setting, 23pp in the virtual store, and 10pp in the physical store (this can

be seen by comparing the lefthand (green) and righthand (orange) bars for each environment in
the figure below).

Figure 2 Share of consumers who chose a higher priced product with a longer guarantee

E-commerce Virtual store

51%

Physical store

47%

4% 39%
3

[s7]

%

32% S3%

44%

39% 39%

33%

282 29% 9ge,

No label I

Any label I
Label 1 I
Label 2 I

Label 3
Label 4

2%

Any labe

—

Label

[a}

Label

M2

Label

Label 4

2%

No label I

Any labe

—

Label

22%

Label 2

Label

M T

Label

18%

No label

For details of sample sizes and p-values see Annex C.
Source: LE Europe analysis of experiment data

The local language label (‘label 1) performed best among the labels tested. For example, in the
e-commerce setting this label increased consumers’ tendency to buy a product with a longer
guarantee and a higher price by 21 pp compared to the no label situation. The fully language-
neutral label (label 2) also performed particularly well in both the e-commerce and virtual store
environments, although it performed less well in the physical store. For instance, relative to
when no label was shown label 2 increased consumers’ tendency to buy a product with a longer
guarantee and a higher price by 19pp in the e-commerce environment. The two multi-language
labels (labels 3 and 4) also performed well (albeit less well than labels Tand 2 in the e-commerce
and virtual store environments, but better than label 2 in the physical store). For example, versus
the no label scenario labels 3 and 4 increased the share of consumers’who chose a product with
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a longer guarantee and higher price by 1lpp and 13pp in the e-commerce environment,
respectively.

Detailed information on the statistical significance of the results for this outcome measure (the
share who chose a higher price product with a longer guarantee) can be found in section 7.2.1 of
Annex C. To sum up: in the e-commerce environment, all labels were statistically significant
versus no label, label 1 was statistically significant versus labels 3 and 4, and label 2 was
statistically significant versus label 3; in the virtual store setting, all labels were statistically
significant versus nolabel, and both labels 1and 2 were statistically significant versus both labels
3 and 4; and in the physical store setting, label 1 was statistically significant versus no label, but
none of the label designs were statistically significant versus on another.

The results also show that the harmonised label was effective in the presence of other labels,
including the energy label and the repair score, as well as the durability index in France. For all
label designs, consumers more often chose a product with a longer guarantee when the
harmonised label was present compared to no label for products carrying these other labels. For
instance, the language-neutral label was associated with increases of 20, 18 and 9 percentage
points in the proportion of consumers who made such a choice, vs. no label, for products
carrying the energy label, repair score and (in France) the durability index, respectively.

Recall of the label

When asked whether they saw, during the shopping task, a label informing them *how long you
would be guaranteed to have a product that works’ (question RL1%), consumers’ recall of
seeing the label was reasonable. Depending on the design, recall ranged from 51% to 66% in the
e-commerce setting, 62% to 70% in the virtual store, and 41% to 71% in the physical store. In the
e-commerce and virtual store environments labels 1 and 2 were recalled best while in the
physical store consumers were more likely to recall labels 3 and 4. The relatively low recall rate
of label 2 in the physical store (41%) may be because it did not attract attention(consumers were
least likely to inspect this label while browsing). In turn, this could have been due to the relatively
simple design of this label.

Overall, consumers recalled well which features had appeared (or not) on the label (question
RL2). On average, those in the e-commerce and virtual store settings (combined) answered
correctly for 72% of the features listed in the question, while in the physical store this share was
82%. There were no statistically significant differences between the designs (in any setting)in
terms of this outcome measure. In the e-commerce and virtual store settings, those who saw
labels 1and 2 were more likely to recall seeing ‘a figure indicating a number of years’ than those
who saw labels 3 and 4, suggesting that displaying the number of years in larger text improves
recall.

Perceived clarity of the label

In terms of clarity (question SPL1), consumers rated label 1and label 2 as most and least clear,
respectively. Language-neutral elements of label 2 (the ‘365" calendar symbol and the word
‘GARANT’) may have contributed to this result and, indeed, the replies to the open-ended
questions suggest that these elements may not have been well understood by some consumers.

The poorer performance of label 2 in terms of perceived clarity is not necessarily inconsistent
with this label's relatively strong performance in terms of product choice. The simplicity of label
2 and the size of the number of years may have made consumers relatively responsive to the
label in terms of product choice, even if the interpretation of the label was less clear.

8 In these results sections, the questions from the survey following the shopping task (RL1, SPL1, ULNT,
ULNZ2 etc.) are referenced in parentheses.
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Understanding of the label

Consumers more often realised, correctly, that the commercial and legal guarantee periods run
in parallel (question ULN1, see Annex C.8 in Annex C) if they saw label 1; 71% of those who saw
label 1 answered this correctly. Consumers showed reasonable understanding of the
relationship between the label and notice, correctly identifying 66% of statements as true or
false on average, with no statistically significant differences between designs on this measure
(question ULN2). Consumers also showed reasonable understanding in terms of their ability to
identify correct and incorrect statements about the producer guarantee (question EFU3),
without statistically significant differences between designs.

Label size

When asked what the minimum size of the label should be (question SPL3), most consumers
replied that it should be A5 (36.4%), followed by A6 (25.4%) or A7 (15.2%). Fewer respondents
said it should be larger than A5 (11.3%), while very few thought less than A7 (2.5%) would be
adequate. The preference for Ab as a minimum size was consistent across all label designs.

Label placement

Findings for label placement were not statistically significant. That is, in the virtual store (the
only environment in which the label placement was tested), whether the label was placed on the
product or, alternatively, on the shelf, had no statistically significant effects on any of the
outcome measures, such as which product consumers chose, their recall of the label, or their
understanding.

3.8.3 Key findings: notice

Recall of the notice

Only a minority of all consumers (26%-40% depending on the environment) recalled seeing
the notice during the shopping task (question RN1), with no significant differences between the
designs on this measure in any environment.

Perceived clarity and appearance of the notice

Overall, consumers rated the notices well in terms of clarity (question SPN1), with notice 2
rated best on this measure. In the online experiment, the average rating for notice 2 was
significantly better than for notices 3 or 1, even though the magnitudes of the differences were
very small (4.33 versus 4.25). Consumers also rated the notices favourably in terms of
appearance (all notices received an average rating of at least 3.8 where 4 meant “Rather
appealing”and b meant ‘Very appealing’), with no significant differences between the designs on
this measure (question SPN2).

Understanding of the notice

In general, consumers showed reasonably good understanding based on the notices; at least
60% on all measures, on average. For example, most (75%-81% depending on the environment)
correctly said that the duration of the legal guarantee is two years (question EFU1), and most
(69%-79% depending on the environment) correctly identified the party to contact to remedy an
issue with a product under the legal guarantee (question EFU2), with no significant differences
between notice designs on these measures.

Consumers were most likely to correctly realise that the commercial and legal guarantee periods
run in parallel (question ULN1)if they saw notice and label 1, and least likely to get this correct if
they saw notice and label 2. This may be because this information appeared on label 1 (as
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opposed to notice 1)and notice 2 (as opposed to label 2), and on notice 2 the information was in
a smaller font compared to the other notice designs.

Notice size

While consumers rarely stopped to inspect the notice during the shopping task in the physical
store, more did so when the notice was A2 (5%) than when it was A3 (1%) or A4 (2%). These
results aside, no clear patterns emerged for other outcome measures in terms of which notice
size performed best, and no statistically significant results were found.

Notice placement

In the e-commerce environment, worse outcomes tended to be seen when the notice was
accessed via a link (as opposed to shown upfront on a page of the website). However, for all
but one outcome measure no statistically significant differences were found. The only
statistically significant results related to consumers’ propensity to recall seeing the notice,
which was highest when the notice was on the product information page (46%) and lowest when
it was accessed via a link (35%).

In the physical store, better outcomes tended to be seen when the notice was placed on the
aisles, although most differences were not statistically significant. While very few consumers
inspected the notice, the share that did so was higher (5.3% vs. 0%) when it was placed on the
aisles rather than at the checkout. This may suggest that placing the notice in areas where
consumers spend time browsing, rather than completing their purchase, may increase
engagement.

3.8.4 Key findings: colour scheme

The colour labels and notices performed better than the black and white versions in terms of
how well respondents perceived the clarity and appearance of the labels and notices.

In terms of appearance, the colour labels and notices received higher ratings, on average, than
the black and white versions, by 3.67 vs. 3.51 for the labels and 3.89 vs. 3.81 for the notices
(question SPL2 and SPN2). Thisindicates that colour increases the visual appeal of both the label
and notice.

For each label design, the colour version consistently outperformed the black and white version
in terms of the average rankings given by consumers for both clarity and appearance (questions
AT1and AT1B). Similarly, for each notice design, the colour version received a higher average
ranking than every black and white version for both clarity and appearance (questions AT2 and
AT2B).

Aside from the difference set out above, no other differences between the colour and black and

white versions were statistically significant. That is, the colour scheme did not have statistically
significant effects on purchase decisions, recall or understanding.

3.8.5 Key findings: QR code

In the physical store, consumers infrequently scanned the QR codes on the notice and label:
They did so on 6 out of 492 possible instances for the label QR code, and 1 out of 492 possible
instances for the notice QR code. However, if replicated in the real world, even an incidence rate
of just 1.2% per shopping trip (for the label OR code) could result in many more consumers better
understanding what the label represents. The label OR code was scanned most frequently for
label design 2 (4 times out of 123 possible instances), once each for label designs 3 and 4, and
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never for label design 1. This may have been because the language-neutrality of label 1 made it
less clear - QR codes might be more relevant for a language-neutral label, or a label with less
explicit content in general.

When asked what they would prefer, most consumers indicated they would prefer the label

OR code to link to a brief explanation of the commercial guarantee® (64 %) than the producer’s
commercial guarantee statement® (36%).

3.8.6 Key findings: information campaign

The information campaign positively affected several outcomes. Consumers who saw the
campaign were more likely to purchase the higher priced product with a longer guarantee (e.q.
by 42% to 31% in the e-commerce environment) and to do so while giving the length of the
guarantee as a reason for their choice.

The campaign also increased consumers’ recall of the label (question RL1) and notice (question
RL2) and how they favourably rated the clarity of the label (question SPL1). Moreover, it also
helped consumers’ understanding in various ways, including their understanding of the duration
of the legal guarantee (question EFU1)and the party to contact to remedy an issue with a product
under the legal guarantee (question EFU2).

% Specifically: “This commercial guarantee of durability is expressed in years. It is offered by the producer
at no additional cost and covers the entire product. The producer has to describe the exact terms in the
commercial guarantee statement. You also benefit as a consumer in the European Union from legal
guarantee rights against the seller.”

9 Explained to respondents as follows: “A commercial guarantee statement from the producer, which is
specific to the product on sale. This would be a detailed statement regarding the terms and conditions
under which the producer will guarantee the durability of the product, or will repair or replace it if
necessary.”
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Task 3 - Analysis and final results

3.9 Second stakeholder meeting

The results of the consumer survey, traders and producers survey and behavioural experiment
were discussed in a second online stakeholder meeting. During this meeting, attendees also
received the opportunity to provide feedback to the designs tested in the surveys and the
experiment (as displayed above, see 3.8.1 Methodology)*?. Following the meeting, a written
consultation was arranged to allow participants to provide additional written feedback on the
designs.

3.9.1 Methodology

The second stakeholder meeting was held online in May 2025. A total number of 49 stakeholders
attended the meeting, including 9 business organisations, 4 private businesses, 14 consumer
organisations, 19 Member State authorities and 3 other, environmental, organisations.

The meeting was structured in four parts :

m In the first part, the project team presented the draft findings of the consumer and
trader & producers surveys.

m In the second part, the project team presented the draft findings of the behavioural
experiment.

m In the third part, the project team presented general conclusions for the final design
phase based on the results from the surveys and experiment.

m Inthe fourth part, stakeholders were given the opportunity to provide feedback.

After the meeting, a written consultation was also organised to give stakeholders the
opportunity to provide additional, more detailed, written feedback on the designs.

3.9.2 Key findings: label

The summary below provides an overview of stakeholders’'feedback regarding the label designs.

m Terminology concerns: Multiple stakeholders across different groups expressed that
the term ‘Garant’ used in Label 2 was confusing, unclear, or potentially misleading for
consumers. There was general agreement that the title should clearly indicate it's a
‘producer guarantee (of durability) to avoid confusion.

s Multilingual challenges: The results highlighted the tension between having alanguage-
neutral label (easier for manufacturers) and ensuring clarity for consumers across
different countries (preferred by consumer organisations and Member State
authorities). Label 2 was often cited as too abstract or unclear due to its language-
neutral approach. Although labels with multiple language versions, like Label 3, were
sometimes described as visually cluttered, these were also seen as a good compromise
between a fully language-neutral and a fully language local label.

m Avoid confusion with quality labels: Some stakeholders cautioned against design 1 as
the medal design could be mistaken for a quality seal.

%2 See Annex A - Designs tested during behavioural experiment and presented at the second stakeholder
meeting to review the designs in bigger size
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m Colour Usage: Business representatives mentioned that colour printing would be an
additional burden and less sustainable and therefore preferred black and white options.
While consumer organisations leaned more towards including colour as this more
attractive for consumers.

m Standardisation across EU: Many stakeholders highlighted the importance of a uniform
label design that can be used across all EU member states. This could be obtained by
using the calendar icon to make the label more language-neutral and present the main
text in English with translations either provided in the label itself or, to keep the label as
lean as possible, behind the QR code.

3.9.3 Key findings: notice

The summary below provides an overview of stakeholders’ feedback regarding the notice
designs.

m Terminology concerns: Many stakeholders expressed issues with the term ‘Seller
Guarantee’ in Notice 1. There was a strong preference for using ‘Legal Guarantee’
instead.

m Length of legal quarantee: Multiple stakeholders emphasised that the duration of legal
guarantees varies across countries, with some nations offering protection periods
exceeding two years. Consequently, the reference to a ‘'minimum two-year' guarantee
could potentially mislead consumers in countries where longer guarantee periods are
standard. One consumer organisation mentioned the design could include an adaptable
box where countries could then include country specific information regarding the legal
guarantee of conformity.

m Textlength and readability: Several stakeholders noted that the notices contained too
much text, potentially reducing readability and consumer understanding. There were
calls for shorter, more concise information. Multiple stakeholders mentioned that the
font size in some notices (particularly 1 and 2) was too small, potentially limiting
accessibility for some consumers.

m Colour Usage: Some business representatives mentioned that colour printing could be
an additional burden and less sustainable and therefore preferred black and white
options. While consumer organisations leaned more towards including colour as this
more attractive for consumers.

m Guarantee information for second hand or refurbished products: Two business
organisations noted that there exist specific legal guarantee conditions for second hand
or refurbished products, which should be included in the information presented in the
notice. Note though that refurbished products are not part of the Directive on the legal
guarantee of conformity.

m Design suggestions: A rectangular heading (as is the case in Notice 2 and 3) and
structuring information in two columns was well-received.

m  Whattodosection: Many stakeholders emphasised the importance of including a ‘What
to do’ section to guide consumers on how to claim their rights.

m Additional rear for repair: Several stakeholders suggest clearly mentioning the extra
year of guarantee protection when consumers choose repair.

m  EEAvs. EU: One national authority stated that the notice should mention ‘EEA".
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3.10 Meeting with responsible Committee of Member States

Based on the feedback received during the second stakeholder meeting, the designs of the
harmonised label and notice were further improved and presented in a meeting with the
responsible Committee of Member States (i.e. the Committee on the Directive on Empowering
Consumers for the Green Transition)*®. These designs represent the fifth iteration of visual
proposals forthe harmonised label and notice. Following the meeting, a written consultation was
arranged to allow representatives from the Member States to provide additional written
feedback on the designs.

3.10.1 Methodology

The meetingwas held in personin May 2025. It was convened as per the Empowering Consumers
for the Green Transition (ECGT) Directive, with the objective of setting in motion the adoption of
the implementing act on the design and content of the harmonised notice on and label.

The meeting was structured in four parts:

m Presentation of preliminary study findings: The European Commission and its external
contractors presented draft results from a comprehensive study on the design and
content of the harmonised label and notice. The research included consumer and trader
surveys, behavioural experiments in real-life shopping environments and stakeholder
consultations which helped to identify design elements that best enhance consumer
understanding and recognisability while remaining easy to use and reproduce for
traders. Different versions and combinations of the draft label and notice were
presented for the Committee to discuss the merit of elements such as symbols,
terminology and colour schemes.

s Harmonisation and language considerations: Member States shared a broad range of
legal and linguistic perspectives on the language-neutral version of the label. The
discussion reflected the balance that must be achieved between ensuring consumer
understanding and recognisability and enabling practical application for businesses
operating cross-border. The Commission advocated for a harmonised, language-
neutral label, inspired by the EU Energy Label, as a practical and cost-effective solution
for the Single Market. At the same time, the importance of clarity and accessibility for
all EU consumers was acknowledged and will continue to inform refinements to the
design. See also below 3.10.2 Key findings: label and 3.10.3 Key findings: notice.

= OR code integration: The Commission presented the planned QR code functionalities
for both the label and the notice which will link to webpages on the ‘Your Europe’ portal,
where consumers can access more detailed information about their legal guarantee
rights and about commercial guarantees of durability in the EU official languages, in
accordance with the Single Digital Gateway Requlation. This digital solution is designed
to be accessible while placing no additional burden on Member States and no further
obligations for sellers and producers.

m Draft implementing act: The Commission outlined the structure of the draft
implementing act, including its preamble and annexes describing the design and
content of the label and notice.

% See Annex A - Possible draft final designs presented to the responsible Committee of Member States to
review the designsin bigger size
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Below an overview of the reworked designs that were discussed during the meeting®. These
designsrepresent the fifth iteration of visual proposals for the harmonised label and notice.

Option 1colour Option 2 B&W Option 2 colour Option 2 B&W

GARANT » phtda

10: =

Option 3 Option 4

% See Annex A - Possible draft final designs presented to the responsible Committee of Member States to
review the designsin bigger size
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3.10.2 Key findings: label

The summary below provides an overview of Member States’ feedback regarding the label
designs.

m Content: There was an emphasis on the need for clear distinction between the legal
guarantee and the commercial guarantee of durability. To enhance clarity, suggestions
were made to include information about who provides the guarantee, specifically
highlighting that it is the producer who offers this commercial commitment.
Additionally, recommendations were put forward to clarify that the commercial
guarantee is specifically focused on the durability of the product. Furthermore,
suggestions were made for EU-wide information campaigns.

m Language and comprehension: Several countries expressed concerns about using the
term ‘GARANT," as it may be confusing or have different meanings in various languages.
Although many countries expressed initially a strong preference for a local language
label, they also indicated to be open for an EU-wide solution via a multiple language
label.

m Design elements: There was a preference for expressing the commercial guarantee
durationinyearsratherthan only usinga symbol. Colour versions are generally preferred
for better visibility, though some suggest offering both colour and black-and-white
options.

The QR code was generally supported, but with recommendations that essential
information should be understandable by the label itself.

3.10.3 Key findings: notice

The summary below provides an overview of Member States’ feedback regarding the label
designs.

m Content: Several countries provided feedback and suggestions on the content and
structure of the notice. Overall, the ‘What to do’ section was welcomed. Certain Member
States suggested to provide more precise information about commercial guarantees to
explain the difference with the legal guarantee of conformity

m Legal accuracy: The need for consistency with terms used in the national legislation
transposing the applicable EU Directive was emphasised. Member States highlighted
also the need for legal accuracy. For example, better legal clarity was suggested on
when sellers should provide the remedies available under the legal guarantee of
conformity.

m Design elements: The visual design of the Notice generally received positive feedback,
Many Member States expressed a preference for the colour version over the black and
white one. However, some countries suggested offering both options to provide greater
flexibility. To enhance readability, several countries recommended increasing both the
fontand print sizes. The QR code was generally supported as it will provide more detailed
information on country-specific legal guarantee rules.
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This chapter outlines the general conclusions and their impact on shaping the final harmonised

label and notice design®.

4.1 Conclusions and final label

Final label in colour

Final label in black and white

GARAN. @

GARAN. @

Model identifier

Brand/Trademark

XX

Model identifier

Brand/Trademark

XX.

BG lapaHuns oT npoussoautens B roavun | CS Zéruka vyrobce v letech |
DA Producentgarantiens varighed i &r | DE Herstellergarantie in Jahren |
EL Eyyonon napaywyou o€ £1n | EN Producer guarantee in years | ES Garantia
del productor en afios | ET Tootja garantii aastates | FI Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Rathalocht an tairgeora de réir
blianta | HR Jamstvo proizvodaca u godinama | HU Gyartdi jotallas években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja
garantija gados \ MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producatorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija

BG MapaHuus OT npou3sBoguTens B roauHu | CS Zéruka vyrobce v letech |
DA Producentgarantiens varighed i ar | DE Herstellergarantie in Jahren |
EL Eyyunon napaywyou oe £tn | EN Producer guarantee in years | ES Garantia
del productor en afios | ET Tootja garantii aastates l FI Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Réthaiocht an tairgeora de réir
blianta | HR Jamstvo proizvodaga u godinama | HU Gyartéi jotallas években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producatorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija

proizvajalca v letih | SV Tillverkarens garanti i antal &r proizvajalca v letih | SV Tillverkarens garanti i antal ar

The harmonised label features a design that is language-neutral, combined with translations,
making it readily usable and replicable by traders and producers throughout the EU. The
translations include the phrase ‘producer guarantee in years’, rendered in all official EU
languages and were added to enhance consumers’ understanding.

The original title was proposed as ‘GARANT', but it was changed to ‘GARAN' following feedback
from Member States and stakeholders. They expressed concerns that ‘GARANT' could lead to
misunderstandings in certain EU languages where the term carries specific meanings. The title
‘GARAN'refers to(commercial)’guarantee’in several EU languages and is accompanied by a tick-
mark symbol to signify that the good’s durability is guaranteed for a certain period. This design
choice draws inspiration from the EU energy label that uses the title ' ENERG accompanied by a
lightning symbol.

The label features additional symbols: a calendar symbol, to depict the duration of the
guarantee, and a G-symbol, which serves as a visual reminder of the legal guarantee of
conformity. The G-symbol integrates several design elements: 1) the letter 'G' signifies the word
'guarantee’ as this begins with a'G'in many EU languages, 2) a shield shape is used to symbolise
consumer protection and 3) the EU stars are arranged in a circle, emphasising the guarantee's

® LE, Ipsos and EY provided research, insights, and recommendations based on previous iterations of the
harmonised label and notice designs. However, final designs presented in this report reflect the
Commission’s own decisions and adaptations.
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applicability across the EU-wide. The G-symbol showed to enhance trustworthiness and
recognisability.

Another factor influencing both recognisability and usability as well as reproducibility, is
colour. Consumers showed a preference for colour labels because of their enhanced
recognisability and visual appeal. Meanwhile traders and producers favoured black and white
designs, because of lower printing costs and alignment with sustainability goals. To reconcile
these different perspectives, acompromise was reached: colour labels are mandatory for online
use, whereas offline, producers have the option to select either colour or black and white
versions.

The QR code leads to the dedicated language section of the webpage on the commercial
guarantee of durability on the Your Europe portal.

4.2 Conclusions and final notice

Final notice in colour Final notice in black and white

LEGAL LEGAL

GUARANTEE GUARANTEE

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

Some countries have a
longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

o

europa.eufyoureurope/guarantees

Minimum two-year legal
guarantee protection for
goods sold in the European

Union.

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@ do not match the description;

@/ do not function as intended.

Sellers are liable for any lack of conformity
which existed when the goods were
delivered, and which becomes apparent
within the legal guarantee period. Sellers in
such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

Some countries have a
longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

o

europa.eu/youreurope/guarantees

What to do

if you receive non-conforming goods:
o Contact the seller as soon as possible to report the issue;

@ Provide proof of purchase, such as a receipt, invoice, or bank statement.

What to do

if you receive non-conforming goods:
o Contact the seller as soon as possible to report the issue;

o Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

G AR A N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and
covering the entire good.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

G A R A N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and
covering the entire good.

The studiesidentified several essential components critical for simplifying the understanding of
the notice. Firstly, incorporating a ‘what to do’ section was effective in raising consumers'
awareness of their legal guarantee rights. Secondly, structural elements, like icons used for
bulleting the remedies and organising information into two columns improved consumers’ ability
to process information more efficiently. Thirdly, findings showed that using a combination of
visual and textual links to the label, particularly by incorporating an image of (part of) the label
within the notice, facilitated better understanding by consumers. Lastly, to address the
differences inlegal guarantee durations across countries while ensuring a harmonised notice, a
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OR code directing users to the Your Europe portal for country-specific information was
integrated. The notice also informs that some countries may offer extended legal guarantee
periods and notes that for second-hand goods, a shorter legal guarantee period maybe
applicable but not less than one year.

In terms of recognisability, a blue banner at the top consistently improved identification,
particularly when combined with the G surrounded by stars logo.

To achieve optimal usability and reproducibility, size and colour were identified as key factors.
For colour, the approach follows that of the label: colour is mandatory for online use while
allowing flexibility between colour and black-and-white for offline use. As for size, while
consumers rarely stopped to inspect the notice during the shopping task in the physical store,
they did so more frequently when the notice was in A2 format compared to A3 or A4. The smallest
size for the harmonised notice is A4, but it will be also available in larger formats (A3, A2, Al)to
meet the requirement for retailers to present the harmonised notice prominently.
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5 Annexes

5.1 Annex A - Overview of label and notice designs for
consultation across the study

Note that in the first stakeholder survey, no designs were presented. Instead, feedback was
gathered to create the first draft designs (which were then tested in the second stakeholder
survey and consumer workshops).

5.1.1 Annex A — Designs for consultation in the second stakeholder survey and
consumer workshops

Label 1
TRADEMARK PRODUCT NAME

Aastad Godine Rokov

Anni Jaar Snin
Anos Jahre Vuodet
Ans Lat Years
Blianta Let Ar
Evek Leta Em
Gadi Metai loguHn

Together with 69 GA RANT -

BG 3aepHo c | CS Spolecné s | DA Sammen med | DE Zusammen mit | EL Madi pe |
EN Together with | ES Junto con | ET Koos | FI Yhdessa | FR Conjointement avec |
GA In éineacht le | HR Zajedno s | HU Egyditt | IT Insieme a | LT Kartu su | LV Kopa ar |
MT Flimkien ma' | NL Samen met | PL Wraz z | PT Juntamente com | RO Impreuna cu |
SK Spolu s | SL Skupaj z | SV Tillsammans med

TRADEMARK PRODUCT NAME
Aastad Godine Rokov

Anni Jaar Snin
Anos Jahre Vuodet
Ans Lat Years
Blianta Let Ar

Evek Leta Fn
Gadi Metai TopnHn

Together with Cg GA RAN T

BG 3aegro ¢ | €S Spoleéné s | DA Sammen med | DE Zusammen mit | EL Madi pe |
EN Together with | ES Junto con | ET Koos | FI Yhdessd | FR Conjointement avec |
GA In éineacht le | HR Zajedno s | HU Egyitt | IT Insieme a | LT Kartu su | LV Kopa ar |
MT Flimkien ma' | NL Samen met | PL Wraz z | PT Juntamente com | RO Impreund cu |
SK Spolu s | SL Skupaj z | SV Tillsammans med
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Label 2

GUARANTEED PRODUCT DURABILITY

This guarantee is expressed
in years and does not
interfere with your legal
guarantee rights

BG lapanrupana " Ha Taam 8 FOAMHKM W HE HAPYLWABa BalMTe 3AKOHOBK
npasa 3a |CS Z a zi Y u. Tato zaruka je vyjadiena v letech a nenarusuje vase zakonnd
prava na zaruku | DA Garanteret produktholdbamed Denne garanti er udtrykt i ar og griber ikke ind i dine lovbestemte
garantirettigheder | DE Garantierte Produkthaltbarkeit. Diese Garantie vard in Jahren ausgedriickt und beeintrachtigt

/1N

nicht Ihre Gar | EL Eyyunpévn avBekTikéTnTa wpoidvrog. H eyyinan outh exppdleral ot £
kar Sev mapepPaiver ora vouipa Sikakvpara eyyonons | EN Product D y. This gi is
expressed in years and does not interfere with your legal rights | ES Di del producto.

Esta garantia se expresa en aflos y no interfiere con sus derechos de garantia legal | ET Garanteeritud toote
vastupidavus. See garantii on véliendatud aastates ega mojuta teie seaduslvkke garantidigusi | FI Yaa(lu tuotteen
kestivyys. Tama takuu iimaistaan vuosina eikd se vaikuta laillisiin tak | FR Longé ie du
produit. Cette garantie est exprimée en années et n'interfére pas avec vos droits de garantie légaux | GA Marthanacht
rathaithe tairge. Léiritear an rathaiocht seo i mblianta agus ni chuireann si isteach ar do chearta rathaiochta dlithidla |
HR Zajamé&ena trajnost proizvoda. Ovo jamstvo izrazeno je u godinama | ne utjete na vada zakonska jamstvena prava
| HU Garantalt termék tartéssaga. Ez a garancia években van kifejezve, és nem befolydsolja az On torvényes

garancialis jogait | IT Durata g del pi . Questa g & esp in anni e non interferisce con i diritti
di garanzia legale | LT P Si garantija itreikéta metais ir netrukdo jasy jstatymy
nustatytoms garantinéms teiséms | LV i Sig jja ir izteikta gados un neietekmé@

jusu likumigas garantijas tiesibas | MT Durabllnta garantita tal-prodott. Din il-garanzija hija espressa fi snin u ma
tinterferixxix mad-drittijiet ta' garanzija legali tieghek | NL Gegarandeerde productievensduur. Deze garantie wordt

uvitgedrukt in jaren en heeft geen inviced op uw g |PL trwalos¢ prod . Ta
gwarancija jest wyrazona w latach i nie koliduje z ymi prawami g yinymi | PT Esta garantia € expressa em
anos e ndo interfere com os seus direitos de garanua Iegal | RO Durablhdade garantida do produto. Aceasta garantie
este L in ani si nu rfi cu d de garantie legala | SK Zaruéena Zivotnost’

vyrobku. Tato zaruka je vyjadrena v rokoch a nenaruéa vase zakonné prava na zéruku | SL Zajamcena trajnost
izdelka. Ta garancija je izraZena v letih in ne posega v vase zakonske pravice do garancije | SV Garanterad
produkthallbarhet. Denna garanti uttrycks i ar och paverkar inte dina lagstadgade garantirattigheter

GUARANTEED PRODUCT DURABILITY

This guarantee is expressed "
-~ . * %
—_ in years and does not r o=
~ interfere with your legal o
guarantee rights

BG lapanTupaHa TpaHOCT HA npogykTa. Tazu rapaHUVA € W2PAleHa B TOAMHY 11 HE HAPYLIABA BALIMTE 3AKOHOBM
npaea 2a rapaHuua | CS Zaruéena Zivotnost vyrabku. Tato zaruka je vyjadiena v letech a nenarusuje vase zakonna
préva na zaruky | DA Garanteret produktholdbarhed. Denne garanti er udtrykt | &r og griber ikke ind i dine lovbestemte
garanti der | DE ierte Produkthaltbarkeit. Diese Garantie wird in Jahren ausgedriickt und beeintrachtigt
nicht Ihre gesetzlichen Garantierechte | EL Eyyunpévn avBeknikdria mpoiovtog. H eyyinon aurr exppaleta ot émn
ko Bev Tropepfoivel ota vouipe Skowpata eyyinong | EN Guaranteed Product Durability. This guarantee is
expressed in years and does not interfere with your legal guarantee rights | ES Durabilidad garantizada del producto.
Esta garantia se expresa en afos y no interfiere con sus derechos de garantia legal | ET Garanteeritud toote
wvastupidavus. See garantii on valjendatud aastates ega méjuta teie seaduslikke garantiidigusi | FI Taattu tuotteen
kestévyys. Tama takuu iImaistaan vuosina eikd se vaikuta lailisiin takuuoikeuksiisi | FR Longévité garantie du
produit. Cette garantie est exprimée en annges et n'interfére pas avec vos droits de garantie légaux | GA Marthanacht
rathaithe tairge. Léiritear an rathalocht seo i mblianta agus ni chuireann si isteach ar do chearta rathalochta diithidla |
HR Zajaméena trajnost proizvoda. Cvo jamstvo izraZeno je u godinama i ne utjefe na vada zakonska jamstvena prava
| HU Garantalt termék tartéssaga. Ez a garancia években van kifejezve, &s nem befolydsolia az On trvényes
garancialis jogait | IT Durata garantita del prodotto. Questa garanzia & espressa in anni e non interferisce con i diritti
di garanzia legale | LT Garantuotas produkto patvarumas. Si garantija idreikéta metais ir netrukdo jisy jstatymy
nustatytams garantinems teiséms | LV Garant&ts produkta ilgmQ2Tgums. ST garantija Ir izteikta gados un neistekmé
jOsu likumigas garantijas tiesthas | MT Durabilitd garantita tal-prodott. Din il-garanzija hija espressa fi snin u ma
tinterferixxix mad-drittijiet ta' garanzija legali tieghek | NL Gegarandeerde productlevensduur. Deze garantie wordt
uitgedrukt in jaren en heeft geen invloed op uw wettelijke garantierechten | PL Gwarantowana trwalosé produktu. Ta
gwarancja jest wyrazona w latach i nie koliduje z ust; ymi praveami jnymi | PT Esta garantia é expressa em
anos e nao interfere com os seus direitos de garantia legal | RO Durabilidade garantida do produto. Aceaslta garantie
este exprimata Tn ani si nu interfereaza cu drepturile dumneavoastra de garantie legala | SK Zarugena Zivotnost’
virobku. Této zéruka je vyjadrend v rokoch a nenarisa vade zékonné préva na zéruku | SL Zajaméena trajnost
izdelka. Ta garancija je izraZena v letih in ne posega v vaSe zakonske pravice do garancije | SV Garanterad
produkthallbarhet. Denna garanti uttrycks i &r och paverkar inte dina lagstadgade garantirattigheter

P
.

© Ipsos | European Public Affairs, LE Europe, EY | Design and behavioural research study to create an EU harmonised label for the

commercial guarantee of durability and an EU harmonised notice on the legal guarantee of conformity




67

Label 3

PRODUCT
GUARANTEE

WE

You also benefit from
the legal guarantee
in the European Union

BG FAPAHUMA HA NPOAYKTA. Bue Chulo @ NONIBaTe OT 33x0HOBaTa
raparuMa B EBponeicku cuios | €S ZARUKA NA PRODUKT. Také mate
prospéch z pravni zéruky v Evropské unil | DA PRODUKTGARANTI. Du drager
ogsé fordel af den lovbestemte garantl | Den Europaiske Union | DE PRODUK+
TGARANTIE. Sie profitieren auch von der gesetzlichen Garantie in der
Europaischen Union | EL EFTYHIH NPOIONTOX. Enwepehsiots eniong and t
vopwn gyylinon oty Evpwnaixd Evwon | EN PRODUCT GUARANTEE. You
also benefit from the legal guarantee in the European Union | ES GARANTIA
DEL PRODUCTO. También se beneficia de la garantia legal en ka Unidn Europea
| ET TOOTEGARANTIL. Lisaks saate kasu Euroopa Liidu seaduslikust garantist
| FI TUOTETAKUU. Hyodyt myos lakisaateisesta takuusta Euroopan unionissa
| FR GARANTIE DU PRODUIT. Vous bénéficlez également de la garantie légale
dans 'Union européenne | GA RATHAIOCHT TAIRGE. Baineann ti tairbhe as
on rathaiocht diithidil san Aontas Eorpach freisin | HR JAMSTVO PROIZVODA.
Takoder imate koristi od zakonskog jamstva u Europskoj uniji | HU TERMEKs
GARANCIA, On is részesul az Eurépal Unidban érvényes torvényes [otallasbol
IT GARANZIA DEL PRODOTTO. Benefici anche della garanzia legale nellUne
ione Europea | LT PRODUKTO GARANTIJA. Jis taip pat naudojatés teisine
garantljia Europos Sajungoje | LV PRODUKTA GARANTIJA. jas ari gostat
labumu no likumigds garantijas Eiropas Savienibd | MT GARANZIJA TAL-PRO+
DOTT. Inti tibbenefika wkoll mill-garanzija legali fl-Unjoni Ewropea
NL PRODUCTGARANTIE. U geniet ook van de wettelijke garantie in de Europe+
se Unle | PL GWARANCJA PRODUKTU. Korzystasz rowniez z gwarangl
prawnej w Unii Europejskie) | PT GARANTIA DO PRODUTO. Vocd também
beneficia da garantia legal na Unido Europeia | RO GARANTIA PRODUSULUL
De asemenea, beneficlayl de garantia legald in Unlunea Europeand
SK ZARUKA NA PRODUKT. VyuZivate aj vyhody pravnej zéruky v Eurbpskej dnii
| SL GARANCIJA IZDELKA. Koristite tudi zakonsko garancijo v Evropski uniji |
SV PRODUKTGARANTL. Du drar ocksd nytta av den lagstadgade garantin |
Europeiska unionen

PRODUCT
GUARANTEE

You also benefit from
the legal guarantee
in the European Union

BG TFAPAHUMA HA NPOAYKTA. Bre chlwo <& NONSBEATS OT 33KOHOBATA
rapaHumA B EaponciconA cwoa | €8 ZARUKA NA PRODUKT. Take mate
prospich £ pravn’ caruky v Evropské uni | DA PRODUKTGARANTI. Lu draper
ogsé fordel af den lovbestemte garantii Den Europaeiske Union | DE PRODUK+
TGARANTIE. Sic profiticren auch won der gesetzlichen Garantic in der
Furopdiscien Usion | EL EFFYHEH NPOIONTOE, Friogeds ot afong ant o)
wipr| gyyinen oup Eupwiaik] Svwon | EN PRODUCT GUARANTEE. You
glso beretlt trom the legal guarantee in the European Union | ES GARANTIA
DEL PRODUCTO. Tambitn so beneficia de a garant’a kegal o la Unidn Enropea
| ET TOOTEGARANTIL Lisaks saale kasu Eurcopa Liidu sesduslikusl garantiisl
| FI TUOTETAKUU, Hyodyt miyds lak’saateisesta takuusta Euroooan unionissa
| FR 6ARANTIE DU PRODUIT. Vous béncficicz egalemnent ce la garantic legale
dans "Unien eurppéenne  GA RATHAIOCHT TAIRGE. Raineans 10 Lairbhe a5
en ratha’eeht dithidil san Acntas Eorpach freisin | HR JAMSTYO PROIZVODA,
Takoder imate koristi od zakonskog jamstva u Europskaj uniji - HU TERMEK+
EARANCIA. On s részesiil az Europai Unidkan druényes oiretnyes jarallashal
IT GARANZIA DEL PRODOTTQ. Benelic ancne cella garansa legae nel'Un:
ione Europea | LT PRODUKTO GARANTIJA. |is taip pat nzudojatés reisine
gzrantia Curopos Sgjungoje | LY PRODUKTA GARANTIJA. us an gustat
labumu Ao lkumipss garentijas Firopas Saviena | MT GARANZIJA TAL-PRO+
DOTT. Inti tibbenefika wholl mill-garenzija legali fFUnjoni Ewropes
KL PRODUCTGARANTIE. U geniet ook van de weettelijke garant’e in da Europel
s Unie  PL GWARANCJA PRODUKTU. Korsystass réwnic? 3 gawaranci
prawne] w Unii Europejskigj | PT GARANTIA DO PRODUTO. Woué Lamoéin
beneficia da garantia legal na Unido Eurcpeia | RO GARANTIA PRODUSULUL
Do asemenca, beneficdad de garantia legala n Uniunea Curopcand
SK ZARUKA NA PRODUKT. Wyudheste ] vihary pravne] sdruky v Furdpske) inii
| SL GARANCIJA |EDELKA. kKoriztite tudi zekonsko garancio v Evropski uniji
¥ PRODUKTGARANTI. Du drar ocksd nytta av den lagstadgads garandn i
Europriska unianen
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Label 4

0 Producer

+ *

anni Guarantee *** *

BG lapanuus Ha npomssoautena | €S Zaruka vyrobce | DA Producentgaranti | DE Herstellergarantie | EL Eyyonon napaywyou
| EN Producer guarantee | ES Garantia del fabricante | ET Tootjagarantii | FI Valmistajan takuu | FR Garantie du fabricant |
GA Rathaiocht an tdirgeora | HR Jamstvo proizvodaca | HU Gyart6i garancia | IT Garanzia del produttore | LT Gamintojo
garantija | LV RaZotaja garantija | MT Garanzija tal-produttur | NL Fabrieksgarantie | PL Gwarancja producenta | PT Garantia do
fabricante | RO Garantia producatorului | SK Zaruka vyrobcu | SL Garancija proizvajalca | SV Tillverkargaranti

o Producer

anni Guarantee

BG FapaHiuA Ha npavseonuTena €5 Faruka vyrabee | DA Praducentgaranti | DE Herstellergarantie EL Fyyanan naprepunyo
| EN Praducer guarantes | ES Garantia cel fabricante | ET Tootjagaranti | FI Valmistajan takuu | FR Garantic du fabricant
GA Rathaineht sn tdirgean | HR lamstva proisvedaca | HU Gyatoi garsncia 1T Garanzia del produttors | LT Gamintojo
garantija | LV Rafotaja garantijz | MT Garanzija tal-procuttur | ML Fabricksgarantic | PL Gwarancja producenta| PT Garantia do
fakricante | RO Garantia producataralui | SK Zaruka wiobcu | SL Garancija proizvajalea | 5 lillverkargaranti
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Label 5
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Label 6

TRADEMARK

ears NavE
MNAME
BG Mogunu | €S Let| DA Ar | DE Jahre | ELEtn | EN Years | ES Afios | ET Aastad | FI Vuodet | FR Ans

| GA Bllanta | HR Godine | HU Evek | IT Anni | LT Metal | LV Gadi | MT Snin | NL Jaar| PL Lat |
PT Anos | RO Anl | SK Rokov | SL Leta | Sv Ar

In additon to the legal guarantee

BG B gonsnHeHue KbM 3akoHosata rapaquna | €5 Kromé zakonne zaruky | DA Ud over den lovbestemte
garanti | DE Zusédtzlich zur gesetzlichen Gewahrleistung | EL EminAgov Tng vopung eyyunang |
EN In addition to the legal guarantee | ES Ademas de la garantia legal | ET Lisaks seadusest tulenevale
garantille | FI Lakisdatelsen takuun lisdksi | FR En plus de la garantie légale | GA Sa bhreis ar an
rdthalocht anlithidl | HR Uz Zakonske Jamstvo | HU A torvényes Jatdlidson felul | IT In aggiunta alla
garanzia legale | LT Be teisetos garantijos | LV Papildus likum@ noteiktajai garantijai | MT Minbarra
|-garanzija legali | NL Maast de wettelijke garantie | PL Oprdcz gwaranci prawnej | PT Além da garantia
legal | RO Pe langd garantia legald | SK Okrem zakonnej zéruky | SL Poleg zakonske garancije |
SV Uttver den lagstadgade garantin

TRADEMARK

Y
@ years v

BG lopumm | CS Let| DA Ar | DE Jahre | EL'ETn | EN Years | ES Afios | ET Aastad | FI Vuodet | FR Ans
| GA Blianta | HR Godine | HU Evek | IT Anni | LT Metai | LV Gadi | MT Snin | NL Jaar| PL Lat |
PT Anos | RO Ani | SK Rokov | SL Leta | SV Ar

In additon to the legal guarantee

BG B AonbMHeHWe KbM 2aKoHOBaTa rapaHumMna | €8 Kromé zakonné zaruky | DA Ud over den lovbestemte
garanti | DE Zusdtzlich zur gesetzlichen Gewsahrleistung | EL EminAZov Tng vopipng eyyunang |
EN In addition to the legal guarantee | ES Ademas de Ia garantia legal | ET Lisaks seadusest tulenevale
garantiile | FI Lakisdateisen takuun lisdksi | FR En plus de la garantie légale | GA Sa bhreis ar an
rathaiocht dhlithidil | HR Uz zakonsko jamstvo | HU A térvényes jotallason felil | IT In aggiunta alla
garanzia legale | LT Be teisétos garantijos | LV Papildus likuma noteiktajai garantijai | MT Minbarra
|-garanzija legali | NL Naast de wettelijke garantie | PL Oprocz gwarancii prawne] | PT Além da garantia
legal | RO Pe ldngad garantia legald | SK Okrem zdkonnej zdruky | SL Poleg zakonske garancije |
SV Utover den lagstadgade garantin
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Notice 1

GARANTE

YOUR PROTECTION AGAINST DEFECTIVE
PRODUCTS IN THE EU

As EU consumer, you are entitled to a minimum
2-year legal guarantee from the time of delivery
for products that for example:

Fail to match the product description

Do not meet the advertised qualities

Are not fit for the intended purpose

Do not demonstrate the normal quality

and performance expected

* Are incorrectly installed due to Inadequate Instructions

Your rights under the legal guarantee:

1. Free repair or replacement by a new product, or in some
cases price reduction or full reimbursement

2. If you choose to repair the product instead of replacing it,
you have one extra year of legal guarantee protection.

3. The seller is liable

Some EU countries have a longer legal guarantee period under
their national law

What to do if you receive a defective product:

1. Contact the seller as soon as possible to report the issue

2. Provide the receipt, invoice or bank statement proving your
purchase

3. If a dispute arises, consult the consumer protection authority
In your country

Ask the seller for more information about your legal guarantee rights.

You may be offered additional commercial guarantees by the seller or
producer.
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GARANTE

YOUR PROTECTION AGAINST DEFECTIVE
PRODUCTS IN THE EU

As EU consumer, you are entitled to a minimum
2-year legal guarantee from the time of delivery
for products that for example:

Fail to match the product description

Do not meet the advertised qualities

Are not fit for the intended purpose

Do net demonstrate the normal quality

and performance expected

+ Are incorrectly installed due to inadequate instructions

Your rights under the legal guarantee:

1. Free repair or replacement by a new product, or in some
cases price reduction or full reimbursement

2. If you choose to repair the product instead of replacing it,
you have one extra year of legal guarantee protection.

3. The seller is liable

Some EU countries have a longer legal guarantee period under
their national law

What to do if you receive a defective product:

1. Contact the seller as soon as possible to report the issue

2. Provide the receipt, invoice or bank statement proving your
purchase

3. If a dispute arises, consult the consumer protection authaority
in your country

Ask the seller for more information about your legal guarantee rights.

You may be offered additional commercial guarantees by the seller or
producer,
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Notice 2

LEGAL GUARANTEE

A protection against Fall
faulty products L

3 principles

Covers defective products for 2 years from
= the time of delivery. Some EU countries
have a longer legal guarantee period under

their national law

Entitles to free repair or replacement, or in
some cases price reduction or full
reimbursement

@ The seller is liable

LEGAL GUARANTEE

A protection against
faulty products

3 principles

Covers defective products for 2 years from
L= the time of delivery. Some EU countries
have a longer legal guarantee period under
their national law

Entitles to free repair or replacement, or in
some cases price reduction or full
reimbursement

@ The seller is liable
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Notice 3

You benefit from
the legal guarantee
in the European Union

If products are defective, all consumers in the
European Union have a 2-year legal guarantee
right from the time of delivery of these
products, entitling them to free

e repair
e or replacement,

Q or in some cases price reduction
or full reimbursement.

A consumer can invoke the legal guarantee for
example if a product fails to meet the advertised
description or quality, or if it was incorrectly
installed due to inadequate instructions.

Some EU countries have a longer legal
guarantee period under national law.

Get more information from the seller or the
consumer protection authority in your country!
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You benefit from
the legal guarantee
in the European Union

If products are defective, all consumers in the
European Union have a 2-year legal guarantee
right from the time of delivery of these
products, entitling them to free

@ repair
@ or replacement,

@ or in some cases price reduction
or full reimbursement.

A consumer can invoke the legal guarantee for
example if a product fails to meet the advertised
description or quality, or if it was incorrectly
installed due to inadequate instructions.

Some EU countries have a longer legal
guarantee period under national law.

Get more information from the seller or the
consumer protection authority in your country!
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Notice 4

* Xk
*~\* Legal
* ™’ x Guarantee
* s K
By law, consumers are Scan the code for
entitled to guarantee for more information
conformity defects for 2 years on your rights &
or longer subject to country applicable
specific law. conditions.

Repairs or replacements of
the defective product should
be carried out free of charge.
In certain situations
consumers are entitled to a
price reduction or a full
reimbursement.

* X ¥
x G‘; Legal
* ™/ x (GUarantee

W 3 K
By law, consumers are Scan the code for
entitled to guarantee for more information
conformity defects for 2 years on your rights &
or longer subject to country applicable
specific law. conditions.

Repairs or replacements of
the defective product should
be carried out free of charge.
In certain situations
consumers are entitled to a
price reduction or a full
reimbursement.
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Notice b

LEGAL GUARANTEE

Minimum 2-year legal guarantee under EU law:
in case of defective products or products that are not
matching description, consumers have the right to free

® @

repair or replacement, or in some cases partial
or full reimbursement.

Some EU countries have introduced a longer guarantee period. Ask the seller for
more information.

LEGAL GUARANTEE

Minimum 2-year legal guarantee under EU law:
in case of defective products or products that are not
matching description, consumers have the right to free

repair or replacement, or in some cases partial
or full reimbursement.

Some EU countries have introduced a longer guarantee period. Ask the seller for
more information.
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5.1.2 Annex A - Designs presented for consultation in the first stakeholder meeting

Notice 1

e°* GARANT

LEGAL GUARANTEE: Your Protection b
Against Defective Products in the EU e

As EU consumer, you are entitled to a minimum 2-year legal guarantee
from the time of delivery for products that for example:

* Fail to match the product description

* Do not meet the advertised qualities

¢ Are not fit for the intended purpose

* Do not demonstrate the normal quality and performance expected
* Are incorrectly installed due to inadequate instructions

Your rights under the legal guarantee:

1. Free repair or replacement by a new product, or in some cases price
reduction or full reimbursement

2. If you choose to repair the product instead of replacing it, you have
one extra year of legal guarantee protection.

3. The seller is liable

What to do if you receive a defective product:
1. Contact the seller as soon as possible to report the issue
2. Provide the receipt, invoice or bank statement proving your purchase

3. 1If a dispute arises, consult the consumer protection authority in your
country

Some EU countries have a longer legal guarantee
period under their national law.

Ask the seller for more information about your legal
guarantee rights.

h You may be offered additional commercial guarantees by the seller or

v producer. In particular, you may see on a product the icon at the left, which

GARANT is a commercial guarantee of durability offered by the producer at no
additional cost and covering the entire good. This producer guarantee runs in
parallel with the legal guarantee.
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Label 1A

vt GARANT’

1 0 BAND/TRADEMARK

MODEL IDENTIFIER

Runs in parallel with ¢ GARANTH **

BG *TbproBcKa rapaHuMsi 3a AbArOTpaiiHOCT **Teye napanenHo CbC 3aKOHOBaTa rapaHuus. |
CS * zaruka vyrobce na trvanlivost **béZi soub&zné se zakonnou zarukou. | DA * handelsmassige garanti
for holdbarhed **laber parallelt med den lovbestemte garanti. | DE * gewerbliche Haltbarkeitsgarantie
**lauft parallel zur gesetzlichen Gewahrleistung. | EL * epmopwk eyylnan oécov agopd Tnv
avBekTikdTNTa **Tpéxel TapdMAnia pe tn vopn eyyinon. | ES *Garantia comercial de durabilidad
**corre en paralelo a la garantia legal. | ET * vastupidavusega seotud miiiigigarantii **kehtib
paralleelselt seadusjdrgse garantiiga. | FI * tarkoitettu kestdvyystakuu. **on voimassa rinnakkain
lakisaateisen takuun kanssa. | FR *Garantie commerciale de durabilité **court parallelement a la
garantie légale. | GA * rathaiocht trachtala an tdirgeora um marthanacht **rith i gcomhthrath leis an
rathaiocht dhlithidil. | HR *Komercijalno jamstvo trajnosti **tece usporedno sa zakonskim jamstvom. |
HU * komercijalno jamstvo trajnosti **a jogszabalyon alapulé garancidval parhuzamosan fut. |
IT *Garanzia commerciale di durabilita **decorre in parallelo con la garanzia legale. | LT *Komerciné
patvarumo garantija **galioja lygiagreciai su teisés aktais nustatyta garantija. | LV * ilgizturibas
komercgarantija **darbojas paraléli likumiskajai garantijai. | MT *Garanzija kummerdjali ta' durabbilta
**tghaddi b'mod parallel mal-garanzija legali. | NL *Commerciéle levensduurgarantie **loopt parallel
met de wettelijke garantie. | PL * handlowa gwarancja trwatosci **biegnie réwnolegle z gwarancjg
prawna. | PT *Garantia comercial de durabilidade **decorre em paralelo com a garantia legal. |
RO *Garantia comerciald de durabilitate **curge in paralel cu garantia legala. | SK * obchodna zaruka
vyrobcu **plynie stbeZne so zdkonnou zarukou. | SL * trZna garancija trajnosti **tece vzporedno
z zakonskim jamstvom. | SV * Tillverkarens kommersiella hallbarhetsgaranti **IGper parallellt med den
rattsliga garantin.

Label 1B

BRAND/TRADEMARK
‘ MODEL IDENTIFIER

8 & GARANT

© Ipsos | European Public Affairs, LE Europe, EY | Design and behavioural research study to create an EU harmonised label for the

commercial guarantee of durability and an EU harmonised notice on the legal guarantee of conformity




80

Notice 2

/\ Logo for online version:

LEGAL (mouse-over)

LEGAL

If products are defective, all consumers in the GUARANTEE
European Union have a minimum 2-year legal
guarantee right from the time of delivery of these
products.

Consumers can claim their legal guarantee rights
for example if a product fails to meet the
advertised description or quality, or if it was
incorrectly installed due to inadequate
instructions.

Sellers are required to offer free

o repair
° or replacement,

o or in some cases price reduction
or full reimbursement.

Some EU countries have a longer
legal guarantee period under
national law.

Ger more information from the seller or the
consumer protection authority in your country.

© Ipsos | European Public Affairs, LE Europe, EY | Design and behavioural research study to create an EU harmonised label for the

commercial guarantee of durability and an EU harmonised notice on the legal guarantee of conformity




Label 2

DG FAPAMUMA 3A

PRODUCER

ABNrOTPARHOCT,
GUARANTEE APOMSBORMTENA.

\'UVC{’..V"'J ok 3vOn0sats
OF DURABILITY s

€S ZARUKA 2IVOTNOSTI
POSKYTOVANA VYROBCIM,
Soubdiné se rdconou
2drukow

DA PRODUCENTINS
HOLDBARHEDSGARANTI,
Paralieit med den lovbestemte
garanti

DE HERSTELLERGARANTIE FUR
HALTBARKEIT. Pacalie! 2ur
gesetzichen Gawahrieistung,

ANNI

.

A
&
A
14
Wemark | Mot

EL EMTYHIH ANOEKTIKOTHTAL
TOY NAPAMQrOY. Napainia
BT Wy £yyGnon

€5 GARANTIA DE DURABILIDAD
DEL PRODUCTOR. £n paralelo a
la garantia legal

ET TOOTJA
VASTUPIDAVUSGARANTIL
Paralieeiselt seaduspirgse
Rarantigs

In parallel with
Legal Guarantee

Logo for online version: (mouse-over)

£1 TUOTTAJAN KESTAVYYSTAKUU.
Rinnaikan laksadtesen takuun
kanssa
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MY GARANZIA TA' DURABBILTA
TALPRODUTTUR. 8'mod
paraliet mal-garanzia legall

FR GARANTIE DE oy
PRODUCTEUR. Paralitlement &
la garante \egaie

GA RATHAIOCHT
MARTHANACHTA AN
TAIRGEORA. | gromntheath leis
an rithaiocn dhithegl

MR JAMSTVO TRAJNOSTI
PROIZVODACLA. Usporedno sa
ZaROOSKIM jaMSTvonm.

HU A GYARTO TARTOSSAG!
GARANCIAJA. A jogsrabilyon
dlapuld parancidvad
prhuzamossn

IT GARANZIA DI DURABILITA DEL
PRODUTTORE. i paralielo con
1 garannia kegale.

LT GAMINTOJO PATVARUMO
GARANTIJA. Lygiagrelia su
Lol AKLAIS USLAtyLS Rarartiy

LV RAZOTAJA ILGIZTURIBAS
GARANTIA. Parasdli
kumiskaal garantjal

PRODUCER
GUARANTEE
OF DURABILITY

10

NL LEVEN TIE VAN
DE PRODUCENT. Paraliel met
de wettelijue garantie.

PL GWARANCIA TRWALOSCI
UDZIELANA PRZEZ
PRODUCENTA. Rémnclegle 2
EWIFANCH PrwT),

PT GARANTIA DE DURABILIDADE
DO PRODUTOR. Em parakio
COMm a garanta legal

RO GARANTIA DE DURABILITATE
OFERITA DE PRODUCATOR. In
paralel cu garantia Segala

SK ZARUKA ZIVOTNOSTI
POSKYTOVANA VYROBCOM.
SUDENe 50 2AKONNCU ZIrukou

SLJAMSTVO PROIZVAJALCA ZA
TRAJNOST. Vzporedno 2
2H0OSKIM jJamSTvom

SV PRODUCENTENS
HALLBARHETSGARANTI.
Pacalielit mwed den ranslig

garantin
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Notice 3

% X %
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* *
* (J * Legal Guarantee

K o K

Minimum 2-year legal guarantee
under EU law: for example in case of
defective products or products that are
not matching description, consumers
have the right to ask the seller for free:

@ repair

or replacement,

or in some cases price
reduction or full
reimbursement.

Some EU countries have
introduced a longer
guarantee period.

Ask the seller or scan the
code for more information
on your rights & applicable
conditions.
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Label 3A

Producer 3
yea rs gu a ra n tee BRAND/TRADEMARK

MODEL IDENTIFIER

BG loauku. FapaHums Ha npoussoguTens | CS Let. Zaruka vyrobce | DA Ar. Producentens garanti | DE Jahre. Gewahrleistung | EL'ETn. Eyyonan
Tou Kataokeuaotr | ES Afios. Garantia del productor | ET Aastad. Tootja garantii | FI Vuodet. Valmistajan takuu | FR Ans, Garantie du
producteur | GA Blianta. Rathaiocht an Tairgeora | HR Godine. Jamstvo proizvodala | HU Evek. Gyartdi garancia | IT Anni. Garanzia del
produttore | LT Metai. Gamintojo garantija | LV Gadi. Razotaja garantija | MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie |
PL Lata. Gwarancja producenta | PT Anos. Garantia ao produtor | RO Ani. Garantia producatorului | SK Rokov. Zaruka vyrobcu | SL Leta.
Garancija proizvajalca | SV Ar. Tillverkargaranti

Label 3B

Producer
YEARS Guarantee

\BRAND/TRADEMARK MODEL IDENTIFIER
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Notice 4
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N

1. Minimum 2-year protection against
defective products under the EU law.

2. Consumers can invoke the legal
guarantee if a product, for example,
fails to meet the advertised description
or quality, or if it was incorrectly

3. Sellers are required to offer free

@ repair
@ replacement

in some cases price reduction
or full reimbursement

installed due to inadequate instructions.

LEGAL
GUARANTEE

Some EU countries have a longer legal
guarantee period under national law.

For more information on your rights and
applicable conditions, scan the QR code,
ask the seller, or contact the consumer
protection authority in your country.
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Label 4
BRAND/TRADEMARK
MODEL IDENTIFIER
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5.1.3 Annex A - Designs tested in the consumers survey and traders & producers
survey

Notice 1A%

¢ GARANT

LEGAL GUARANTEE: Your protection
against defective products in the EU

As consumer in the European Union, you are entitled to a legal guarantee of
minimum 2 years from the time of delivery of products that for example:

+ Fail to match the product description

* Do not meet the advertised qualities

* Do not work as they should

+ Are incorrectly installed due to inadequate instructions

Your rights under the legal guarantee:

1. Free repair or replacement by a new product, or in some cases price
reduction or full reimbursement

2. If you choose to repair the product instead of replacing it, you have
one extra year of legal guarantee protection.

3. The seller is liable

What to do if you receive a defective product:
1. Contact the seller as soon as possible to report the issue

2. Provide a proof of your purchase, such as receipt, invoice, or bank
statement

3. If a dispute arises, consult the competent authority

Some EU countries have a longer legal guarantee
period under their national law.

Ask the seller, the competent authority, or scan the
QR code for more information about your legal guarantee
rights.

www.placeholder.com

You may be offered additional commercial guarantees by the seller or
' producer. In particular, you may see on a product the icon at the left, which
is a commercial guarantee of durability offered by the producer at no
GARANT additional cost and covering the entire good. This producer guarantee runs in

parallel with the legal guarantee.

% Note that the QR code in the Notice designs intends to link to a webpage of the respective Member State
providing more information about the legal guarantee of conformity.
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Label 1A%

ot GARANT

MODEL IDENTIFIER

— 'ﬁ GARANTH ** ﬁ

BG *lapaHumA za TpaiAHocT oT npowssogmTens **3akoHoea rapanumn | CS *Zaruka
vyrobce na trvanlivost =**Zdkonnd zdruka | DA *Producentens garanti for
holdbarhed **Retlig garanti | DE *Haltbarkeitsgarantie des Herstellers **Gesetzliche
‘Gewdhrleistung | EL *Eyyinon mapaywyou yid avBekTIKATNTa **NopIkr gyyonan
| EN *Producer guarantee of durability **Legal Guarantee | ES *Garantia de
durabilidad del productor **Garantia legal | ET *Tootja vastupidavuse
garantii **Seaduslik garantii | FI *Tuottajan kestavyystakuu **Lakisddteinen takuu |
FR *Garantie de durabilité du producteur **Garantie légale | GA *Rdthaiocht an
téirgeora um marthanacht **Rathaiocht Dhlithiiil | HR *Proizvodacevo jamstvo
trajnosti  **Zakonsko  jamstvo | HU  *Tartéssdgra wvonatkozd  gydrtoi
jotallas  **ogszabdlyon alapulo jotéllas | IT *Garanzia di durabilitd del produttore
**Garanzia legale | LT *Gamintojo suteikiama patvarumo garantjja **Teisiné garantija |
LV *Ra%ot3a ilgizturibas garantija **uridiska garantjia | MT *Garanziia kummergali ta’
durabbilta tal-produttur **Garanzija Legali | NL *Levensduurgarantie van de producent

*#Wetteljke garantie | PL  *Gwaranga  trwalosd  udzielana  przez
producenta **Gwaranga prawna | PT *Garantia de durabilidade do produtor **
Garantia legal | RO *Garantia comerdald de durabilitate oferitdi de

producdtor **Garantialegald | SK * Zaruka wyrobcu tykajuca sa Zivotnosti ** Zakonna
zdruka suladu | SL *Proizvajaléeva trina garancija skladnosti **Zakonska garancija |
SV *Tillverkarens hallbarhetsgarant **Rattslig garanti|

87

% Note that the QR code in this design intends to link to the commercial guarantee statement on the
producer website. This information of what is envisioned behind the QR code will also be communicated

to participants.
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Notice 1B

LEGAL GUARANTEE: Your protection
against defective products in the EU

As consumer in the European Union, you are entitled to a legal guarantee of
ﬁ minimum 2 years from the time of delivery of products that for example:

+ Fail to match the product description

+ Do not meet the advertised qualities

+ Do not work as they should

+ Are incorrectly installed due to inadequate instructions

Your rights under the legal guarantee:

1. Free repair or replacement by a new product, or in some cases price
reduction or full reimbursement

2. If you choose to repair the product instead of replacing it, you have
one extra year of legal guarantee protection.

3. The seller is liable

What to do if you receive a defective product:

1. Contact the seller as soon as possible to report the issue

2. Provide a proof of your purchase, such as receipt, invoice, or bank
statement

3. If a dispute arises, consult the competent authority

Some EU countries have a longer legal guarantee
period under their national law.

Ask the seller, the competent authority, or scan the
QR code for more information about your legal guarantee
rights.

www.placehalder.com

producer. In particular, you may see on a product the icon at the left, which
is a commercial guarantee of durability offered by the producer at no

GARANT additional cost and covering the entire good. This producer guarantee runs in
parallel with the legal guarantee.

'% You may be offered additional commercial guarantees by the seller or
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Label 1B%

eX GARANT

BRAND/TRADEMARK
‘ MODEL IDENTIFIER

§ vk GARANT

% Note that the QR code in this design intends to link to a webpage mentioning the following info in all EU
languages: “This commercial guarantee of durability is expressed in years. It is offered by the producer at
no additional cost and covers the entire product. The producer has to describe the exact terms in the
commercial guarantee statement. You also benefit as a consumer in the EU from legal guarantee rights
against the seller.” This information of what is envisioned behind the QR code will also be communicated
to participants.
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Notice 2

/\

LEGAL
GUARANTEE

All consumers in the European Union have a legal
guarantee right of minimum 2 years from the time
of delivery of products.

Consumers can claim their legal guarantee rights
for example if a product fails to meet the
advertised description, or if it does not
demonstrate the normal quality and
performance expected.

Sellers are responsible for the legal guarantee.
They are required to offer:

free repair

@ or free replacement

or in some cases price reduction or full
reimbursement.

Some EU countries have a longer
legal guarantee period under national
law. Scan the code or ask the seller
or the competent authority for
more information.

You may be offered additional commercial
guarantees by the seller or the producer, such as
the Producer Guarantee of Durability.
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Label 2%

PRODUCER GUARANTEE
OF DURABILITY

Runs in parallel with
Legal Guarantee

BG F'apaHuuA 3a TpaiHoCT oT
NPOM3BOAUTENA B TOAMHU.
Mpunara ce yenopeaHo cbe
33KOHOBATA rapaKumMA.

€S Zaruka vyrobce na trvanlivost v
letech. B&Zi seubéiné se
zakennou zarukaeu.

DA Producentens garanti for
holdbarhed i ar. Korer parallelt
med den retlige zaranti.

DE Haltbarkeits garantie des
Herstellers injahren. Gilt
parallel zur gesetzichen
Gewahrleistung.

EL Eyyom0n mapoyeyod yLa
avBeRTIRGTTA o8 XpodviLa.
NeLtovpyel mopddinho pe
N VOULKR eyyUnon

EN Producer guarantec of
durability in years. Runs in
parallel with legal zuarantee

ES Garantia de durabilidad del
preducter en anes. Funcicna en
paralelo ala garantia legal

ET Tootja vastupidavuse garantii
aastates. Kaasneb seadusliku
garantiiza.

Fl Tuottajan kest3vyystakuu
vuosina. Toimii rinnakkain
lakisaateisen takuun kanssa

FR Garantie de durabilité du
producteur en années. Elle
fonctionne en paralléle avec la
garantie |ézale.

GA Rathaiocht an tairgeora um
marthanacht i mblianta.
Ritheann sé comhthreomhar e
rathaiocht dhlithidil

HR Poizvodacevo jamstvo trajnosti
u godinama. Funkd onira
paralelno sa zakonskim
Jamstyam.

HU Tartéssdgra vonatkozd gyartéi
Jjotallas években. A
jogszabalyon alapuld 6 tallissal
parhuzamosan fut.

IT Garanzia di durabilita del
produttore inanni. Havigore in
parallelo conla garanzia lezale

LT Gamintojas suteikia patvarume
garantijy. Galioja kartu su
teisine garantya.

LV RaZotaja ilgizturibas garantija
gados. Darbojas paraléli
juridiskajai garantiia

MT Garanzija kummerdjali ta”
durabbilts tal-produttur fi
snin. Timxi b'mod parallel mal-
zaranzijalegali

a1

ML Levensduurgarantie van de
producent in jaren. Loopt
parallel met dewettelijke
garantie,

PL Okres gwaranci trwaloéci
udzielang] przez producentaw
latach. Gwarangja ta
obowiazuje réwnolegle z
Fwaranda prawng

PT Garantia de durabilidade do
produtor em anos. Funciena
em paralels com a garantia
lezal.

RO Garantia comerciald de
durabilitate oferita de
producitor in ani. Curgein
paralel cu zarantia legali.

SK Zaruka vyrobeu tykajica sa
Zivotnosti v rokoch. Plati
sibezne so zdkonnou zarukau
siladu

SL Proizvajaléeva garancija
trajnostivletih. Velja
vzperedne z zakonskim
jamstvom

SV Tillverkarens
hallbarhetsgaranti i ar. Léper

parallellt med den rattsliza
zarantin

% Note that the QR code in this design intends to link to the commercial guarantee statement on the
producer website. This information of what is envisioned behind the QR code will also be communicated

to participants.
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* *
* (J * Legal Guarantee

X S X

Minimum 2-years legal guarantee
protection from time of delivery of
products for all consumers in the
European Union.

For example in case of defective
products or products that are not
matching description, consumers have
the right to ask the seller for free:

repair (in this case you have an
extra year of legal guarantee
protection)

or replacement,
or in some cases price

reduction or full
reimbursement.

Some EU countries have
introduced a longer
guarantee period.

Ask the seller, competent
authorities, or scan the
code for more information
on your rights & applicable
conditions.

You may be also offered a commercial
guarantee of durability by the producer.

Producer

guarantee @
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Label 3A - Ireland™®

() Producer i
yea rs g U a ra n te e BRAND/TRADEMARK

MODEL IDENTIFIER

BG ronunu. FapaHums oT npoussoautens | €S Let. Zaruka virobce | DA Ar. Producentens garanti | DE Jahre. Garantie des Herstellers |
EL Xpowvia. EyyOnon mapaywyol | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an tairgeora | HR Godina/Godine. Proizvedacko jamstve | HU
Evek. Gyartdi j6tallés | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZot3ja garantija | MT Snin. Garanzija
tal-produttur | ML Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia

producitorului | SK Roky. Zaruka vijrobeu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti |

producitorului | SK Roky. Zaruka vyrobcu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti |

Label 3A - Finland

() Tuottajan

vuotta taKUU Toroan

BG ronukm. [apasuvs oT npoussoautens | CS Let. Zaruka vyrobce | DA Ar. Producentens garanti | DE Jahre. Garantie des Herstellers |
EL Xpowia. Eyyonon napaywyod | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an tairgeora | HR Godina/Godine. Proizvodacko jamstvo | HU
Evek. Gyartdijotallds | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja garantija | MT Snin. Garanzija
tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia
producitorului| SK Roky. Zaruka viyrobcu | SL Leta. Garancijaproizvajalca| SV Ar. Tillverkarens garanti |

Label 3A - France

Garantie %

du producteur s

IDENTIFIANT DU MODELE

ans

BG roguHu. [apaHumsa oT npoussogutens | €S Let. Zéruka vyrobce | DA Ar. Producentens garanti| DE Jahre. Garantie des Herstellers |
EL Xpowic.. Eyyinon mapaywyod | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an tairgeora | HR Godina/Godine. Proizvodacko jamstvo | HU
Evek. Gyartéijotallds | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja garantija | MT Snin. Garanzija
tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia
producitorului | SK Roky. Z&ruka vyrobcu | SL Leta. Garancijaproizvajalca | SV Ar. Tillverkarens garanti |

190 Note that the QR code in this design was intended to link to the commercial guarantee statement on the
producer website. This information of what is envisioned behind the QR code was also be communicated
to participants.
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Label 3A - Germany

Garantie LR
des Herstellers  w«

MODELLKENNUNG

jahre

BG rognHu. MapaHuus oT npoussoguTens | €S Let. Zaruka vyrobce | DA Ar. Producentens garanti| DE Jahre. Garantie des Herstellers |
EL Xpowia. Eyyonon mapaywyol | EN Years. Producer guarantee | ES Afios. Garantia del productor| ET Aastat. Tootja garantii | FI Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an tdirgeora | HR Godina/Godine. Proizvodacko jamstvo | HU
Evek. Gyart6i j6tallas | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja garantija | MT Snin. Garanzija
tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia
producétorului| SK Roky. Zaruka vyrobcu | SL Leta. Garancija proizvajalca| SV Ar. Tillverkarens garanti |

Label 3A - Greece

0 Eyyinon

Xpovia Tta p avw vo U EMQNYMIA/EMMOPIKO THMA

ANATINQPIZTIKO MONTEAOY

BG roamHu. MapaHuus oT nponssoauTens | €S Let. Zaruka vyrobce | DA Ar. Producentens garanti | DE Jahre. Garantie des Herstellers |
EL Xpowia. Eyyonon mapaywyol | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathalocht an téirgeora | HR Godina/Godine. Proizvodacko jamstvo | HU
Evek. Gyart6ij6tallds | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija| LV Gadi. RaZotaja garantija | MT Snin. Garanzija
tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia
producitorului| SK Roky. Zaruka vyrobcu | SL Leta. Garancijaproizvajalca| SV Ar. Tillverkarens garanti |

Label 3A - Poland

() Gwarancja X:
lat(a) Producenta

IDENTYFIKATOR MODELU

BG ronuHu. FapaHuma oT nponseoautens | €S Let. Zaruka vyrobce | DA Ar. Producentens garanti| DE Jahre. Garantie des Herstellers |
EL Xpowvia. Eyyonon mapaywyol | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an tairgeora | HR Godina/Godine. Proizvodacko jamstvo | HU
Evek. Gyart6i j6tallas | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja garantija | MT Snin. Garanzija
tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia
producatorului| SK Roky. Zaruka vyrobcu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti |
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Label 3A - Portugal

Garantia
anos d0 Produtor

IDENTIFICADOR DE MODELO

BG roguhu. [apaHuma oT npoussoauTens | CS Let. Zaruka vyrobce | DA Ar. Producentens garanti| DE Jahre. Garantie des Herstellers |
EL Xpowia. Eyyunon mapaywyol | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | Fl Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an tdirgeora | HR Godina/Godine. Proizvodacko jamstve | HU
Evek. Gyartdijétallds | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja garantija | MT Snin. Garanzija
tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia
producitorului | SK Roky. Zaruka vyrobcu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti |

Label 3A - Slovenia

() Garancija

let Proizvajalca

IDENTIFIKACIJSKA OZNAKA MODELA

BG ronuhm. [apaHuvs oT npoussoautens | €S Let. Zaruka vyrobce | DA Ar. Producentens garanti | DE Jahre. Garantie des Herstellers |
EL Xpowia. EyyOnon mapaywyod | EN Years. Producer guarantee | ES Afios. Garantia del productor| ET Aastat. Tootja garantii | FI Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an tairgeora | HR Godina/Godine. Proizvodacko jamstvo | HU
Evek. Gyartaijotallas | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja garantija | MT Snin. Garanzija
tal-produttur | ML Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia
producitorului| SK Roky. Zarukavyrobcu | SL Leta. Garancijaproizvajalca | SV Ar. Tillverkarens garanti |

Label 3A - Spain

1 0 Garantia

afios del Productor

IDENTIFICADOR DE MODELO

BG ronuhw. [apasuma oT npowssoamtena | CS Let. Zaruka vyrobce | DA Ar. Producentens garanti | DE Jahre. Garantie des Herstellers |
EL Xpdwia. Eyyonon mapaywyol | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Réthaiocht an tairgeora | HR Godina/Godine. Proizvodacko jamstvo | HU
Evek. Gyartai jotallas | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja garantija | MT Snin. Garanzija
tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia
producitorului | SK Roky. Zaruka vyrobcu | SL Leta. Garancijaproizvajalca | SV Ar. Tillverkarens garanti|
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Label 3A - Sweden

Tillverkarens =%
ar ga ra ntl VARUMARKE

MODELLIDENTIFIERARE

BG rogunu. [apaHuus oT npoussoautens | €S Let. Zaruka vyrobce | DA Ar. Producentens garanti | DE Jahre. Garantie des Herstellers |
EL Xpowia. EyyOnon mapaywyot | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI Vuotta.
Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an tdirgecra | HR Godina/Godine. Proizvedacko jamstvo | HU
Evek. Gyartoi j6tallds | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja garantija | MT Snin. Garanzija
tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja producenta | PT Anos. Garantia do produtor | RO Ani. Garantia
producitorului| SK Roky. Zéruka vijrobcu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti|

Label 3B™

Producer

YEARS Guarantee

BRAND/TRADEMARK MODEL IDENTIFIER

" Note that the QR code in this design intends to link to a webpage mentioning the following info in all EU
languages: “This producer guarantee of durability is expressed in years. This runs in parallel with the legal
guarantee.” This information of what is envisioned behind the QR code will also be communicated to
participants.
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Notice 4

LEGAL
GUARANTEE

1. Minimum 2-years protection for all products Some EU countries have a
sold in the European Union. longer legal guarantee

) period under national law.
2. Consumers can invoke the legal guarantee, for
example if a product For more information on

. . our rights, scan the QR
« Does not match the advertised description. 4 9 Q
code or ask the seller.

s Does not work as it should.

3. Sellers are required to offer
free repair

free replacement

www.placeholder.com

in some cases price reduction
or full reimbursement
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LABEL 4

BG Toproscka rapaHuna 3a HU Kereskedelmi tartossagi
COMMERCIAL GUARANTEE e e
CS Obchodni zdruka na IT Garanzia commerciale di
OF DURABILITY trvanlivost durabilita
DA Handelsmasssig garanti LT Komerciné patvarumo
BRAND/TRADEMARK MODEL IDENTIFIER for holdbarhed garantija
DE Gewerbliche LV Komerciala ilgizturibas
Haltbarkeitsgarantie garantija
EL Euttopikni £yyunan MT Garanzija kummercjali ta’
avBEeKTIKOTNTAG durabbilta
EN Commercial guarantee NL Commerciéle
of durability levensduurgarantie
ES Garantia comercial de PL Handlowa gwarancja
durabilidad trwatosci
ET Kaubanduslik PT Garantia comercial de
vastupidavuse garantii durabilidade
|
Fl Kaupallinen RO Garantia comercialad de
kestavyystakuu durabiltate
FR Garantie commerciale de SK Obchodna zéruka tykajica
durabilité sa Zivoinosti
GA Réthaiocht trachtala SL TrZna garancija trajnosti
mharthanachta )
SV Kommersiell
HR Komercijalno jamstvao hallbarhetsgaranti
trajnosti

192 Note that the QR code in this design intends to link to a webpage mentioning the following info in all EU
languages: “This producer guarantee of durability is expressed in years. This runs in parallel with the lega
guarantee.” This information of what is envisioned behind the QR code will also be communicated to
participants.
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5.1.4 Annex A - Designs tested during behavioural experiment and presented at the

second stakeholder meeting

Notice 1

Seller Guarantee

1. Minimum 2-years protection for all products.

2. Consumers can invoke the legal guarantee, for
example if a product

+ does not match the advertised description.

- does not work as it should.

3. Sellers are required to offer

o free repair
o free replacement

0 in some cases price reduction
or Full reimbursement

Some countries have a longer
legal guarantee period under
national law.

For more information scan
the QR code or ask the seller.

europa.eu/youreurope

What to do
IF you receive a defective product:
o o o

Contact the seller.
your purchase.

)

Producer Guarantee
of Durability

[

Provide a proof of

If there is a dispute, consult
the competent authority.

You may be also offered a commercial guarantee of
durability by the producer.
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Label 1is alocal language label. Therefore, local language versions were created for each of the

countries in which the behavioural experiment was conducted.

Label 1-Ireland

label 1-Finland

Y

Producer Guarantee
of Durability

m Runs in parallel with
the Seller Guarantee

Y

Tuottajan
Kestdvyystakuu

VUOTTA

Se toimii rinnakkain Myyjsn
antaman Takuun kanssa

Label 1-France

Y

Garantie de Durabilité
du Producteur

Fonctionne en paralléle
avecla Garantie du Vendeur

Label 1- Spain

Y O

Garantia de Durabilidad
del Productor

Funciona en paralelo a la
Garantia del Vendedor

label 1- Poland

_aphtttag,

Gwarancja Trwatoici
Producenta

1J MIFF ALMA

Label 1- Romania

Lttty

Garantia de Durabilitate
Oferita de Producator

Curgeiin paralel cu Garantia
asumata de Vanzator
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Notice 2

* X %

¢k »~ Legal Guarantee

* 4 *

Minimum 2-years legal guarantee protection Some EU countries have a longer
from time of delivery of products for all legal guarantee period under
consumers in the European Union (EU). national law.

Consumers can claim their legal guarantee For more information on your
rights, for example if a product rights, scan the QR code or ask

+ does not match the advertised description. the seller.

+ does not work as it should.

Sellers are required to offer

free repair

free replacement

in some cases price reduction
or full reimbursement

europa.eu/youreurope

What to do

If you receive a defective product:

1. Contact the seller as soon as possible to report the issue

2. Provide a proof of your purchase, such as receipt, invoice, or bank
statement

3. Ifadispute arises, consult the competent authority

which is 3 commercial guarantee of durability offered by the producer at
no additional cost and covering the entire good. This producer guarantee
GARANT  rynsin parallel with the legal guarantee.

You may be offered additional commercial guarantees by the seller or
' producer. In particular, you may see on a product the symbol at the left,
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Label 2
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Notice 3

*

«,+° @Quarantee

Minimum 2-years legal guarantee protection from time of delivery
of products for all consumers in the European Economic Area (EEA).

For example in case of defective products or products that are not matching
description, consumers have the right to ask the seller for:

free repair (in this case you have an extra
year of legal guarantee protection)

o or free replacement,

O or in some cases price reduction
or full reimbursement.

E E Some EEA countries have introduced a longer
L guarantee period.
r
. - Ask the seller, competent authorities, or scan the code for
- more information on your rights.

europa.eu/youreurope

In addition, you may be also offered a commercial
guarantee of durability by the producer.
This guarantee runs in parallel with the legal guarantee.

Producer
Guarantee
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Label 3

Producer
YEARS Guarantee

WAVE 890L

BG lofuuu. Fapaduma ot npoussoanTens | CS Let. Zaruka vyrobce | DA Ar. Producentens garanti | DE Jahre. Garantie des
herstellers | EL Xpovia. Eyyinon mapaywyou | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat.
Tootja garantii | FIVuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an téirgeora | HR
Godina. Proizvodacko jamstvo | HU Evek. Gyartdi garancia | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija
| LV Gadi. RaZotaja komercgarantija | MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja
producenta | PT Anos. Garantia do produtor | RO Ani. Garantia producatorului | SK Roky. Zaruka vyrobcu | SL Leta. Garancija
proizvajalca | SV Ar. Tillverkarens garanti
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Notice 4

* X

b G ] Legal

.+ @Quarantee

Minimum 2-years legal guarantee protection from time of delivery
of products for all consumers in the European Economic Area (EEA).

For example in case of defective products or products that are not
matching description, consumers have the right to ask the seller for:

free repair (in this case you have an extra
year of legal guarantee protection)

o or free replacement,

e or in some cases price reduction
or full reimbursement.

Some EEA countries have introduced a longer
guarantee period.

Ask the seller, competent authorities, or scan the
code for more information on your rights.

europa.eu/youreurope

Producer G In addition, you may be also offered a commercial
Guarantee guarantee of durability by the producer.
This guarantee runs in parallel with the legal
guarantee.
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Label 4 is a multi-language label with the title in the local language. Therefore, local language
versions were created for each of the countries in which the behavioural experiment was

conducted.

Label & - Ireland

Producer
Wae Guarantee

BG loaunn. Mapanuns ot nponssoawTens | €S Let. Zaruka wyrobce | DA Ar. Producentens
garanti | DE Jahre. Garantie des herstellers | EL Xpdvia. Eyyonon mapaywyou | EN Years.
Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI
Vuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an
tairgeora | HR Godina. Proizvodatko jamstvo | HU Evek. Gydrtdi garancia | IT Anni.
Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja komercgarantija
| MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja
producenta | PT Anos. Garantia do produtor | RO Ani. Garantia producatorului | SK Roky.
Zaruka vyrobeu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti

Label 4 - France

Garantie du
Producteur

BG loauHu. [apaHuns o npoussoautens | CS Let, Zéruka vyrobce | DA Ar. Producentens
garanti | DE Jahre. Garantie des herstellers | EL Xpdvia. Eyyunon miapaywyou | EN Years.
Producer guarantee | ES Afios. Garantia del preductor | ET Aastat. Tootja garantii | FI
Vuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an
tairgeora | HR Godina. Proizvodacko jamstvo | HU Evek. Gyartéi garancia | IT Anni.
Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja komercgarantija
| MT Snin. Garanzija tal-produttur | NL Jaar. Preducentgarantie | PL Lata. Gwarancja
producenta | PT Anes. Garantia do produtor | RO Ani. Garantia producatorului | SK Roky.
Zaruka vyrobeu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti

Label 4 - Spain

Garantia
e del Productor

BG loavHu. FapaHuus oT npoussoauTens | €S Let. Zaruka vyrobce | DA Ar. Producentens
garanti | DE Jahre. Garantie des herstellers | EL Xpdvia. Eyyonon napaywyou | EN Years.
Producer guarantee | ES Afios. Garantfa del productor | ET Aastat. Tootja garantii | FI
Vuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathalocht an
téirgeora | HR Godina. Proizvodacko jamstvo | HU Evek. Gyartéi garancia | IT Anni.
Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja komercgarantija
| MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja
producenta | PT Anos. Garantia do produtor | RO Ani. Garantia producatorului | SK Roky.
Zaruka vyrobeu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti

Label 4 - Finland

Tuottajan
Takuu

BG loauxu. MFapauuua ot npoussoantens | €S Let. Zaruka wyrobce | DA Ar. Producentens
garanti | DE Jahre. Garantie des herstellers | EL Xpdvia. EyyOnon apaywyoy | EN Years.
Producer guarantee | ES Aflos. Garantia del productor | ET Aastat. Tootja garantii | FI
Vuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an
tairgeora | HR Godina. Proizvodacko jamstvo | HU Evek. Gyartoi garancia | IT Anni.
Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja komercgarantija
| MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja
producenta | PT Anos. Garantia do produtor | RO Ani. Garantia producatorului | SK Roky.
Zaruka vyrobeu | SL Leta. Garancija proizvajalca | SV Ar, Tillverkarens garanti

Label 4 - Poland

Gwarangja
Producenta

BG loawHw. [apaHuws oT nponssoawntens | €S Let. Zaruka vyrobce | DA Ar. Producentens
garanti | DE Jahre, Garantie des herstellers | EL Xpouia. Eyylnon mapaywyot | EN Years.
Producer guarantee | ES Afios. Garantia del productar | ET Aastat. Tootja garantii | FI
Vuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an
téirgeora | HR Godina. Proizvodatko jamstvo | HU Evek. Gyartéi garancia | IT Anni.
Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotaja komercgarantija
| MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja
producenta | PT Anos. Garantia do produter | RO Ani. Garantia producatorului | SK Roky.
Zéruka vyrobcu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti

Label 4 - Romania

Garantia
Ve Producatorului

BG Moauuuw. FfapaHumns oT npoussoautens | €S Let. Zaruka vyrobce | DA Ar. Producentens
garanti | DE Jahre. Garantie des herstellers | EL Xpdwia. EyyOnon mapaywyou | EN Years.
Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI
Vuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an
tdirgeora | HR Godina. Proizvodacko jamstvo | HU Evek. Gyartdi garancia | IT Anni.
Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZotdja komercgarantija
| MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja
producenta | PT Anos. Garantia do produtor | RO Ani. Garantia producatorului | SK Roky.
Zaruka vyrobcu | SL Leta, Garancija proizvajalca | SV Ar, Tillverkarens garanti
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For each notice and label designs, we also tested their black and white variant.

e #~ Legal <2 Legal

Guarantee ‘v« @Quarantee

Minimum 2-years legal guarantre protection fram time of delivery
of prosiucts e all sansuriers in e &-apran beorarin 4a i=s)

. fut e

et panan
b

i legal g i ime of delivery
o pAU o al €5 5UMERS 0 he EURpa 1 Econc iz -2 (FEkY
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FE -
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Frie icpa T Ntz 1223 S Mt 30 D
St ey e o

et o ege musrarss pearacber) e re o 1 e o e an ki
B o wear o oAl Quar e perion)
[ R —
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8. e st
E e @ oo s i
ol eliroursen =n.

sres hessintsdured < langer

gQuarantae periad. Sorve BEACoL 7ries g intaducad a longer

what to do guarantee period

et e What te da sk the selle, e etert vutaaata, e the vl o Akt Seller, S21V 918t &/CNOrINIES, 27 559N the

F e e M3 1T T LT 6 ot evor -l an o e righ
N —— . Corbae tnamba v e e e e
e bt & Prowdea proatal oursethmm ush s i, o are
—s BB, AR O T
; T Tnadditn, vou ey 3535 cr-eda commercial i e g be
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Producer Guarantee

of Durability Producer

YEARS Guarantee

WAVE 890L

BG loauHw. FapaHums oT nponssoauTens | €S Let. Zaruka vyrobce | DA Ar. Producentens garanti | DEJahre. Garantie des
herstellers | EL Xpovia. Eyyonaon mapaywyoU | EN Years. Producer guarantee | ES Afios. Garantia del productor | ET Aastat.
Tootja garantii | FIVuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathalocht an téirgeora | HR
Godina. Proizvodacko jamstvo | HU Evek. Gyartdi garancia | IT Anni. Garanzia del produttore | LT Metai. Gamintojo garantija
| LV Gadi. Razotaja kemercgarantija | MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja
producenta | PT Anos. Garantia do produtor | RO Ani. Garantia produciterului | SK Roky. Zaruka vjrobcu | SL Leta. Garancija

Runs in parallel with proizvajalca | SV Ar. Tillverkarens garanti

Producer
Guarantee

BG MoguHi. TapaHuws ot npoussogutens | €S Let. Zaruka vyrobce | DA Ar. Producentens
garanti | DE Jahre. Garantie des herstellers | EL Xpowia. Eyyonon napaywyov | EN Years.
Producer guarantee | ES Afios. Garantia del productor | ET Aastat. Tootja garantii | FI
Vuotta. Tuottajan takuu | FR Ans. Garantie du producteur | GA Blianta. Rathaiocht an
tairgeora | HR Godina. Proizvodacko jamstvo | HU Evek. Gyartdi garancia | IT Anni.
Garanzia del produttore | LT Metai. Gamintojo garantija | LV Gadi. RaZaotaja komercgarantija
| MT Snin. Garanzija tal-produttur | NL Jaar. Producentgarantie | PL Lata. Gwarancja
producenta | PT Anos. Garantia do produtor | RO Ani. Garantia producatorului | SK Roky.
Zaruka vyrabeu | SL Leta. Garancija proizvajalca | SV Ar. Tillverkarens garanti
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5.1.5 Annex A — Possible draft final designs presented to the responsible Committee
of Member States

Option 1colour

GARANT

BRAND/TRADEMARK
MODEL IDENTIFIER
i

Option 2 B&W

GARANT

BRAND/TRADEMARK
MODEL IDENTIFIER
_1 _
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Option 2 colour

caranT (G0

Option 2 B&W

Brand / Trademark
Model identifier
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Option 3

GARANT

BRAND/TRADEMARK
MODEL IDENTIFIER
i 365 E

BG lapaHuma Ha npon3soanTenn 8 rogunm | CS Zaruka vyrobee v letech | DA Producentens
garantii dr | DE Herstellergarantie in Jahren | EL Eyyinon napaywyol g xpévia | EN Producer
guarantee in years | ES Garantia del productor en afos | ET Tootja garantii aastates | F
Valmistajan takuu vuosina | FR Garantie du producteur en années | GA Rathaiocht an tiirgeora i
mblianta | HR Jamstvo proizvodada u godinama | HU A gyartd garanciaja években | IT Garanzia
del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja garantija gados | MT
Garanzija tal-produttur Fi snin | NL Garantie van de producent in jaren | PL Gwarancja
producenta w latach | PT Garantia do produtor em anos | RO Garantia producatorului in ani | SK
Zaruka wyrobeu v rokoch | SL Garancija proizvajalca v letih | 8V Producentgarantii ar

Option 4

GARANT

BRAND/TRADEMARK
MODEL IDENTIFIER
‘

BG lapaHumna Ha NpoM3BOAMTENA 33 LLArOTPARHOCT B roguHu | €S Zaruka Zivotnosti
poskytovand vyrobcem v letech | DA Producentens garanti for holdbarhed i &r | DE
Haltbarkeitsgarantie des Herstellers in Jahren | EL Eyy0non napaywyou yia avBektikdtnta oe
xpovia | EN Producer guarantee of durability in years | ES Garantia de durabilidad del
productor en afos | ET Tootja vastupidavuse garantii aastates | FI Valmistajan
kestdvyystakuu vuosina | FR Garantie de durabilité du producteur en années | GA Rathaiocht
mharthanachta an tairgeora i mblianta | HR Jamstvo proizvodaca na trajnost u godinama | HU
A gyarté tartéssagi garancidja években | IT Garanzia di durabilita del produttore in anni | LT
Gamintojas suteikia ilgalaike garantija | LV RaZotaja ilgmuZibas garantija gados | MT Garanzija
kummergjali ta' durabbilta tal-produttur fi snin | NL Duurzaamheidsgarantie van de producent
in jaren | PL Okres gwarancji trwatosci udzielanej przez producenta w latach | PT Garantia de
durabilidade do produtor em anos | RO Garantia comerciala de durabilitate oferitd de
producator in ani | SK Zaruka trvanlivosti poskytovand vyrobcom v rokoch | SL Proizvajalceva
garancija trajnosti v letih | SV Producentgaranti for hallbarhet i ar
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Option5

GARANT

365

Brand / Trademark

| | Model identifier

BG lapaHums Ha npoussoauTens B roguHn | €S Zaruka vyrobce v letech | DA Producentens garanti i r |
DE Herstellergarantie in Jahren | EL Eyyinon napaywyoU oe xpévia | EN Producer guarantee in years | ES
Garantia del productor en afos | ET Tootja garantii aastates | Fl Valmistajan takuu vuosina | FR Garantie
du producteur en années | GA Rathafocht an tairgeora i mblianta | HR Jamstvo proizvodaéa u godinama |
HU A gyartd garancidja években | IT Garanzia del produttere in anni | LT Gamintojo garantija metais | LV
Razotaja garantija gados | MT Garanzija tal-produttur fi snin | NL Garantie van de producent in jaren | PL
Gwarancja producenta w latach | PT Garantia do produtor em anos | RO Garantia producatoruluiin ani |
SK Z3ruka vyrobcu v rokoch | SL Garancija proizvajalca v letih | 8V Producentgarantii ar

Option 6

GARANT
X /365 A ';r

BG [3paHuvsa Ha NPOM3BOAUTENA 33 AbATOTPARHOCT B roAuHn | CS Zaruka Zivotnosti poskytovana
vyrobeem v letech | DA Producentens garanti for holdbarhed i &r | DE Haltbarkeitsgarantie des
Herstellers in Jahren | EL Eyyinon napaywyol yia avBekTikdTnta o8 xpovia | EN Producer guarantee of
durability in years | ES Garantia de durabilidad del productor en afos | ET Tootja vastupidavuse garantii
aastates | FI Valmistajan kestdvyystakuu vuosina | FR Garantie de durabilité du producteur en années |
GA Rathaiocht mharthanachta an tairgeora i mblianta | HR Jamstvo proizvodada na trajnost u godinama |
HU A gyarto tartéssagi garancidja években | IT Caranzia di durabilita del preduttore in anni | LT
Gamintojas suteikia ilgalaike garantija | LV Razot3ja ilgmazibas garantija gados | MT Garanzija
kummeréjali ta' durabbilta tal-produttur fi snin | NL Duurzaamheidsgarantie van de producent in jaren |
PL Okres gwarangji trwatoéci udzielanej przez producenta w latach | PT Garantia de durabilidade do
produtor em anos | RO Garantia comerciald de durabilitate oferita de producator in ani | SK Zaruka
trvanlivosti poskytovana vgrobcom v rokoch | SL Proizvajal¢eva garancija trajnosti v letih | SV
Producentgaranti For hallbarhet i &r
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Option7

Producer
Guarantee

Brand / Trademark
Model identifier

BG lapaHuMA Ha NPoM3BoANTENA B rognHi | CS Zaruka vyrobce v letech | DA Producentens garantii &r |
DE Herstellergarantie in Jahren | EL EyyUnon napaywyol o xpdvia | EN Producer guarantee in years | ES
Garantia del productor en afos | ET Tootja garantii aastates | FI Valmistajan takuu vuosina | FR Garantie
du producteur en années | GA Rathaiocht an tdirgeora i mblianta | HR Jamstvo proizvodaca u godinama |
HU A gyartd garancisja években | IT Garanzia del produttere in anni | LT Gamintojo garantija metais | LV
RaZotaja garantija gados | MT Garanzija tal-produttur fi snin | NL Garantie van de producent injaren | PL
Gwarancja producenta w latach | PT Garantia do produtor em anos | RO Garantia producatoruluiin ani |
SK Zaruka vyrobcu v rokoch | SL Garancija proizvajalca v letih | SV Producentgaranti i ar

Option 8 (local language)

Garantie
du producteur

Brand / Trademark
Model identifier
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Notice colour

* K %

- G* Legal Guarantee

Minimum 2-years legal guarantee protection from time of
delivery of products for all consumers in the European Union
(EV).

Consumers can claim their legal guarantee rights, for example if
a product:

+ does not match the advertised description

» does not work as it should

Some EU countries have a
longer legal guarantee
period under national law.

Sellers are required to offer: . .
For more information on

@ free repair your rights, scan the QR
code or ask the seller.
free replacement
europa.eu/youreurope/
guarantees

@ in some cases price reduction or Full reimbursement

What to do

If you receive a defective product:

1. Contact the seller as soon as possible to report the issue
2. Provide a proof of your purchase, such as receipt, invoice, or bank statement
3. If a dispute arises, consult the competent authority

You may be also offered a commercial guarantee
GARANT of durability by the producer.
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Notice B&W

Minimum 2-years legal guarantee protection from time of
delivery of products For all consumers in the European Union
(EU}.

Consumers can claim their legal guarantee rights, for example if
a product:

+ does not match the advertised description )
« does not work as it should Some EU countries have a

longer legal guarantee
period under national law.
For more information on

Sellers are required to offer:

free repair your rights, scan the QR
code or ask the seller.
. Froe replocoment eurapa.eu/yoursurope/

guarankees

. in some cases price reduction or Full reimbursement

What to do

IF you receive a defective product:

1. Contact the seller as soon as possible to report the issue
2. Provide a proof of your purchase, such as receipt, invoice, or bank statement
3. IF a dispute arises, consult the competent autharity

You may be alse offered a commercial guarantee
of durability by the producer.
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5.2 Annex B

This annex includes detailed results of the studies performed under Task 1and is annexed as a
separate document to this report.
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5.3 AnnexC

This annex includes detailed results of the studies performed under Task 2 and is annexed as a
separate document to this report.
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